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STATOF 
THEWEEK
$87 Amount Netflix 

shares gained in a single day 
after the company’s April 15 

quarterly earnings report, 
which revealed subscriber 

gains but a steep drop in 
profits blamed on currency 

exchange rates.

THEY SAID IT
THE INDUSTRY came out in droves last week to Las Vegas for the 2015 NAB Show.  The annual event, which 
was expanded this year with more tracks and hit 103,000 attendees, brought with it a multitude of interesting  
conversations. Below are some highlights from the show.

 “There’s a saying that goes, ‘If you have one eye on yesterday and one eye on 
tomorrow , you’re going to be cockeyed today. So, we’ve got both eyes securely 

fastened  on the future.”

NAB chief Gordon Smith on April 13 during his NAB Show opening address.

 “When you see one of the most iconic brands in the world that is moving to a 
virtualized  cloud so they can take advantages of much great opportunities in the 
future, you see why this is such a big thing.”

Charlie Vogt, CEO of Imagine Communications, during his April 14 panel discussing the Disney/ABC Television Group deal with 
Imagine  Communications to launch a cloud-based master control for ABC.

 “There can be no question; the public interest is served by a healthy broadcasting 
industry with robust reach. Broadcasting is an important part of our future just as 

it has been an indispensable part of our past.” 

FCC Chairman Tom Wheeler praising broadcasters and broadcasting during his April 15 address.

 “We found that viewing of content continues for a much longer time than 30 days. If 
you have content that you like, you will continue to watch it on into the future.”

TiVo’s Chief Research Officer Jonathan Steuer during the Online Video Conference session, addressing a comment CBS chief Leslie 
Moonves made suggesting the adoption of C-30 metrics.

Netflix’s Unbreakable  
Kimmy Schmidt

A letter from reader — and president of CBS Television Stations — Peter Dunn.

To the Editor,
 

As a big fan of Broadcasting & Cable, I was very disappointed by your 
April 13 profile of the New York local television market, which uses ad 
sales estimates from BIA/Kelsey for 2013 that are considerably off the 
mark.

 First, I want to set the record straight regarding the performance  
of WCBS-TV. Our New York station ranked a solid second and 
attracted  a record share of local market revenue during 2013. This 
should come as no surprise, given the overall strength of CBS and the 
fact that we aired the Super Bowl in 2013, with local spots in the game 
selling for as much as $1 million each. This is what makes the BIA/
Kelsey findings  so counter-intuitive, not to mention just plain wrong.

 We feel it is important for you and your readers to understand that 
CBS and many other station operators do not provide sales results 
to BIA/Kelsey. This means its “estimates” are just that. And it has 
long been our experience that these estimates fall short of the actual 
results delivered by our stations.

 Thanks for providing your readers with this information, and 
hopefully  taking this issue into account as you consider the 
appropriateness  of using such estimates in the future.

Sincerely,

Peter Dunn
President, CBS Television Stations
President and General Manager, WCBS-TV

Wendy Aylsworth, 
senior VP of tech-

nology, Warner Bros. 
Technical Operations 

and a 2015 Tech 
Leadership Awards 

recipient, with 
Louis Hillelson, VP/
group publisher of 

NewBay’s TV sector 
brands, at B&C’s 
Tech Leadership 

Awards gala April 
13 during the NAB 

Show in Las Vegas.
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“Después de 53 
años, @SabadoGigante 

cierra su exitoso ciclo 
en septiembre. Mario 

Kreutzberger, Don Francisco, 
seguirá vinculado a @Univision.” @UniNoticias, 
Univision Noticias, tweeted April 17 that after 53 years, Sábado Giagante will 
end in September. But show host Mario Kreutzberger, aka Don Francisco, will 
continue to contribute to Univision.

Don Francisco


