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THEY SAID IT
Caitlyn Jenner, formerly 
known as Bruce, nearly 
broke the Internet last 
week with her reveal in 
Vanity Fair. The televi-
sion industry was quick 
to chime in on Jenner’s 
look and message.

“Yes, Caitlyn looks 
amazing and is beauti-
ful, but what I think is 
most beautiful about 
her is her heart and 
soul, the ways she has 
allowed the world into 
her vulnerabilities.”

—Laverne Cox, 
star of Netfl ix’s 
Orange Is the New 
Black, wrote on her 
Tumblr page May 23.

“You see, Caitlyn, when 
you were a man, we 
could talk about your 
athleticism, your busi-
ness acumen. But now 
you’re a woman—and 
your looks are the only 
thing we care about.”

—Jon Stewart 
during the June 2 
episode of
The Daily Show.

“I don’t have any jokes 
about this, mostly just 
I am so happy. I can’t 
believe we are sort of 
living in a time where 
this is happening and 
people are being so 
positive about it.”

—Seth Meyers,
June 2 
on Late Night
With Seth Meyers.
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FIFA FALLOUT
SEPP BLATTER became the latest casualty 
of the FIFA corruption scandal last week 
with the organization’s longtime leader an-
nouncing his resignation.

As soccer’s worldwide governing body 
continues to unravel, both Fox and NBCUni-
versal-owned Telemundo have a lot at stake.

The networks are banking on the success 
of their women’s World Cup coverage, which 
started June 6, and have shelled out millions 
of dollars for broadcast rights.

In 2011, Fox outbid ESPN for the English-
language U.S. television rights to the 2018 and 2022 men’s World Cup and the 2015 and 
2019 women’s World Cup, paying between $450 and $500 million. Telemundo reportedly 
paid $600 million for the Spanish-language broadcasts of the four tournaments.

Fox and Telemundo’s deals were sweetened earlier this year when FIFA granted them 
rights through the 2026 World Cup, with ESPN and others getting shut out of the bidding 
process. —Jessika Walsten

Sepp Blatter 
stepped down 
as president of 
FIFA June 2, 
four days after 
his re-election 
to a fi fth term.

STATOFTHEWEEK
$51 
MILLION 
Amount of second-
round venture fund-
ing announced
June 4 by Layer3 TV, 
a self-described “next-gen cable company” that plans 
to launch a virtual pay-TV service later this year.
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BERLANTI, GORDON-LEVITT KEYNOTING 
PROMAXBDA: THE CONFERENCE THIS WEEK
WITH MORE TV SHOWS on more channels than ever before and 
competition between traditional and emerging platforms, market-
ing is crucial to stand out.

This week, a cross-section of marketers from television and
other sectors will converge in Los Angeles for PromaxBDA:
The Conference, which features keynote speeches from Greg 
Berlanti,executive producer of The Flash and Arrow, and actor
Joseph Gordon-Levitt, founder of HitRecord.

The annual conference on the state of marketing and promotion 
takes place June 9-11 at the JW Marriott.

Keynote speakers also include comedian Tig Notaro; Viacom 
Music and Entertainment Group president Doug Herzog; LZ Sunday Paper founder Lauren
Zalaznick; and Medici Group CEO Frans Johansson. “Beating Digital at its Own Game,” “Binge 
Viewing: Best Practices for Marketing” and “There’s an App for That: Revolution in Content
Delivery” highlight the more than 50 sessions for the 100-plus industry leaders and 150-plus
networks, broadcasters and agencies expected to attend. —Jonathan Kuperberg

CW’s The Flash

“So happy, 
proud and 

terrifi ed to 
say YES to @

simonschuster! 
http://bit.ly/1HIRLv1” 
@shondarhimes, Shonda Rhimes, 

tweeted June 2 after it was announced 
she plans to write her fi rst book,

Year of Yes, for the publishing house.

Rhimes
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