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THEY SAID IT...
DISH, TURNER 
ENGAGE IN WAR 
OF WORDS

“It would be a little 
bit tougher if their 
original programming 
was a success 
like AMC.”

—Dish Network 
chairman Charlie 
Ergen, during the 
company’s third-
quarter earnings 

call on Nov. 4, on Dish’s carriage 
dispute with Turner, which has left 
subs without Turner nets like TNT 
and TBS since Oct. 20.

“We disagreed with 
virtually everything 
he said as it related to 
the importance of our 
product as it related 
to his platform. We 
were disappointed in 
the very antagonistic 
and aggressive nature 
of his comments.”

—Turner Broadcasting 
CEO John Martin 
on Nov. 5 during 
parent  company  
Time Warner’s 

earnings  call, responding to 
Ergen’s comments.

FOX NEWS’ DOOCY PREPARES 
TO TELL BIN LADEN KILLER’S STORY
FOX NEWS CHANNEL will run a two-part special The Man Who Killed 
Usama Bin Laden Nov. 11-12 at 10 p.m., which 
will give a fi rst-hand account of the mission and 
of Bin Laden’s fi nal moments by the Navy SEAL 
who killed him.

In the days since FNC announced the spe-
cial, numerous outlets tried to get the jump by 
revealing the name of the shooter—there have 
also been confl icting reports about who actual-
ly fi red the fatal shot at Bin Laden. Washington 
correspondent Peter Doocy, who will host the 
special, went on The Kelly File on Nov. 6 and revealed the name of the 
shooter as Ryan O’Neill; FNC initially said it wouldn’t reveal the name until the special.

Doocy spoke with B&C associate editor Tim Baysinger about the logistics of the scoop.

How were you able to get this interview?
I met this person through a third party many months ago [in 2012] and over the course of that time we 
developed , really, just a casual relationship. And he decided this summer that it was fi nally time to tell the 
world what it was like being the last person to see Bin Laden alive. Something happened to him that we 
cover  in this special.

How much of that mission does the public know about?
There is so much out there that people know just about everything that there is to know. But they have 
never  heard from the last person to see Bin Laden alive. They haven’t heard what it was like being  there 
in the room with Bin Laden. They haven’t heard what was going through this person’s mind right before , 
and right after.

We cover all of that. That is all new. —Tim Baysinger

For more, including how “The Shooter’s” story will help fi ll in the gaps about what the public 
knows about the mission, go to broadcastingcable.com/Nov10.

STAT OF 
THE WEEK
38.5
Hours of domestic television 
series that were delivered 
by Lionsgate’s TV shows 
Orange Is the New Black, 
Manhattan, Houdini, Anger 
Management, Nashville 
and Mad Men in the last 
quarter, compared to 11 
hours in the year-ago 
quarter.

Doocy

FATES & FORTUNES 
REILLY TO HEAD TNT, TBS
AS MANY EXPECTED, 
Kevin Reilly was named 
president  
of TNT 
and TBS 
and chief 
creative 
offi cer of 
Turner  
Enter-
tain-
ment. In his new role, 
Reilly will also serve as 
chair of the newly formed 
Turner Entertainment 
Programming Council, 
an effort to coordinate 
entertainment program-
ming for TNT, TBS, Adult 
Swim and truTV. 

—Daniel Holloway

Reilly

COMPANY STOCK* KEY TAKEAWAY
Disney $92.00 Finished the year with record 
  earnings of $7.5 billion

AMC Networks 61.20 Wall Street worried about rising 
  costs as AMC ramps up originals

Time Warner 78.00 Earnings were hurt by charges for 
  programming and severance pay

21st Century Fox 32.01 Rough fall for Fox has caused analysts 
  to lower profi t forecast

Discovery 33.32 Lowered full-year outlook to between 
  $6.3 billion and $6.35 billion

CBS 52.49 NFL helped launch three CBS-owned 
  series boost ratings in their time slots

Sinclair 27.03 Political ad revenue helped earnings 
  jump 48%

Source: Yahoo Finance.  *Refl ects stock price at close of the day each company reported earnings.

EARNING THEIR KEEP
Challenged as they may be by technology, competition and fi ckle 
consumers, media companies posted generally strong results 
throughout the week of Nov. 3. Below are some of the key takeaways.

Orange Is the 
New Black

1102_Community.indd   29 11/7/14   4:38 PM


