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Having a Ball With 8K  
Adoption of 4K TVs has yet to reach a mainstream audience, but even more advanced 
8K video is starting to creep into view in the form of some limited demos around the FIFA 
Women’s World Cup. 

Fox Sports and NHK, Japan’s national public broadcaster, have been holding  invitation-
only demos of the eye-popping format — including last Friday’s match between Japan and  
Cameroon, and the upcoming one between the U.S. and  Nigeria on June 16 — at the 
Zanuck Theater on the Fox Studio lot in Los Angeles. 

They’re billing it as a fi rst for North America, noting that the live feed will be presented 
in 8K/Super Hi-Vision in 22.2 surround sound. The live feed from the stadiums will come with no on-air commentary, 
“just as if you’re really there,” they noted in the invitation. 

Sadly, I’m unable to catch either demo, 
but those who do make it should be in 
for a treat. I did get a chance to check 
out the pre-recorded 8K demo Comcast 
and NBCUniversal put on in 2012 around 
the London Summer Olympics, and it was 
worth the trip. 

So, when can we expect 8K to be ready 
for prime time? Phil McKinney, 
the president and CEO of Cable-
Labs, told the crowd at the recent 
Cable Congress event in Brus-
sels that he believes it’s “on track 
to go commercial in 2020.”  So, 
the NHK/Fox Sports demo will 
certainly offer a glimpse into the 
future  of TV.  ◆

For more, see http://www.mul-
tichannel.com/blog/bauminator/
having-ball-8k/391270 

BLOG: THE BAUMINATOR

“Between WatchESPN, Sling TV, and HBO Now, it’s really hard to believe 

anyone who says the tech isn’t ready for streaming TV to take over.” 

David Pierce (@piercedavid), senior writer for Wired

TECH TWEET

VIDEOPHILE
Seen as a highly desirable new service, cloud DVRs will serve 24 million 
consumers by 2018, according to Parks Associates.

Jeff Baumgartner

Source: Parks Associates 

NUMBER

38%
The decline in the average ad load 

in a 30-minute legacy linear TV 

program expected between 2014 

and 2020, according to a forecast 

from The Diffusion Group. During 

that same period, average ad loads 

in TV delivered over-the-top are 

expected to jump 63% — from 3.2 

minutes to 5.1 minutes — putting them 

“in line” with traditional linear TV. 

“[I]t has become clear 
to [Chernin Group CEO 
Peter Chernin] and me 
that the role of the CEO 
is different than we had 
originally envisioned.”
 Virasb Vahidi, in a letter to employees 

announcing  that he was stepping down as 
CEO of AT&T-Chernin Group over-the-top video 

joint venture Otter Media

Summit & Expo 
Los Angeles 

Join NextTV June 18 at the Loews 
Santa Monica Beach Hotel in 
Santa Monica, Calif., to hear 
what the future has in store for 
the television  industry. Speakers 

include Nancy Tellem, executive 
chairman and chief media offi cer 
for Interlude; Mike O’Malley, 
actor , writer and producer; 
Michael Lombardo, president 
of HBO Programming ; Grant 
Gibson, head of programming at 
AwesomenessTV ; and many more.

NHK and Fox Sports are teaming up during the FIFA 
Women’s World Cup to show off the wonders of 8K 

video (7,680 x 4,320 pixel resolution.
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