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LAWYERS’ ADVOCATE: 
‘GRINDER’ SINKS TO NEW ‘LOWE’  
FOX COMEDY THE GRINDER earned some positive reviews, 
but it’s getting a big thumbs-down from a man who has made it his 
life’s work to ensure lawyers are portrayed positively. Nader Anise, 
executive director of the American Lawyers Public Image Associa-
tion, blasts Grinder for showing lawyers as “bungling idiots.” 

Rob Lowe’s dilettante character had played a lawyer on TV, 
while Fred Savage costars as his brother and a feckless attorney 
in his own right. 

“Networks have a responsibility to offer programming that’s 
both entertaining and void of story lines that undermine the 

profession,” said Anise, a Ft. Lauderdale, Fla.-based attorney. 
Grinder opened to a 1.5 rating among viewers 18-49. Fox declined to comment.
Anise urged viewers to take part in National Love Your Lawyer Day on Nov. 6, a “holiday” created by ALPIA. 

Acceptable displays of lawyer love include gifts, billable hours—and binge-watching Matlock. —Michael Malone

Rob Lowe (left) and Fred Savage
star on Fox’s The Grinder.

STATOFTHEWEEK
8 Number of days Dish Network and Tegna 
agreed to extend their retransmission agree-
ment on Oct. 1. The deal was originally set to 
expire on Sept. 30.

“.@comcast EVP Cohen: 
this year more than ever 

reminds me of our industry 
obligation to send messages 
of diversity. #DiversityWeek” 
@NCTACAble tweeted Sept. 29 during Diversity 
Week in New York. The tweet refers to Comcast’s 
David Cohen, who spoke during a joint town hall
on diversity session.

“Tonight’s Kaitz Dinner was moving and poignant. 
Congratulations to Sage, Raven and UCI. #OneActionKaitz” 
@Zebra_Designs tweeted Sept. 30 after the Walter Kaitz Foundation’s annual fund-raising 
dinner. The organization raised $1.6 million to promote diversity in the cable industry.

Princeton professor Omar Wasow (left), 
cofounder of Blackplanet.com, and 
fi lmmaker Spike Lee at  the NAMIC 
conference during Diversity Week.

THEY SAID IT!
“They like advertising 
if it’s the right 
advertising at
the right time.”

—Hulu CEO
Mike Hopkins on 
Sept. 29 at the IAB 
MIXX conference 
during Advertising 

Week in New York. The exec was 
referring to the streamer’s use 
of programmatic technology that 
make ads relevant to subscribers.

“My view on ad block-
ing is that it’s kind 
of a second-degree 
form of stealing to a 
degree. The way I see 
it is, it’s kind of analo-
gous to using Napster 
in the early days of 
pirating music.”

—Kelley Maves, senior 
VP of data solutions 
and product man-
agement for VivaKi, 
on Oct. 1 during

an Advertising Week panel at 
Nasdaq MarketSite.

“The notion that 
traditional creative is 
king needs to change. 
The business has 
changed. Wake up.”

—WPP CEO Martin
Sorrell on Sept. 30 
during an Advertis-
ing Week session 
with Medialink

chairman and CEO Michael Kassan.
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TELEVISION personal-
ity Wendy Williams has 
been tapped to interview 
Debmar-Mercury co-
presidents Mort Marcus 
and Ira Bernstein at the 
Content Show, part of 
NYC Television Week.

Williams, who hosts 
Debmar-Mercury’s 
Wendy Williams Show, 

will lead the longtime 
company executives in 
a keynote Q&A titled 
“Going Deep With Syn-
dication Powerhouse 
Debmar-Mercury” on 
Oct. 21.

The Content Show 
runs Oct. 21-22 and
features conversations 
with ESPN’s Connor 

Schell, TLC’s Howard Lee 
and Pop’s Paul Adler, 
among others.

NYC Television Week 
and the Content Show 
are presented by Broad-
casting & Cable parent 
NewBay Media.

For more information, 
go to broadcastingcable.
com/Oct5. —B&C staff

WENDY WILLIAMS TO INTERVIEW DEBMAR-MERCURY 
COPRESIDENTS AT THE CONTENT SHOW
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