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CONNECTIONS

As the Apple Turns  
An updated operating system for iPhones and iPads (and Macs), 

a new music-streaming service and perhaps a next-generation 
version of the Apple TV device are expected to be among the an-
nouncements highlighting Apple’s Worldwide Developers Confer-
ence this week in San Francisco.

What’s not expected to make the cut: a “skinny” pay TV service 
that Apple reportedly wanted to launch this fall.

According to Re/code, Apple is delaying the announcement be-
cause it still hasn’t fi nalized its licensing deals with programmers. Apple 
was keen on a fall launch, “[b]ut the debut got bogged down by negotiations over fi nancial 
terms and new technology that would be required for broadcasters to deliver local program-
ming to Apple’s Web TV service,” the report added, noting that the service might not see the 
light of day until later this year or sometime in 2016.

Apple, a source has confi rmed, was indeed eager to introduce a service that includes live 
TV broadcast channels and is also available on a national basis, rather than in select markets, 
but said Apple would be “hard-pressed” to launch a meaningful pay TV service by this fall 
because of the aforementioned lack of distribution deals with some major programmers. ◆

For more, see visit http://www.multichannel.com/blog/bauminator/apple-turns/391058. 

BLOG: THE BAUMINATOR

“Calm down: no ads coming onto Netflix. Period. Just testing relevant trailers 
for other Netflix titles you may love.” 

Joris Evers (@jorisevers), vice president and head of communications for 
Europe, Middle East and Africa at Netflix. That comment arrived amid 
customer concerns that Netflix’s trial of ads touting original program-
ming was a step toward an advertising-supported business model. 

TECH TWEET

Jeff Baumgartner

“TV everywhere is 
TV nowhere.”

Liberty Media chairman John Malone,
assessing cable’s authenticated

multiscreen initiative at the company’s
shareholder meeting last Tuesday

(June 2). Malone, who has a stake
in the Charter-Time Warner Cable

merger, has argued that consolidation
will drive industry innovation.

NUMBER

40 

million
The number of 4KTV panels expected 
to ship in 2015, a record that would 

represent a penetration rate of 
15%, per a new IHS forecast. The 

research fi rm expects global TV panel 
shipments to reach 265 million this 
year, which would also be a record. 

Source: IHS Inc. 

VIDEOPHILE 
The global pay TV ser-
vices market, including 
cable TV, satellite, telco 
TV and over-the-top vid-
eo, totaled $237 billion 
in 2014, up 7% versus 
the prior year, accord-
ing to IHS Infonetics’s 
latest Pay TV Services 
and Subscribers report. 
While global pay TV 
subscribers ballooned 
to nearly 800 million in 
2014 (up 5%), the OTT 
pay TV sector provided 
the strongest growth.
Source: IHS Infonetics 
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