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CONNECTIONS

X1 Licensing Not a ‘Big 
Financial Mover’ for Comcast 
Comcast’s strategy to license X1 to other operators won’t necessarily 
move the fi nancial needle for the company in a big way, but it will help 
Comcast expand its cloud-based platform outside its traditional footprint.

“I wouldn’t point to licensing X1 as something people should be 
baking into their expectations as a big fi nancial mover for us,” Mike 
Cavanagh, Comcast’s recently named executive VP and chief fi nancial 
offcer, said last Monday (Dec. 7) at the UBS Global Media and Communications Conference. 
“Nonetheless, the ubiquity of our platform outside our footprint, we think, is a good thing.”

Comcast’s X1 licensing efforts ramped up again after the MSO dropped its pursuit to merge 
with Time Warner Cable, a move that obviously would’ve broadened the reach of that platform and 
driven more scale.

Since then, Comcast’s X1 licensing strategy has found some early success with Cox Commu-
nications, which has a national deal in place, and with Canada’s Shaw Communications, which is 
testing Comcast’s platform ahead of an expected commercial launch.

For more of this blog, please visit multichannel.com/Dec14. 

BLOG: THE BAUMINATOR

“We see concerning things 
happening if you look at 

cable companies like Comcast 
now instituting data caps that 
just happen to be at a level 
at or below what someone 

would use if they’re watching 
TV on the Internet — and, 

at the same time, launching 
their own streaming service 
that they say doesn’t count 

against the data cap.”

— Roger Lynch, CEO of Sling TV, to 
CordCutting.com, regarding Comcast’s 
ongoing usage-based broadband trials

NUMBER

40% 
The share of millennials who 
say they use a regular pay TV 

service to watch TV, down only 
3% from 2014, according to 
TiVo’s third annual Millennial 

Video Entertainment Survey of 
3,001 people age of 13 to 74. 
About 73% of millennials said 

they watch network and cable TV 
shows regularly, in line with the 
75% among the surveyed group 
of Gen Xers, baby boomers and 

members of the silent generation. 

VIDEOPHILE

TECH TWEET
“We have to focus on launching the Rift right now, but Oculus 
will eventually power the majority of the VR marketplace.” 

— Palmer Luckey (@palmerluckey), Oculus founder on his 
predictions of VR market dominance by the Facebook-owned VR specialist, 
which also powers Samsung’s Gear VR platform. 

Jeff Baumgartner

Samsung Snares Early 
Lead in 4K TV Race  
It’s still early days in the 4K TV-set race, but Samsung 
has established pole position. The consumer-elec-
tronics giant accounted for 28% of 4K TV purchases 
made within the last 12 months to U.S. broadband 
households, per new data from Parks Associates. 

Best Buy was the leading retailer, capturing more 
than 40% of 4K TV purchases. Of the remaining TV 
brands, 17% of consumers who purchased a 4K TV 
in the past 12 months bought sets from LG Electron-
ics, 13% bought a Sony, and 11% purchased one 
from Vizio.

Parks Associates also predicts that 8% of U.S. broadband homes will buy a 4K TV this year. 
About 19% of U.S. broadband homes intend to buy a fl at-panel TV by the end of 2015, and 
about 40% of that group are looking to score a 4K TV. 

But education and marketing challenges persist, as 42% of U.S. broadband homes surveyed 
indicated that they weren’t familiar with the new eye-popping platform.
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