
THEY SAID IT
“The Disney company 
has made another one 
of my dreams come 
true! Being a part of 
The View family will be 
a wonderful growing 
experience for me.”

—Raven-Symoné 
on June 10, after it 
was announced she 
will join The View as 
cohost, fi lling
Rosie O’Donnell’s spot.
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EXECUTIVE SCORECARD
A number of industry execs shuffl ed last week. Take a look below at who’s in and who’s out.

STATOF
THEWEEK

13.9
Overnight rating 

for Game Four of the
NBA Finals, which saw 

the Golden State Warriors 
dunk the Cleveland Cavaliers 

to tie the series 2-2.

        “R.I.P. the legend, 
Christopher Lee. From Dracula 
to Scaramunga to Saruman he 

was unforgettable in every role.”

 @rainnwilson, Rainn Wilson, star of Fox’s
Backstrom, tweeted June 11 about the death of stage

and screen actor Christopher Lee at 93.

Lee

SUMMIT SORTS OUT EST, TVE
AND OTHER ACRONYMS ON DEMAND
THE ON-DEMAND SUMMIT, presented by B&C and Multichannel News on June 10 in New 
York, featured a host of infl uencers unpacking major trends. Among them: Warner Bros. 
global home entertainment chief Ron Sanders, who shared the studio’s philosophy on 
release windows for TV and fi lm titles after theatrical and linear air. Sanders showed a 
chart (below) marking key moments in the release pattern. Early sell-through, or EST, 
has emerged as a major revenue source, slated to reach $2 billion this year, Sanders 
noted. And even though physical disc revenue (noted as “SVOD” in the chart, as in 

Netfl ix-by-mail) is shrinking, it’s still accounting for more than $700 million. —Dade Hayes

PROMAXBDA CHIEF LOOKS TO ‘CREATE WHAT’S NEXT’
LOS ANGELES—Steve 
Kazanjian hit the 
ground running when
he was named presi-
dent and CEO of 
entertainment mar-
keting organization 
PromaxBDA
last December.

The association 
veteran initiated a 
member segmentation 
analysis to understand 
the needs and wants of 
its members.

“People just don’t 

touch us once a year 
and then go away,” Ka-
zanjian said, referring 
to PromaxBDA: The 
Conference, which took 
place from June 9-11 in 
Los Angeles. “And so 
what we’ve been really 
doing is…looking at it 
from a member analyt-
ics standpoint.”

Kazanjian stressed 
the importance of hav-
ing current trends and 
information not just
at the three-day event, 

which was attended 
this year by 2,400,
but available online 
year-round as well 
to the organization’s 
members.

This point of view
was seen in many 
of the panels and 
sessions, which were 
bookended by a stand-
ing-room-only welcome 
and wrap of the event, 
as well as the theme 
“Create What’s Next.”

The roster of 153 

speakers included 
execs from Pinterest, 
Twitter, YouTube and 
other emerging techol-
ogy companies.

“The best entertain-
ment marketers in the 
world are our mem-
bers,” said Kazanjian. 
“We need to form those 
linkages between our 
members and those 
new distribution chan-
nels or those new 
marketing channels.”   
           —Jessika Walsten

A session during last week’s 
PromaxBDA: The Conference.

Jammin’:
The Warriors’

Andre Iguodala

IN
David Nevins 

James Murdoch
Jack Dorsey

No Replacement

COMPANY
Showtime

21st Century Fox 
Twitter

Otter Media
(Chenin Group 
& AT+T joint 

venture)

OUT 
Matt Blank

Rupert Murdoch
Dick Costolo
Virasb Vahidi
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Clockwise from top left: Nevins, 
James Murdoch, Dorsey

Clockwise from top left: Blank, 
Rupert Murdoch, Costolo, Vahidi
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