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THEY SAID IT!
“Clearly the bundle is changing. 
The days of the 500-channel 
universe are over. The days of 
the 150-channel universe in the 
home are not necessarily over, 
but they’re changing rapidly. 
People are slicing it and dicing 
it in different ways.”

—CBS CEO Leslie Moonves said 
March 11 during the Deutsche Bank 
Media, Internet and Telecom inves-
tors conference, referring to how 
consumers view television and the 

boom in OTT services.

“You know, the ‘lol’ is redundant 
when you have the ‘haha.’”

—President Obama, critiquing Twitter user 
@theautho in the“Mean Tweets” segment 
of Jimmy Kimmel Live on March 12.
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STATOFTHEWEEK
41% U.S. homes that have access 
to subscription video-on-demand service, up 
5% from a year ago, according to Nielsen’s 
fourth-quarter 2014 Total Audience Report.
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FATES & FORTUNES 
ANDY SAMBERG TO HOST PRIMETIME EMMYS
FOX HAS TAPPED Brooklyn Nine-Nine star 
Andy Samberg to host the 67th Primetime Emmys, 
which the network will air on Sept. 20.

Last year’s show was hosted by NBC’s Late Night 
host Seth Meyers.

Nominations for the Emmys will be announced 
on July 16.

This year’s Emmys will be the fi rst under rule 
changes, announced last month by the Television 
Academy, that increase the amount of nominees 
for series categories and strictly defi ne what can be 
entered as a comedy or drama. –Tim Baysinger Samberg

launchPAD: Apple Watch
UNVEILED: March 9

AVAILABLE TO MARKET: Apple Watch will go on sale 
on April 24 in a variety of styles ranging from $349 
to more than $10,000 for 18-karat-gold versions.

NEW FEATURES: Apple seeded the watch and OTT 
market during a March 9 press event with details about 
the previously announced Apple Watch.

PLUSES: Impressive design, intuitive user interface 
and tight integration of the Apple Watch to the iOS 
ecosystem could turn the struggling wearables category 
into a winner; Apple Pay features could boost the mobile 
payments market; can be used to alert viewers to new 
programming or news, which has already prompted CNN
to develop an app for Apple Watch; health and fi tness 
features could be tied into lifestyle programming.

MINUSES: Battery life of only 18 hours; unclear if young peo-
ple who’ve already abandoned watches will strap on a device 
costing more than most smartphones; unlike traditional high-end 
watches, which are worn for years, users will be paying a pre-
mium for something that will soon be obsolete. —George Winslow

TWITTER 
GOES OTT 
FOR HBO NOW 
The Twittersphere was buzzing March 9 
after the announcement that HBO will 
partner exclusively with Apple on the 
cabler’s OTT product, HBO Now. Below 
is a sampling of tweets.

“#HBOnow means thousands 
of people just told their 
friends and exes to get their 
own damn HBO accounts.“ 
@Baratunde, Baratunde Thurston, cohost 
of Pivot’s TakePart Live and cofounder 
and CEO of Cultivated Wit.

“Since 1971, @HBO required 
going through a cable/
satellite provider - in a 
few weeks that all ends 
#HBONow”
@RickBTIG, Rich Greenfi eld, media futurist, 
media and tech analyst at BTIG and angel 
investor.

“HBO Now will most defi nitely 
come to other digital outlets. 
Amazon, Roku, etc are natural 
partners. Amazon already has 
deep ties w/HBO.” 
@pkafka, Peter Kafka, senior editor, 
media, Re/code.
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