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THEY SAID IT!
“We thought a rap 
video would be a 
lighthearted way to 
connect with our audi-
ence. Our new content 
is going to be opti-
mized for social and 
highly sharable, so we 
wanted to get started 
with something ener-
getic and fun.”

—Paul Boyd, former 
Inside Edition anchor, 
on why he chose to 
announce his new 
business venture—

open.tv—via a rap video posted 
on YouTube. The YouTube video is 
the latest example in a string of 
highly public exits by TV anchors. 
For more, go to broadcastingcable.
com/Oct13.

COLLEGE ATHLETES’ FIGHT FOR PAY 
FINALLY TARGETS TV NETWORKS
THE CONTROVERSY over whether student ath-
letes should get paid is one that has been going on 
for some time. Last week the TV networks were 
drawn into it via a class action lawsuit directly tar-
geting the tens of billions of dollars reaped by the 
TV industry.

In the suit fi led Oct. 3, ESPN, NBC, CBS, ABC 
and Fox were accused of conspiring “with each 
other and the NCAA to promulgate, enforce, 
adopt, implement and/or exploit rules” that al-
low them to use college athletes’ names, likenesses 
and images without their their permission. A group 
that includes former Vanderbilt University football 
players Javon Marshall and Eric Samuels, as well as 

Sean Parker, who played on the University of Washington’s football team, fi led it.
Up until now, the networks were mostly on the sidelines as the burgeoning movement to compensate college 

athletes has only gotten louder, following a landmark ruling by U.S. District Court Judge Claudia Wilken in 
August that put athletes on the path toward being compensated for the fi rst time for the use of their likenesses.

That case, initiated by former UCLA basketball star Ed O’Bannon, which is now currently in the Ninth U.S. 
Circuit Court of Appeals, determined that the NCAA violated antitrust law by restraining athletes from licens-
ing their names and images in game telecasts and video games. —Tim Baysinger

STAT OF THE WEEK
$2.66 BILLION
Annual payout the NBA will receive from ESPN and 
Turner beginning in 2016, when their new nine-year-
media rights agreement, announced Oct. 6, begins.
The total, which was fi rst reported by The New York 
Times, is nearly triple the $930 million per year the 
league takes in from its current TV deal.

NIELSEN: SOFTWARE ERROR AFFECTED FALL RATINGS
NIELSEN SAID last week that a software update resulted 
in some viewing data on broadcast and syndicated shows 
being attributed to the wrong network.

In a press briefi ng last week, Nielsen said the problem 
occurred in March but was imperceptible until the begin-
ning of the new fall season when viewing levels rose. The 
issue was corrected Oct. 6, the company said. 

Ratings will be restated as of the beginning of Aug. 
18, but Nielsen global president Steve Hasker noted that 
98.5% of all shows were affected by less than 0.05% of a 
ratings point.

The error seems to have mainly been in ABC’s favor, ac-
cording to industry sources. When revised numbers are re-
leased on Oct. 13, ABC’s are expected to be lower and the other networks’ are expected 
to rise. Ratings of shows on ABC saw unusually large increases from their fast nation-
al ratings to the fi nal live-plus-same-day number. The season premieres of Once Upon a 
Time and Resurrection both rose 0.3 percentage points. —Jon Lafayette

Former UCLA player Ed 
O’Bannon (shown in 1995) 
fi led a suit that led to a 
landmark ruling in August.

AYES 
ON THE PRIZE

Comcast’s takeover of Time 
Warner Cable took a step forward 
last week, as shareholders of both 
companies overwhelmingly voted 

for the merger. The deal, announced 
Feb. 13, is still under review by the 
FCC and Justice Department. Final 

word from them is not expected 
until the fi rst quarter of 

2015 at the earliest.

“I can’t thank you enough 
to everyone that tuned in. I 

don’t really understand the number 
system but apparently we did very well 

#thefl ash”@grantgust, Grant Gustin, star of The CW’s
The Flash, on the show’s series debut Oct. 7, which was the 

network’s second-highest series premiere in its history among total 
viewers and the adults 18-49 demo.

Gustin
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Nielsen’s season premiere
ratings for ABC’s Once Upon a 
Time are expected to dip a bit.
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