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“We don’t want anybody to ever 
not want to stay connected on 
our network, but just as with 
every other thing in your life, 
if you drive 100,000 miles or 
1,000 miles, you buy more 

gasoline. If you turn on the air 
conditioning to 60 vs. 72, you 
consume more electricity. The 
same is true for usage, so I 
think the same for a wireless 
device. The more bits you use, 

the more you pay.”
Brian Roberts, chairman and CEO of 

Comcast, when asked in an interview with 
Business Insider about the operator’s 

broadband data-usage trials 

Television and the Scarcity of Resources
Television, like all things, has been shaped by the scarcity of resources. Originally, back 
when television was broadcast over VHF and UHF frequencies, the broadcast spectrum 
was the scarcest resource. The rights to broadcast spectrum were required for each 
market (DMA) to which a network distributed a signal.

At fi rst, the U.S. government, which owns all broadcast spectrum in the country, allo-
cated spectrum on a fi rst-come basis with the requirement that certain public services 
were provided such as news and children’s programming. Once these original spectrum 
rights holders were grandfathered in, they could resell the spectrum rights to others. 

With only three broadcast networks, each hour of primetime was a valuable and scarce 
resource only allocated to programming that could draw substantial audiences. Currently, 
there is a television frequency “repack” going on, mandated by the FCC, in which current 
broadcast spectrum rights holders are required to give up some of the current spectrum 
allocation in return for different spectrum and cash. 

Wendell Wenjen is VP of business development at Simulmedia. For more of this blog, visit multichannel.com/Dec21. 
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67%
Share of U.S. consumers expected to use 

paid OTT services such as Netfl ix and 
Hulu over the 2015 holidays, according 
to a Research Now study commissioned 
by Paywizard, a fi rm focused on helping 

pay TV operators boost subscriber 
acquisition and retention. The study also 
found that 36% of consumers already 

have an OTT video subscription, and just 
under one-third (31%) plan to subscribe 

to a streaming service this Christmas.

“Netflix Gets More Northern Exposure…- clever title @thebauminator but that reference is to 
Alaska not Canada ;)” 

—James Allison (@jcallison), project evolution manager, TV, at Cogeco Cable on 
Multichannel News’s story last week about Bell Canada’s integration of Netflix apps on 
its set-tops. Next TV editor Jeff Baumgartner tweeted back that he  took “creative license” 
on that usage. Cogeco, by the way, also integrates Netflix on its new TiVo-powered platform. 

“I think I had a good life...’til all the trouble started.” @MakingAMurderer arrives 
on Netflix December 18.’” 

— Netflix (@netflix) teasing, along with an embedded video of the trailer, the premiere of the 
highly-anticipated, 10-part documentary series that chronicles the story of wrongly accused 
Steven Avery from directors Laura Ricciardi and Moira Demos.

TECH TWEETS

VIDEOPHILE
OTT DEVICES TO STREAM IN THE SALES 
Thanks to a new wave of product models, the market for streaming devices is showing no signs 
of stagnation. 

Sales of streaming media players are poised to climb next year, as 14% of U.S. broadband 
homes plan to buy one by mid-2016, according to a new forecast from Parks Associates.

About 31% of those homes owned one as of Q3 2015, up from 27% at the start of the year, 
the research fi rm said.

Parks Associates’ latest fi ndings emerge as several suppliers, including Apple, Roku, Amazon 
and Google, have introduced new models. While 
those seeking “basic content streaming” will eye 
products such as the Google Chromecast and Fire 
TV Stick, players such as the Roku 4, Nvidia Shield 
and new Apple TV will represent the premium mar-
ket without the higher costs of smart TVs and con-
nected game consoles, Barbara Kraus, director of 
research at Parks Associates, noted in the report. 

“Streaming media players will be a popular gift 
this holiday season, especially with more competi-
tive pricing in the market and the expansion of new 
OTT services,” Kraus said. 

According to Parks Research, about two-thirds of 
U.S. broadband households connect at least one 
streaming device to the Internet. Microsoft’s Xbox is 
the most commonly used CE device for streaming, 
at more than 14%, followed by Sony PlayStation 
(just less than 14%) and Roku (10%).
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