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“Try doing that on your 
cable box.” 

Roger Lynch, CEO of Sling TV, on announcing 
at International CES that the over-the-top 

provider’s refreshed user interface will also 
feature direct integration with ESPN3, 
the Worldwide Leader’s digital-only 

live streaming channel. 

Seven Streaming Predictions for 2016 
By now, you’ve probably streamed enough content to consider yourself a decent judge 
of what online video has to offer — you’ve faked being current with the latest episode of 
Homeland and then binged four seasons over one weekend so you could confi dently 
walk into the offi ce on Monday and pretend like you knew how last year’s season-fi nale 
cliffhanger ended all along. Perhaps you know how to get the best quality live stream when 
watching the NBA Playoffs from the offi ce.  

Online video is entering a new era in which packaging, scale, quality and UI will make it 
easier and cheaper to stream. In fact, we see 2016 as a vintage year for streaming. Here’s a 
look at what to expect in the coming year. Here are seven predictions for streaming in 2016: 
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NUMBER

5.7
million

The number of PlayStation 4 consoles 
sold by Sony during the 2015 

holiday season, pushing the device’s 
global, cumulative total past 35.9 
million. Sony also said more than 

60% of PlayStation users subscribe 
to PlayStation Plus, a subscription 
package that, among other things, 

gives customers discounted access to 
some video products offered through 
PlayStation Vue, including Showtime’s 
standalone OTT subscription service, 

Fox Soccer Plus, and Machinima’s 
new subscription offering. 

CONNECTIONS

“Dish Network’s Hopper 3 is impressive, 4K + 16 tuners is the best kind of overkill” 

Richard Lawler (@rjcc), senior editor at Engadget, on the features that grace Dish Network’s 
latest whole-home HD DVR, the Hopper 3. 

“16 tuners … Why?”

Imran Maskatia (@imranm), startup adviser and executive who helped create and lead Redbox 
Instant and a former Microsoft executive, offering a more cynical view of Dish’s new super-sized 
box for video lovers.

TECH TWEETS

VIDEOPHILE
CANOE: VOD ADS MADE BIG IMPRESSION IN ’15 
Demand for commercials in cable video-on-demand programming jumped last year, according 
to new data released by Canoe. 

Canoe, a joint venture of some of the largest cable operators, said it served up more than 11 
billion viewed impressions in free VOD programming during 2015, up 75% from 6.3 billion ads 
in 2014. In 2013, Canoe served 1 billion on-demand ad impressions. 

In the fourth quarter alone, Canoe delivered more than 4 billion ad impressions.
VOD advertising is becoming increasingly important to programmers. More content is being 

made available via cable VOD.
During the fi rst three days after a show airs, 

most VOD shows include the same ads as the 
original broadcast. On-demand views are incor-
porated into the C3 ratings used to sell advertis-
ing. After that, with more cable systems employ-
ing dynamic ad insertion technology, new ads 
can be sold and run during shows. 

VOD ads are attractive to advertisers because 
they can target viewers by geography, demograph-
ics and other criteria. During 2015, 4,202 cam-
paigns employed VOD ads, up from 1,924 in 2014.

Canoe’s VOD footprint comprises up to 35 
million households served by Comcast, Time 
Warner Cable, Cox Communications and Bright 
House Networks, up from 32 million.

— Jon Lafayette

Alon Maor

1. The year of the skinny bundle, or “Skinny Love;” 
 
2. Another new wave of unexpected direct-to-con-
sumer video streaming, or “The Great Unbundling 
Continues;”

3. The National Football League embraces streaming 
as a strategic medium, or “Thursday Night Football 
on Yahoo;”

4. Apple will launch its TV Bundle, or “The Future of TV 
Is Apps;” 

5. Amazon and streaming devices, or “Alexa Voice-
Controls Fire TV Devices;” 

6. Amazon and original content, or “Emmys for Amazon;”

7. Even more streaming newcomers will pronounce 
themselves the “Netfl ix of _______.”

Alon Maor is CEO and co-founder of Qwilt, a provider of 
online video delivery and open-video caching solutions. 
For more of this blog, visit multichannel.com/Jan11.
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