
4   B R O A D C A S T I N G  &  C A B L E   J A N U A R Y  1 1 ,  2 0 1 6   B R O A D C A S T I N G C A B L E . C O M

BY JESSIKA WALSTEN

SPIKE JONZE revealed Viceland’s 
programming slate Jan. 6 during the 
network’s TCA winter press tour ses-

sion. Viceland, described by creative direc-
tor Jonze as “a collection of personal points 
of view…made by filmmakers,” will take 
over A+E Networks’ H2 on Feb. 29.

“We’re trying to make a channel  
that feels personal,” Jones said of the 
network extension of Vice Media, a brand 
known for gritty reporting that appeals  
to milennials.

Take a look at what the network has on 
its slate below:

GAYCATION: Hosted by Ellen Page and her 
friend Ian Daniel, Gaycation follows the 
duo around the world as they explore 
LGBTQ cultures in different cities.

HUANG’S WORLD: In Haung’s World, Fresh 
Off theBoat author Eddie Huang looks at 
food culture and the personal and political 
connections related to it.

F**K THAT’S DELICIOUS: Queens rapper 
Action Bronson along with Big Body Bes 
and Mayhem Lauren combine their loves of 
rap and food in F**k That’s Delicious.

FASHION WEEK INTERNATIONAL (WORKING 
TITLE): Viewers travel the world in Fashion 
Week International with host Hailey Gates 
as she investigates a variety of fashion and 
beauty customs.

VICE WORLD OF SPORTS: Journalist  
Sal Masekela hosts this investigative 
sports series.

WEEDIQUETTE: Krishna Andavolu examines 
the science, culture and economics of the 
marijuana industry, particularly the impact 
of the drug’s legalization in parts of the U.S.

NOISEY: A music documentary series from 
Vice filmmaker Andy Capper that looks at 
artists shaping music today.

FLOPHOUSE: This show brings viewers into 
the communal homes of American come-
dians, who live together as they struggle to 
make ends meet.

BALLS DEEP: Thomas Morton embeds him-
self into the lives of others in Balls Deep, 
including a Pentecostal preacher, a Muslim-
American family and others.  

Spike Jonze Unveils Viceland’s ‘Personal’ Slate
$4 billion media darling’s long-awaited linear debut Feb. 29 to feature nine original series

Clockwise from top left: Viceland logo; 
Fashion Week International host 
Hailey Gates; Huang’s World; Noisey; 
Weediquette; Flophouse’s Clare O’Kane; 
and Vice World of Sports.
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(From left) National Geographic Channel 
talent Cesar Millan, Neil deGrasse Tyson, 
Jason Silva and Sue Aikens with Courteney 
Monroe, CEO of National Geographic 
Global Networks, celebrate the network’s 
15th anniversary at the TCA winter press 
tour in Pasadena, Calif., on Jan. 6.

FATES AND FORTUNES

EXEC MOVES OF THE WEEK
■ WDBJ (Roanoke, Va.) president and general manager (1) JEFF MARKS will exit 
the station to take a corporate position with Gray Television. Gray is expected to 
close a deal to acquire Schurz Communications’ stations, including WDBJ, Feb. 1. 
Marks led WDBJ through coverage of the on-air murders of reporter Alison Parker 
and photojournalist Adam Ward last August. ■ SCOTT HEATH was upped to VP and 
general manager of Tribune’s San Diego Fox affi liate, KSWB. Heath, who joined 
the station in 1986, was most recently VP and station manager. ■ (2) MARK EYERS 
was promoted to senior VP of Turner International Asia Pacifi c. Eyers came aboard 
Turner International Asia Pacifi c in 2004, serving as VP of kids content as well as 
chief content offi cer. ■ FERNANDO GOMEZ and ALFREDO ACOSTA have been tapped 
as reporters for WNJU Telemundo 47 (New York). Gomez will correspond for the 
morning and evening newscasts, while Acosta will report for the early morning and 
evening newscasts. Both fi rst started working for the station as freelancers last year. 
(3) VICTORIA SOSA also was named full-time host of local entertainment program 
Acceso Total. ■ NBC Sports Group has named DAVID PRESCHLACK president of NBC 
Sports Regional Networks and NBC Sports Group platform and content strategy. 
Preschlack, previously executive VP of affi liate sales and marketing for Disney and 
ESPN Networks Group, will start at NBC Sports Feb. 1. ■ JONATHAN BINGAMAN and 
ROBERT SCHILDHOUSE have been promoted at CBS Television Distribution. Binga-
man will serve as executive VP of domestic cable sales, while Schildhouse will be 
executive VP of digital licensing and distribution. ■ CoxReps has elevated DAVID 
PALMER to senior VP of sales and (4) JASON MORROW to president of TeleRep. Mor-
row was most recently senior VP and director of sales, while Palmer was president 
of HRP, a position he will continue to serve in. CoxReps is a division of Cox Media 
Group. ■ NICHOLAS LEHMAN has been appointed chief strategy offi cer of Tegna. 
Lehman previously served as president of digital for NBCUniversal.

A Rural Lifeline Not 
To Be Compromised  
BY LINDA NEWMAN, 
PRESIDENT, WOMEN INVOLVED
IN FARM ECONOMICS

IF YOU WERE TO ASK a farmer or rancher 
where they turn to when they need reliable, 
local news coverage, they will likely rattle 
off a few letters, like KELOland [KELO] in 
Rapid City, S.D.; KGWN in Cheyenne, Wyo.; 
or KTVQ in Billings, Mont.

Like myself and many of those across 
Montana, there are thou-

sands of rural com-
munities around 

the country 
that depend 
on local 
broadcast 
stations 
for com-
munity 
news, mar-

ket reports, 
emergency 

alerts and 
weather re-

ports. In many cases, 
broadcast television is the only reliable 
and accessible source of information for 
these communities, which are outside the 
scope of broadband networks. In fact, the 
Federal Communications Commission has 
reported that more than 55 million Ameri-
cans—predominantly living in rural regions 
of the country—lack access to high-speed 
Internet service at home.

These numbers clearly show a prob-
lem. Yet, regulators in Washington, D.C., 
continue to jeopardize the very concept 
of local broadcast television. Currently, 
the FCC is reexamining its “exclusivity” 
rules, which help broadcasters to fairly 
negotiate with cable providers for the 
use of broadcast content. If these rules 
are changed or tilted to favor the cable 
industry, broadcasters could lose a vital 
source of revenue and see their stations 
go under around the country.

How would this affect those in Mon-
tana and across rural regions of the 
U.S.? Communities once served by local 
broadcasters aimed at providing tai-
lored content for their regions would go 
dark. Instead of seeing local news from 
communities in Montana, we would be 
forced to rely solely on news from Denver. 
If these exclusivity rules were to be 
scrapped, cable companies would be able 
to forego offering local stations as part of 
their cable packages under these current 
discussions. What was once considered 
“local” news wouldl now be beamed in 
from hundreds of miles away at an urban 
center, and that is defi nitely not local. 

For more on the value of local news in rural areas, 
go to broadcastingcable.com/Jan11.
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#CES2016 TWEETS
Tech nerds and industry pro-
fessionals headed to Las Vegas 
last week for CES 2016. Below 
are a few tweets on hot topics.

“8k. So good that your 
eyes can’t tell the dif-
ference... Because they 
literally can’t. #LG #CES 
#CES2015 @LGUS” pic.twit-
ter.com/2ukMuWNHlr 
—@ChrisSlagel, director of technology 
at Create Advertising Group, Jan. 7.

“Netfl ix turned on service 
today in 130 countries 
#CES2016 #netfl ixevery-
where”—@thebauminator, Next 
TV Editor Jeff Baumgartner, Jan. 6.

“FCC chairman Tom Wheeler, 
on net neutrality: ‘John 
Oliver took the ultimate 
arcane issue, Title II, and 
made it interesting.’”
—@b_fung, Washington Post tech 
reporter Brian Fung, Jan. 6

STATOFTHEWEEK

$599   Amount it will cost you for 
VR device Oculus Rift, one 
of the highest-profi le items 
at last week’s CES.
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