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Community

THEY SAID IT...
AT COMMUNACOPIA
Top executives from 
Discovery Communica-
tions, Disney, Time 
Warner and more gath-
ered in New York last 
week for Goldman Sachs’ 
annual Communa-
copia conference. 
Below are some of
the best tidbits from
the weeklong confab.

“Over time, we believe 
that Maker will be a 
big studio just like the 
Marvel Studio, just like 
the Lucasfi lm studio 
and just like Disney 
Animation, [and] will be 
a content creator for 
the company.” 

 —Jay Rasulo,
Disney executive 
VP and CFO,
on Maker Studios

“Is there sometime 
in the future that 
that could happen? 
Absolutely. I don’t 
know when it is.
I don’t know when
the timing is right. 
It’s very exciting.” 

—CBS Corp. CEO 
Leslie Moonves, 
on offering
Showtime 

Anytime services directly 
to consumers without a TV 
subscription

“It takes time to break 
the habit. As you get 
more events, it puts it 
more in front of your 
mind. Some of the 
programming we 
produced worked, 
and some of it didn’t. 
It’s a work in progress.”

—21st Century Fox 
COO Chase Carey,
on Fox Sports 1.

launchPAD: Apple Watch, 
iPhone 6 and iPhone 6 Plus
UNVEILED: Sept. 9

AVAILABLE TO MARKET: The iPhone 6 and iPhone 6 Plus hit
the market on Sept 19 starting at $199 and $299 respectively;
Apple Watch will be available in early 2015 starting at $349.

PRODUCT STRATEGY: Apple tries to put to rest criticisms that
it has lost its innovative touch with launches of the Apple Watch 
and two new iPhones.

PLUSES: Major upgrades for pretty much everything; new phones 
have Retina HD displays with 4.7-inch size (iPhone 6) and 5.5-inch 
(iPhone 6 Plus) that offer more viewing area than ever before; 
impressive new A8 chip is powerful enough to bring 3D console 
games to a smartphone; new Apple Watch that Cook called “revo-
lutionary” offers an elegant interface; both phones and the watch 
will work with Apple Pay, which enables the devices to function as 
digital wallets.

MINUSES: Few complaints this time around that Apple has lost 
its technology edge. But it isn’t clear how many consumers will 
want a $349 watch that you sync with a $200 to $500 phone.
iPhone 6 Plus also faces stiff competition from other large-screen 
phones and could cannibalize tablet sales. —GW

“Congratulations 
to the spectacularly 

talented James Corden 
who will take over the 

LLS after me. Great choice. 
I heartily endorse & approve.”@CraigyFerg, 
Craig Ferguson, on James Corden being named his 
replacement as host of CBS’ Late Late Show.

Corden STAT OF THE WEEK
1,100  Rough estimate of the number of 
engineers employed by Netfl ix. Ovation CEO 
Charles Segars drew audible gasps when he 
fl oated a slightly higher number during a 
Sept. 11 panel at the NextTV conference (see 
coverage, page 16). Netfl ix later confi rmed 
to B&C that the number is closer to 1,100—
roughly half the company’s workforce.

Apple’s new iPhone models and smartwatch 
earned generally positive early reviews.

Apple CEO Tim Cook called the new products 
the iPhone’s “biggest advancement” ever.
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APPLE WATCHERS 
APPLAUD NEW GEAR 
DESPITE STREAMING GLITCH
Apple on Sept. 9 unveiled two new bigger, more pixel-packed 
iPhone models, the iPhone 6 and the iPhone 6 Plus, as well as
its long-awaited smartwatch. The models represent the “biggest 
advancement in the history of iPhone,” Apple CEO Tim Cook said 
during the event, which was live streamed, though many viewers 
complained on Twitter as the stream was buffering and breaking 
down under the stress. —George Winslow
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