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THEY SAID IT!
“Net adds were im-
pacted by a strategic 
move to improve the 
profi tability of our 
wireline consumer 
business. With our 
high content costs 
we targeted profi t-
able, long-term value 
subscribers with lower 
churn rates while still 
taking market share.”

—AT&T CFO John 
Stephens, address-
ing the decline in 
U-verse subscriber 
growth during the 

company’s 2014 fourth-quarter 
earnings call.

“We believe this 
innovative service, 
which will have a 
distinct brand and 
will target the fast-
growing mobile 
market, will be very 
attractive for parents 
and children.”

—Viacom CEO 
Philippe Dauman, 
announcing plans 
for a subscription-
based mobile 

version of popular kids channel 
Nickelodeon, during the company’s 
quarterly earnings call.

STUDY FINDS LINK BETWEEN 
BINGE-WATCHING AND DEPRESSION
There might be a reason you just binge-watched House of 
Cards—and not just so you could be caught up when the Net-
fl ix drama returns later this month. A recent study by three 

researchers at the University 
of Texas at Austin found a 
link between binge viewing 
and depression.

Yoon Hi Sung, Eun Yeon 
Kang and Wei-Na Lee 
conducted a survey on 316 
18-to-29-year-olds on how 
often they watched TV; how 
often they had feelings of 
loneliness, depression and 
self-regulation defi ciency; 
and fi nally on how often 
they binge-watched TV. They 
found that the more lonely 
and depressed the study 

participants were, the more likely they were to binge-watch 
TV, using this activity to move away from negative feelings.

The three will present their fi ndings at the 65th annual 
conference of the International Communication Association 
in San Juan, Puerto Rico, in May. —Tim Baysinger

4   B R O A D C A S T I N G  &  C A B L E   F E B R U A R Y  2 ,  2 0 1 5   B R O A D C A S T I N G C A B L E . C O M

REALSCREEN MIXES UNSCRIPTED 
UNEASE WITH RUSH OF OPTIMISM
THE 17TH edition of the Realscreen Summit, held Jan. 27-30 
at the Hilton Washington, blended equal parts angst and opti-
mism in a fl urry of panels and pitch sessions.

“It’s about storytelling” was the mantra for the nearly 3,000 
attendees, mostly content producers and execs from top un-
scripted outlets including Discovery, A+E and Scripps. Recent 
ratings declines on cable have coincided with dramatic growth 
in the number of viable platforms for unscripted content.

One major cable network chief surveying the bustling scene 
described it as an extension of NCTA, NAB and CES. At each 
confab, “people are just trying to get their heads around all 
the transformation going on so they can reposition them-
selves,” he said.

“We are in a bespoke economy,” declared Sam Barcroft, CEO of digital video supplier Barcroft Produc-
tions, whose news and human-interest content appears on websites including MSN and Mail Online. “You 
create content and then determine where it should live, not the other way around.”

Some aimed to ground the blue-skying in reality. “Everyone looks at technology as making every-
thing more effi cient, but you still have a blank page and you still have to fi ll it,” said Marc Juris, president 
of WE tv. —Dade Hayes
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“Cute ad 
but CNN 

is fi ring people. 
Morning Joe is 

hiring. Oh yeah. And 
more people have watched 
Morning Joe than CNN & 
HLN 5 years in a row.” 
@JoeNBC, Joe Scarborough, cohost of 
MSNBC’s Morning Joe, responding to an ad 
that CNN took out in the New York Times on 
Jan. 29, touting the ratings wins by its morning 
program New Day.

Bingeing on shows like Netfl ix’s 
House of Cards (starring Kevin 
Spacey, right) could bring you 

down, researchers say.

The set of WE tv’s Sex Box, one of the unscripted titles 
promoted at last week’s Realscreen in Washington.

FX NETWORKS PROFILES
Below are the top fi ve advertisers on each of 
FX’s three networks over the past calendar year 
(1/30/14-1/30/15), courtesy of ad-tracking fi rm iSpot:

Scarborough

74.5 MILLION 
Number of iPhones Apple sold during its fi scal 
fi rst quarter, ended Dec 31. which resulted in a 
record $74.6 billion in overall sales. The smart-
phone accounted for 69% of Apple’s total sales.

FX
Taco Bell
Warner Bros.
AT&T
Universal
Geico

FXM:
Volkswagen
Humira
Liberty Mutual
Domino’s Pizza
The General 
  (insurance)

FXX:
Quibids.com
Activision
Rosetta Stone
Humira
Gamefl y.com
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