
BELL BLUE, CISNEROS, LENO, MURRAY, SARANDOS 
TO RECEIVE TARTIKOFF LEGACY AWARDS

NATPE will honor Linda Bell Blue, 
Gustavo Cisneros, Adriana Cisneros, 
Jay Leno, Jonathan Murray and Ted 
Sarandos with its 12th annual Bran-
don Tartikoff Legacy Awards.

 Bell Blue, who executive 
produced Entertainment Tonight 
for 19 years, currently serves as 
president of Entertainment Tonight 
Studios. Gustavo Cisneros is chair-
man of Cisneros, the media, enter-
tainment, telecommunications and 
consumer production organization. 
His daughter Adriana serves as 
CEO and vice chairman.

Leno hosted NBC’s The Tonight 
Show for more than two decades. 
Murray, a pioneer of the modern real-
ity TV genre, is chairman of Bunim/
Murray Productions. Ted Sarandos is 
Netfl ix chief content offi cer.

A special reception celebrat-
ing the honorees will be hosted by 
Craig Ferguson on Jan. 21, 2015 at 
the Fontainebleau Resort in Miami 
Beach in association with B&C and 
Multichannel News during the 2015 
NATPE Market & Conference.

—B&C Staff
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THEY SAID IT!

“Anytime you have
an opportunity to get 
the No. 1 program
on television before
anyone else can get
it, you have to do it.
I think it’s a great fi t 
and a really good op-
portunity. It’s opened 
the doors for other 
content providers to 
look at MyNetworkTV 
differently.”

—Paul Franklin, Twentieth Television 
executive VP and general manager, 
broadcast sales, on The Walking 
Dead’s debut in broadcast syndica-
tion on MyNetworkTV. The Oct. 1 
premiere was the highest-rated 
debut for the programmer among 
adults 18-49 in six seasons.

NETFLIX’S GAME-CHANGING MOVIE PUSH ALSO HAS TV BUSINESS IMPACT
NETFLIX, which has spent the past two-plus years upending models in the TV business, turned its attention last 
week to disrupting moviedom.

The company announced not one but two game-changing deals. One is a coventure with the Weinstein 
Co. and iMAX for a sequel to the Oscar-nominated Crouching Tiger, Hidden Dragon. The other is a four-

picture pact with Adam Sandler, whose fi lms 
have grossed a collective $3 billion. Crouch-
ing 2 will be shown day-and-date on the SVOD 
platform and on IMAX screens, though ma-
jor exhibition chains like Regal and AMC have 
vowed not to show the fi lm because it won’t be 
a theatrical exclusive. Sandler’s fi lms won’t be 
in theaters at all—even so, the notion of an A-
list name being locked up by a streaming ser-
vice is brand-new to Hollywood.

It’s easy to see why the movie business is in 
an uproar. So what does all of this have to do 
with television? Plenty.

For starters, as consumers continue to have 
more and more choices, top-draw movies add to the appeal of Netfl ix. Movies are all about (Jimmy Kimmel,
forgive us) eventizing content. Crouching 2 is set for release on Friday, Aug. 28, 2015—not exactly a key 
time for TV programming. But as Netfl ix revs up its movie machine to release a planned 10 to 14 fi lms per 
year, it could plan debuts on dates that would offer yet more competition with broadcast and cable pro-
gramming. Not to mention award campaigns (although no theaters, no Oscar glory).

The other implications for TV are in the talent pool and on the red carpet. Just as HBO has done with Behind 
the Candelabra and True Detective, Netfl ix can now lure top-tier fi lm talent for one-offs or limited projects.

Newly arrived across Europe and operating in 50 countries, the company can use the global promo blitz that 
comes with a major fi lm to further entice subscribers. Next stop for Netfl ix looks like Cannes. —Dade Hayes

STAT OF 
THE WEEK
$6.45 
BILLION
Revenue that the NFL 
will make from its TV 
rights deals for the 
2015 season. On Oct. 1,
the league and DirecTV 
renewed their deal for 
the out-of-market Sun-
day Ticket package; the 
pact was set to expire 
after this season. 

—According to Darren 
Rovell, ESPN sports 
business reporter and 
ABC News business 
correspondent.

FATES & FORTUNES 
NBCU SHAKE-UP: BERWICK 
GIVEN OVERSIGHT OF E!, 
ESQUIRE; KOLB LEAVES
ONCE AGAIN, NBCUniversal 
has reorganized its cable 
networks under Bonnie Hammer. 

In the new 
structure, 
Frances 
Berwick, 
head of Bra-
vo and Oxy-
gen, will add 
E! and Es-
quire Net-
work to her 
portfolio
in her new 

role as president of the newly 
formed lifestyle networks group.

As part of the move, Suzanne 
Kolb departs as E! president.

Adam Stotsky, president of 
Esquire Network, has been 
named E! general manager.

—Daniel Holloway 
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Netfl ix, the Weinsten Co. and iMAX 
are producing a Crouching Tiger, 
Hidden Dragon sequel for 2015.
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