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AD MARKET WONDERS:  
WHERE’S THE MONEY?
The question many television ad sales execs are asking 
about this year’s upfront is: Where did the money go?

A few weeks ago, before negotiations began in ear-
nest, most network sales executives conceded that 
they weren’t expecting this year’s upfront market 
to be particularly robust. In fact, they mostly saw it 
coming in a tick below 2013, with lower volume tak-
ing some air out of price increases.

As agencies have turned in their budgets to the net-
works, they have been even lighter than expected. In-
stead of broadcast being down 2% in volume, it could 
be closer to 5%, buyers and sellers say. Cable, expected to be up 5% in volume, now is seen up less than 3%. 
Price increases are also a point or two smaller than last year, according to buyers.

Some network sales executives believe that the agencies are holding money back, hoping to portray de-
mand as weaker than it actually is to restrain price growth. One senior sales exec says he has the impression 
that agencies want to negotiate a price for volume lower than last year, then seek further price concessions in 
return for some of the held-back money.

But sales execs don’t seem to be panicking. They are going to make the upfront deals they can now and 
hope they can pick up the balance of their ad buys in the scatter market. —Jon Lafayette

For the full story, including which significant ad spenders have made sizable cutbacks,  
go to broadcastingcable.com/June16.

STATIONS KICK OFF  
WORLD CUP COVERAGE
The World Cup may not be 
quite big enough an event in 
the U.S. to merit budget-minded 
TV stations sending reporters 
to Brazil, but a handful of groups 
are doing just that. Not surprisingly, 
given the level of interest in the Cup 
among Hispanic viewers, both 
Univision and Telemundo have 
people from their station groups 
down in Brazil.

Alejandro Navarro, sports anchor of 
Telemundo’s KVEA Los Angeles, with a producer 
and photographer in tow, is covering for all the 
Telemundo stations owned by Comcast/NBCU and 
will be there until mid-July, visiting four cities. 
Navarro is focused more on the scene—the parties, 
the characters, the community—than who beats 
who on the soccer pitch.

“My objective is to cover whatever is going on 
around the World Cup,” he says.

While Navarro said he has heard some grumbling 
from locals about the high costs of Brazil hosting the 
Cup amid its persistent poverty, he added he had not 
witnessed any protests that organizers feared through 
the tournament’s first few days. —Michael Malone

To read the full story, including how one fan responded to his 
girlfriend’s ultimatum about spending all their money on a 
trip to Brazil, go to broadcastingcable.com/June16.

“Now it’s 
time for my 

next chapter. 
#staytuned 

#thankyou #sleep”  
@ChloeS, Chloe Sladden, Twitter’s head of North America 
Media, using the social media platform to break the news 
June 12 that she was leaving the company. Sladden’s 
departure was the second defection by a top Twitter 
executive last week, as earlier in the day COO Ali Rowghani 
left amid reported disagreements with CEO Dick Costolo.

Sladden

STAT OF THE WEEK
57.6 MILLION* Global viewership for 
CBS’ NCIS, which received the International Televi-
sion Audience Award for a drama TV series at the 
54th Monte-Carlo Television Festival, making it the 
most-watched drama in the world. 

Source: Nielsen NTI, 9/21/09–5/21/14. Rank on total viewers, 
live+7 ratings. *Total of TV ratings of the best-performing epi-
sode among the 66 broadcast countries included in the survey.

THEY SAID IT!
“Soon, we’ll have  
refrigerators talking 
to milk cartons  
and sending a text 
message to pick up 
a new quart on the 
way home.”

—FCC chairman Tom 
Wheeler last week in 
his first major cyber-
security policy speech, 
at the American 

Enterprise Institute in Washington.

“Technically, I never 
quit. I’m seven years 
late for work.”

—Comedian Dave 
Chappelle during 
an appearance last 
week on CBS’ Late 
Show, regarding 

his abrupt exit from his Comedy 
Central series, Chappelle’s Show, 
in 2006. For Chappelle, who has 
rarely spoken about leaving 
Comedy Central, it was his first TV 
interview since 2008.

AEREO WATCH
According to a study 
from research firm  
Peerless Insights, 46% 
of online respondents 
want Aereo to win its 
court battle with broad-
casters. The Supreme 
Court is expected to rule 
by the end of the month 
whether Aereo’s deliv-
ery of TV station signals 
via mini-antennas is a 
violation of copyright.  
To follow all the latest, 
go to broadcasting-
cable.com/Aereo.

Nets are not getting as much upfront money as 
they expected for new shows such as Fox’s Mulaney.
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