
THEY SAID IT...
AT MIPCOM
Entertainment indus-
try players gathered 
in Cannes, France, last 
week for the annual 
MIPCOM international 
marketplace. Here are 
some of the best lines 
from the week-long con-
ference (as reported by 
various outlets):

“I won’t spill the beans 
too much, but it is
going to force you to 
go back and check 
out things that hap-
pened in Breaking 
Bad to make sure you 
were clear about what 
you saw back then.”

—Steve Mosko, presi-
dent, Sony Pictures 
TV, on the upcoming 
Breaking Bad spinoff 
series, Better Call Saul.

“Before anything 
goes out the door, we 
have to have a feel 
that it will work in-
ternationally….There 
are certain shows 
we can’t get behind 
because the interna-
tional market can’t 
get behind them.”

— Kevin Beggs, chair-
man and CEO of 
Lionsgate Television, 
on the importance 
of the international 
market to the studio.

“The necessity of 
windowing isn’t really 
there. Windows have 
already started to 
contract, though there 
are new windows 
emerging. And even-
tually we’ll have more 
comprehensive multi-
window consulta-
tion, you’ll have more 
platforms earlier.”

—James Murdoch, 
co-COO, 21st Century 
Fox, on the window-
ing model of rights 
in the television 
business.
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HBO AND CBS JUMP INTO
INTERNET VIDEO—SHOULD
NETFLIX, CABLE BE WORRIED?

Everyone’s watching Internet video, if you listen to Netfl ix CEO 
Reed Hastings. During Netfl ix’s earnings call last week, Hastings 
noted HBO’s long-awaited decision to offer its service to broadband-
only consumers in 2015. “Internet TV is going to be everything in a 
couple of years,” Hastings said.

A day later, CBS announced CBS All Access, which for $5.99 per 
month gives subscribers access to a boatload of CBS programming 
and live streams of CBS-owned stations. CBS also said its Showtime 
unit was looking at an over-the-top product.

Big media companies have been reluctant to go broadband for fear 
of killing the golden goose of ever-rising subscriber fees and retrans-
mission payments. But the fl oodgates may be opening.

Asked about an archrival potentially poaching on his digital turf, 
Hastings dubbed HBO’s plan “not much of a change in the direct 
competitive landscape.”

But Moody’s said there’s little to cheer about if you’re Netfl ix or 
a traditional MVPD. “All of this means more competition, and more 
fl exibility for subscribers, which is bad news for traditional MVPDs
as a group since they have been relatively slow to provide such
fl exibility such as TV Everywhere rights and more fl exible program-
ming packages.”—Jon Lafayette

HBO chief Richard Plepler (left) and CBS CEO Leslie Moonves unveiled 
OTT services; CBS’ offerings include Cheers, which it distributes.

“I’m thrilled that 
@ActuallyNPH is 

hosting the Oscars. 
He’s charming and hilarious. 
Plus, maybe this year we’ll 
get a musical number.” 
@TheEllenShow, Ellen DeGeneres, on
Neil Patrick Harris being announced as host
of the 87th Academy Awards next Feb. 22
on ABC. DeGeneres hosted the 2014 edition
of the Oscars.

DeGeneres

27% Percentage of local viewers for NHL 
telecasts that are “millennial”—ages 15-34—
according to Nielsen data compiled by Home 
Team Sports, which sells ads to national adver-
tisers for the Fox RSNs, some Comcast RSNs, 
MSG and NESN. The RSN NHL telecasts have a 
larger percentage of millennials watching than 
Sunday Night Football (25%); Modern Family 
(19%); The Voice (17%); The Big Bang Theory 
(14%); NCIS (6%); and the broadcast prime-
time viewing audience (15%).

STAT OF THE WEEK

launchPAD
PRODUCT: PlayStation TV 
(made available in the U.S.)

PRICE: $99.99

WOW FACTOR: Remote Play feature lets
users play games for the PlayStation 4
from a different room.

CAVEAT: Light on the streaming side, 
with only Sony’s Crunchyroll, Crackle 
and Qello.

PRODUCT: Google’s Nexus Player

PRICE: $99

WOW FACTOR: First device powered by 
Android TV. Wide range of apps, including 
Netfl ix, Hulu Plus, Crackle, Pandora, as well 
as Google’s own games, movies, TV and 
music offerings and YouTube.

CAVEAT: No analog video or optical digital 
audio output, just a single HDMI port. 
Contains just 8GB of internal storage.

PRODUCT:  iPad Air 2

PRICE:  Starts at $499

WOW FACTOR:  8% thinner than the 
original iPad Air, the new tablet is 
6.1 millimeters thick and features a
new coating that reduces refl ection
by 56%.

CAVEAT: Not much different, except for
the thinness, from previous model.

PRODUCT:  iPad Mini 3

PRICE: Starts at $399

WOW FACTOR: Integration of Touch ID home 
button/fi ngerprint sensor, a major factor in 
Apple’s bigger plans for Apple Pay.

CAVEAT: Outside of a few small tweaks, not 
much change from previous models.

Steven Stamkos
of the NHL’s Tampa

Bay Lightning
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