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HARMON CONQUERS DOUBTS
IN COMMUNITY LEAP TO YAHOO
EP of former NBC series says spurning digital

would have put him ‘on the wrong side of history’

COMMUNITY creator/executive producer Dan Harmon said he 
wasn’t quite sure he wanted to work with Yahoo, but Kathy
Savitt, Yahoo’s chief marketing offi cer and head of media, changed 
his mind. “I walked away from that conversation going, ‘I’m on the 
wrong side of history if I don’t cooperate,’” Harmon said during a 
March 25 panel at Content Industry Connect Los Angeles. “These 
people are going to have a base on the moon one day and be in 
charge of whether I have oxygen.”

Yahoo’s offer to pick up the recently canceled NBC comedy 
came just hours before the actors’ contracts were set to expire. 
(For Savitt’s take on Community, and her other thoughts on
dealmaking, see page 16.) 

Harmon was joined onstage at CIC by Max Aronson, VP of devel-
opment for Sony Pictures Television, the studio behind Community, 
and Ian Moffi tt, senior director of programming, strategy and acquisitions for Yahoo Screen. CIC, presented 
by the Banff World Media Festival, also featured sessions on multichannel networks, multiplatform content 
opportunities, RocketJump’s partnership with Lionsgate and Hulu and a conversation with Mark Gordon, 
whose company has backed TV hits ranging from Grey’s Anatomy to Criminal Minds. —Jessika Walsten

For more about Harmon and why he felt like the last few episodes of season 1 
were his “time in the pulpit,” visit broadcastingcable.com/March30.
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STATOF
THEWEEK
3.5 MILLION 
Total viewers who tuned in 
to OWN at 9 p.m. March 24 for 
the season fi nale of Tyler Perry’s 
The Haves and the Have Nots.

Community’s Harmon says Yahoo CMO Kathy
Savitt made him an offer he couldn’t refuse.

THEY SAID IT
“There hasn’t been 
pressure. I think it 
would be wrong of 
me to say that ITV 
wouldn’t like the show 
to continue. PBS 
would like the show 
to continue. Why 
would they not? This 
has been a tremen-
dously important 
show for both broad-
casters. But there’s 
never been any heavy 
pressure on us to act 
in a certain way.”

—Downton Abbey 
executive producer 
Gareth Neame
during a conference 
call March 26, when 

he was asked whether there was 
pressure to end Downton Abbey 
after six seasons.

“I think of it as a 
13-year commercial 
break. The good news 
is the world has only 
gotten that much 
stranger, a perfect 
time to tell these
six stories.”

—Chris Carter, creator 
and executive 
producer of
The X-Files, said 
March 24 in

announcing Fox will revive the 
show as a six-episode event series.

HOSTS WITH TOASTS
Barbara Walters (center right), creator and 
longtime former host of ABC’s The View, 
raises a glass with host Whoopi Goldberg
to celebrate the show’s 4,000th episode.
Fellow alum Joy Behar (second from right) 
also guest-hosted the episode that aired 
March 27. At far right is guest Mario Cantone.
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“Gutted at such a sad 
end to an era. We’re all 

three of us idiots in our different 
ways but it’s been an incredible 

ride together.” @RichardHammond, copresenter 
of BBC’s Top Gear, tweeted March 25 after the BBC announced it had cut ties 
with series host Jeremy Clarkson following his suspension for getting into 
an altercation with a producer on the show.

Hammond

The Haves and 
the Have Nots
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