
	  The first live stream of a TV 
program took place on Nov. 23, 1995, 
when ABC’s World News Now was 
broadcast over the Internet. The 
dot-com bubble helped in the heavy 

hyping of video streaming in the 
1990s, with Yahoo paying $5.7 
billion for Broadcast.com in 1999.

	   The concept of streaming was ahead of its tech 
time. Usage was limited by low Internet penetration 
(only 18% in 1997) and slow connections, with the 

56Kbs dial-up modems of the 
era taking some 83 hours to download a 1GB TV 

drama file. You had to really wanna watch TV this way.

	   Broadband technologies helped change everything. 
Household Internet penetration passed the halfway mark 
(51%) in 2001. By 2005, homes with high-speed connections 
passed the 51 million mark, when they accounted for 75% of 

all Internet homes. 

	   Improved streaming technolo-
gies—Move Networks introduced 
HTTP-based adaptive streaming 
in 2007—and an explosion of IP-connected consumer devices 

encouraged the launch of a number of new video outlets and over-the-top players. 
Leading the way were iTunes (after TV shows are added in October 2005, Apple 
sold more than 1 million videos in less than three weeks), YouTube (launched in 
2005 and sold to Google for $1.65 billion in 2006) and Netflix (2007).

	  Disney-ABC begin selling 
full episodes on iTunes in October 
2005 and made ad-supported 
shows free on its website in May, 
2006—both firsts for a broadcast 
network. By fall 2007, ABC, 
CBS, Fox, NBC and The CW 
were offering many of their shows 
for free on their websites. In 2008, 
Hulu launched, initially backed 
by NBC and Fox, with Disney-
ABC joining in 2009.

With the World Wide Web cel-
ebrating its 25th anniversary in 2014 and 
comScore reporting that 186 million 
Americans view online videos each month, 
more network TV content is available than 
ever before, even though challenges in 
creating strong business models have 
produced a confusing array of windows, 
rights and streaming providers. 

 Initial models involved selling epi-
sodes or offering free ad-supported online 
access, but that has produced relatively 

meager revenue. MagnaGlobal projects U.S. online video 
advertising will total only $4 bil-
lion in 2014, evidence that fears 
about online viewing cannibalizing 

TV revenue are unfounded. At NATPE 
in 2008, JEFF ZUCKER, then the head of 

NBCUniversal, warned the industry had to make certain “we 
do not end up trading analog dollars for digital pennies.”

 To overcome that problem, the industry has generally 
rallied around the idea of TV Everywhere offerings making 
online and mobile access part of pay-TV subscriptions. But 
negotiations over digital rights have moved slowly and 
offerings still vary widely, with some content available 
only inside the home or on-demand. Currently, ABC is 
the sole broadcast network to offer a live 24-hour stream, 
but the Watch ABC app is not available in all markets.

This lack of consistency has confused consumers and hurt usage: Only 
21% of pay-TV subscribers used TV 
Everywhere services each month, 
researchers at the NDP Group recently reported.

This fall will produce notable advances in 
solving thorny business issues. Nielsen is 
launching the first ratings including TV, computers, 
mobile and tablets. And operators, who have now 
negotiated TV deals with most major program-
mers, are planning a major promotional push to 

establish TV Everywhere in the mainstream.

By George Winslow

The launch of the fall TV season brings a host of new shows 
for streaming on many screens, from PCs to smartphones 
to tablets. While monetization and measurement remain challenging, 
growth over the past two decades has been spectacular.
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World News Now started 

the flow of live television 

streaming back in 1995.
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ABC was the first network to sell series 
 like Desperate Housewives on iTunes.
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All U.S. major-network TV shows, including CBS’ The Big 
Bang Theory, can now be viewed on PCs, smartphones and 

Shows like ER could 
take 80-plus hours 
to download in the 

Zucker

The ABC Watch app 
 offers a 24-hour stream 

 in some markets.

The Fox Now app gives pay TV 

subs earlier access to network 
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