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AEREO WATCH: JOIN THE CONVERSATION
Last week, the Supreme Court heard oral arguments in the case of ABC [and many other broadcast-
ers] v. Aereo, with the fate of the over-the-top TV station delivery service, and perhaps the future of 
broadcast TV and cloud storage, hanging in the balance.

A sampling of the responses from B&C readers:

ROLLAROLI: “I got a feeling that Aereo will go the way of Napster, unfortunately.”

MYOFFICE: “The impact on cloud computing is enormous if they overturn the lower court’s rul-
ing. It’s a premium vs. free private usage claim case. The key is the owner of the content performing a private performance 
of legally acquired content. If that message doesn’t get through then cloud software is in deep trouble. I think they are 
safe. If you own the license you can send it to yourself but not to others for a fee.”

MICHAEL KILGORE: “Because of the corporate interests involved, I presume that that the Court wants to block Aereo 
while leaving cloud computing intact. Working backwards from that assumption, I predict that the Court will rule 
that Aereo’s antenna farm is somehow fundamentally equal to a single shared antenna and narrowly rule in favor  
of the broadcasters on that basis.

It’s a darned shame, of course, but once Congress chose the retransmission payment regime over free public service in 
exchange for spectrum usage, this kind of outcome became almost inevitable. Too bad the consumers aren’t in charge.” 

To read the full story about Aereo and broadcasters’ day before the Supreme Court  
and to join the conversation, go to broadcastingcable.com/April28.

Chrysler, Sprint Sponsor  
Fox’s 24: Live Another Day
Jack is back, and Sprint and Chrysler are along for the adventure as sponsors.

Sprint and Chrysler will be integrated into 24: Live Another Day, as Kiefer Sutherland 
reprises his role as terror fighter Jack 
Bauer on Fox beginning May 5.

As one of Fox’s signature series, 24 was 
a favorite with advertisers including Sprint, 
a sponsor for five seasons.

Fox sold the revival to advertisers 
before it knew Live Another Day would 
be shot entirely in England, which made 
integrating an American car and cellphone 
into the show a bit trickier than usual. But 
working with the client and the production 
company, they found a way.

“They were fantastic,” said Jean Rossi, 
executive VP of sales at Fox Broadcasting 
Co. and president of Fox One integrated 
sales and marketing. “It’s taken integration 
to a whole new level.” 24: Live Another Day will help Chrysler kick off the launch of its 
new Chrysler 200.

The vehicle will be integrated into the show over the course of the season, and in 
one episode it will be more prominently featured, said Andy Love, senior manager for 
the Chrysler brand.

Sprint has a multiplatform sponsorship including the placement of Sprint phones 
and a custom digital experience in which viewers can connect and complete 24 mis-
sions on Fox.com. —JL

STAT OF THE WEEK
43%   Percentage of binge viewers who said they watch more TV because of 
bingeing, according to a national survey conducted by strategic research, marketing 
and brand consultancy Miner & Co. Studio.

THEY SAID IT!
“It was going to be 
weird if the world 
these people were 
living in did not in 
any way resemble the 
world that you were 
living in….I wasn’t 
trying to, and not 
capable of, teaching a 
professional journalist 
a lesson.”

—Aaron Sorkin during 
Tribeca Film 
Festival’s ‘Future 
of Film’ series on 
April 21, explaining 
the reasoning for 
setting his HBO 

series, The Newsroom, in the recent 
past and having episodes centered 
on real-world events.

“That millennial s---  
is whack. No one likes 
to be called that.” 

—Revolt TV chairman 
Sean “Diddy” Combs 
during the network’s 
first upfront presen-
tation on April 22, 
taking aim at the 
term millennials, 

which has been used to describe the 
channel’s audience of 18-to-34-year-olds.

“The FCC should not 
limit carriers’ abil-
ity to participate. We 
should not pick win-
ners and losers. The 
inevitable effect of 
a policy that limits 
participation will be 
less spectrum for 
mobile broadband, 
less funding for 
national priorities, a 
higher budget deficit 
and an increased 
chance of a failed 

auction.”
—FCC commissioner 
Ajit Pai at a Mobile 
Future forum in 
Washington on 
April 24, regarding 

the upcoming spectrum auction.

WHEN MARTIN MET TED
While there have been numerous 
changes at Turner Broadcasting, 
some things stay the same.

John Martin, the still-new CEO 
of Turner Broadcasting, had lunch 
in February with the company’s 
founder, the inimitable Ted Turner, 
at Ted’s Montana Grill.

Reports of the engagement spread 
though Turner’s 
Atlanta head-
quarters, and 
it was seen as a 
good omen by 
the Southerners.

Years ago, 
Martin, as CFO 
of Time Warner, had done some 
work with Ted Turner. Turner re-
membered and the lunch went 
well, according to Martin. “I was 
glad to get his blessing,” he said. 
“His name is on the front door.”

Ted Turner’s office in Atlanta is a 
few blocks from Turner Broadcast-
ing but Ted said he could see Mar-
tin’s new office from his window. 
“Ted said: ‘If you’re in trouble, 
wave a white flag in the window, 
and I’ll be there in five minutes,” 
Martin recalled. —Jon Lafayette

Martin

Kiefer Sutherland stars in  
Fox’s 24: Live Another Day

“@sethmeyers is hosting the The Emmys? Great, now Andy Samberg  
is going to win ALL the Emmys”@TaranKillam, Saturday Night Live cast member 
Taran Killam on the news that Late Night host (and former SNL-er) Seth Meyers will host 
the 66th Primetime Emmys, which will air Aug. 25 on NBC.

Meyers
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