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THEY SAID IT
B&C sister publication 
Multichannel News 
honored its 2015 
Wonder Women on 
March 19 with an 
annual luncheon, pro-
duced in conjunction with 
WICT New York. Below 
is a sampling of quotes 
from the honorees.

“Hello everyone. 
Welcome to my 
quinceañera. 16% 
of you know what
I’m talking about.”

—Judi Lopez, senior
VP of affi liate
distribution and 
marketing for
Fuse Media, said

during her Wonder Women 
speech. Lopez was one of
13 media executives feted
by Multichannel News.

“Trust your voice. 
Don’t underestimate 
its power.”

—Claudia Teran, 
executive VP, 
deputy general 
counsel for Fox 
Networks Group 

and general counsel for Fox Sports

“HR isn’t supposed
to get awards. We fi ll 
out forms.”

—Sandra Kapell, 
executive VP, human 
resources and 
administration for 
Cablevision Systems

TCM TAKES HOLLYWOOD WITH 6TH CLASSIC FILM FESTIVAL
Event is part of network’s effort to expand earning potential beyond air

WHEN IT LAUNCHED nearly 21 years ago, Turner Classic Movies 
set out to deliver cherished fi lm favorites to a national TV audience. 
More recently, the network has also been occupying hallowed cinephile 
ground, Hollywood Boulevard, to lure viewers out of their living rooms 
for a festival where treasured work screens in some of the country’s 
best surviving movie houses.

The TCM Classic Movie Festival, whose sixth edition runs from 
March 26-29, features several dozen fi lms. This year’s lineup ranges 
from The Sound of Music to Raiders of the Lost Ark to Marriage
Italian Style, with several restored fi lms screening as world premieres, 
complete with celebrity and red-carpet trappings.

“Our goal with the festival has always been to bring together the 
TCM community,” says Genevieve McGillicuddy, the network’s VP of 
brand activations and partnerships. Adds GM Jennifer Dorian: “The fes-
tival has a convention-like atmosphere to it.”

Focusing on live events isn’t a brand-new concept for cable networks, 
especially as they look to develop new revenue streams in addition to the 
dual income from distributors and advertisers. Dorian, who became GM 
in January after working in other parts of the Turner universe since 2000, 
also has worked at Coca-Cola and Pizza Hut. She has set about expanding TCM’s revenue streams via a
relationship with theatrical distributor Fathom, auction house Bonham’s and an annual cruise. —Dade Hayes

For more about the TCM Classic Film Fest, including how programmers develop the lineup, 
visit broadcastingcable.com/March23
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17.6 MILLION 
Total viewers who tuned 

in to Fox to watch the season 
fi nale of Empire, which aired 

at 9 p.m. on March 18, 
according to Nielsen.

NEWBAY MEDIA 
REORGANIZES 
TELEVISION SECTOR
NEWBAY MEDIA has realigned its 
TV sector to enhance coverage 

across all platforms for B&C, Multichannel News, 
Next TV and Ratings Intelligence.

Under the reorganization, Melissa Grego will tran-
sition from B&C editor-in-chief to a consulting role 
emphasizing programming of events and conferences 
for NewBay, including the “Women of…” franchise. 

Mark Robichaux, formerly editor-in-chief of B&C 
and more recently Multichannel News, will serve 
as editorial director for all of the television sec-
tor brands. Dade Hayes, currently executive editor 
at B&C, will become editor of the brand, assuming 
Grego’s day-to-day responsibilities. 

“We have a tremendous team in place,” said
Robichaux, “one that not only honors the legacy 
and vision of the well-established B&C and Multi-
channel News titles, but one that also has the 
talent to lead the market into the future with newer
brands such as Next TV and Ratings Intelligence. 
Our commitment to the television industry 
expands further through our digital, social, event 
and research capabilities.” —’B&C’ staff

“At #RE!THINK2015.-----CBS’ David Poltrack 
suggesting a move from “demographics” to 
“performance” metrics. Time for exciting new currencies!” 
@SpenglerTim, Tim Spengler, a consultant and former president of content marketing 
and revenue strategy with Clear Channel Communications, wrote on March 17 during 
Poltrack’s presentation at the Advertising Research Foundation’s Re:Think 2015 
conference in New York. 

Empire star 
Taraji P. Henson

Film lovers gather outside the
TCL Chinese Theatre during

the TCM Classic Film Festival.

Robichaux
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