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$2.5 BILLION
Investment in commercial 
broadband and returning 

call center jobs to the U.S. 
that Charter has committed 
to in its FCC application for
Time Warner Cable merger.

        “@Univision ended relationship with 
Donald Trump. http://uni.vi/OMYmM”

 @UniNoticias tweeted June 25, in response to controversial re-
marks the presidential candidate made about Mexican immigrants.

“Univision wants to back out of signed @MissUni-
verse contract because I exposed the terrible trade deals 
that the U.S. makes with Mexico.”
@realdonaldtrump responded on Twitter June 25 to news of Univision’s decision.

Trump

ACCESS HOLLYWOOD 
BEGINS 20TH ANNIVERSARY 
CELEBRATION WITH NEW SET
Producers are using some tricks of the trade
to make studio work for two shows

NBCUNIVERSAL’S Access Hollywood is preparing 
to celebrate its 20th anniversary, and fi rst on its list is 
building an ultra-modern new set that can service both 
entertainment magazine Access Hollywood and daytime 
spinoff Access Hollywood Live.

The new set will be unveiled July 6, but Access 
Hollywood gave B&C an exclusive sneak peak of what 
it’s building on the Universal lot in Burbank, Calif.

“The new set refl ects the consistency of this brand. 
It’s slick, it’s modern, it’s warm,” says Rob Silverstein, 
executive producer of Access Hollywood and Access
Hollywood Live.

Creating the new set presented a bit of a challenge 
because the show was moved into a smaller space 
at Universal, while having to give the two separate 
shows a unique feel.

“I had a design professor in school who said that the 
best design comes from clients who have a lot of con-
straints,” said James Welby, art director for both shows. “If 
you have a client who has unlimited resources and no idea 
of what they want, you have no idea what you are doing.”

So Welby made the absolute most of what he had, 
turning constraints into guidelines. —Paige Albiniak

For more on the new set and Welby’s creative process, 
go to broadcastingcable.com/June29.
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INDUSTRY SAYS GOODBYE TO RALPH ROBERTS
Comcast founder and chairman emeritus Ralph Roberts died June 18 in Philadelphia. The 95-year-old left 

a lasting impression on the cable industry. Executives were quick to salute the pioneer.

“He built much of the cable 
industry with his own hands, 
taking a small nascent ser-
vice offering consumers 
greater television choices 
and building it into one of the 
most signifi cant industries 
in the country today. Ralph’s 
impact will live on forever.” 

—Michael Powell, National Cable &
Telecommunications Association (NCTA) president 

“Ralph Roberts was a pio-
neer, an entrepreneur and a 
good man. It was my privi-
lege to know, work with and 

learn from Ralph. He has
left a lasting legacy on the 
communications landscape 
of America.” 

—Tom Wheeler, FCC chairman
and former NCTA president

“He exemplifi ed the value 
of working hard and treating 
others with kindness 
and respect. His infl uence 
has extended far beyond 
Comcast and cable. His life’s 
work, and the legacy he 
leaves, helped shape the 
way consumers use content 

today and how they commu-
nicate with one another.” 

—Rob Marcus, Time Warner Cable chairman and CEO

“Amid a digital revolution 
that disrupted and confused 
so many in the business 
world, Ralph Roberts saw the 
future clearly and encour-
aged Comcast to become a 
broadband and technology 
innovator benefi ting indus-
try and consumers here and 
around the world.”

 —Matt Polka,
American Cable Association president 

Entering its 20th season, 
Access Hollywood is
getting a new set (artist’s 
rendering shown here).

Roberts started 
Comcast in 1963 with 
a small cable system 

in Tupelo, Miss. 

THE FOX SHUFFLE
FOLLOWING the announce-
ment of Rupert Murdoch’s 
confi rmed succession plan, the 
revolving door at Fox saw a 
fl urry of moves last week.

Roger Ailes inked a new long-
term deal with 21st Century 
Fox. The Fox News Channel 
chief will report to Rupert Mur-
doch as well as Murdoch’s sons 
Lachlan and James under the 

new structure, which on July 1 will see James as CEO 
and Rupert and Lachlan executive cochairmen.

Company veteran David Hill is exiting his posts as 
executive VP for 21st Century Fox and chairman of 
National Geographic’s U.S. channels to launch a produc-
tion company. Hill’s shingle is backed by Fox and will 
concentrate on live TV, reality shows and digital. 

Also exiting were Rupert Murdoch’s chief of staff, 
Natalie Ravitz, and former longtime Murdoch deputy 
Peter Chernin and his production company; its TV unit 
has moved to NBCUniversal and Universal Television.

Fox did score one pick up last week with Brian
Sullivan, who is joining as president of digital for Fox 
Networks Group. —Jessika Walsten

Ailes

Hill
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