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BY JOHN EGGERTON

THIS WEEK at the FCC 
is looking to be a big, 
even historic, one for 

broadcasters as the reverse 
auction winds down and the 
commission’s review of owner-
ship rules winds up.

If all goes as planned, the FCC 
on the morning of June 29 will 
close the reverse auction after 
round 52 (or that afternoon after 
round 54, if needed)—and, al-
most immediately, will announce 
the cost of hitting its 126 MHz 
spectrum-clearing target.

The higher that cost is, the 
harder it will be for the FCC to 
cover it with forward auction 
proceeds, but the FCC probably 
won’t know that for months.

If the forward auction does 
not raise enough, the FCC 
moves to round two of the 
reverse auction, lowering the 
clearing target, meaning some of 

the stations with payouts would 
lose out.

If the forward covers the cost, 
the auction closes and the FCC 

turns to step two, the television 
station repack.

The forward auction cannot 
begin until at least July 1, when 

the forward auction upfront 
payments are due. Likely 
the auction will start in mid-to-
late July at the earliest. The FCC 
must still conduct a mock for-
ward auction to allow bidders to 
test the system, as it let broad-
casters test the reverse auction 
online bidding.

The other big FCC action this 
week is chairman Tom Wheeler’s 
promised circulation by the end 
of June of the agency’s overdue 
quadrennial review of media 
ownership rules, which incor-
porates 2010 and 2014 reviews. 
The FCC is under pressure from 
a federal court to come up with 
a defi nition of eligible entity 
so it can get on with spurring 
diverse ownership.

The court also remanded the 
FCC’s decision tightening station 
duopoly rules to include most 
joint sales agreements, which 
Wheeler may try to restore via 
the item being circulated. 

  mememe

Broadcasters Face Big Week in D.C.
Close of auction’s fi rst round imminent; FCC poised to release reg review

CLINTON: BROADBAND IN EVERY POT
PRESUMPTIVE DEMOCRATIC 
nominee Hillary Clinton has 
signaled she will continue the 
Obama administration’s push 
for affordable broadband for all, 
including a new push for free 
WiFi in public spaces.

Clinton has also pledged to 
fi ght to overturn the Citizens 
United court decision, including 
apparently a litmus test for new 
judges along those lines. 

Citizens United allowed for 
more spending on television

and radio political ads by permit-
ting corporations and unions 
directly fund electioneering com-
munications in the run-up
to federal elections.

Here are the communications-re-
lated campaign pledges Clinton has 
recently made part of the record:

1.“Hillary will appoint Supreme 
Court justices who value the
right to vote over the right of 
billionaires to buy elections,” 
says the issues portion of her 
campaign site. “She’ll push for 

a constitutional amendment to 
overturn Citizens United in order 
to restore the role of everyday 
voters in elections.”

2. “She will fi nish the job of 
connecting America’s households 
to the internet with a commit-
ment that by 2020, 100% of 
households in America will have 
access to affordable broadband.”

3. “She will also invest new 
resources in bringing free Wi-Fi 
to public buildings and public 
transportation.” —JE

Clinton makes a new appeal 
for free WiFi in public spaces.

In addition to taking action on the spectrum auction this week, the FCC is expected to issue 
its overdue review of media ownership rules, which will incorporate 2010 and 2014 reviews.
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WE’VE GOT rock ‘n’ 
roll series coming and 
going, Roadies debut-
ing on Showtime, HBO 
lifting the needle on 
Vinyl and season two of 
Sex&Drugs&Rock&Roll on 
FX starting June 30. 

Sex&Drugs offers a far 
darker take on the rock 
world than Roadies. The 
season premiere features 
the cremated remains of an 
old pal, Denis Leary’s Johnny 
Rock clutching a bottle of Jack 
Daniel’s the way a child grasps 
a teddy bear and more refer-
ences to Sammy Hagar than 
you’ve heard since high school. 

Hagar’s Cabo Wabo is 
Johnny’s inspiration for a 
mass-market boozy bever-

age, with Johnny hoping to be 
the most successful potent 
potable mogul on scripted TV 
since Turtle’s tequila took off 
on Entourage. 

Sex&Drugs is not without 
heart—Johnny refers to his 
band as a “dysfunctional little 
kick-ass rock ‘n’ roll family.” 

The frighteningly functional 
Netflix family was out in force 

at New York’s St. Regis hotel 
recently for a Museum of the 
Moving Image benefit, which 
feted Seth Meyers, host of 
NBC’s Late Night, and Ted 
Sarandos, chief content officer 
at Netflix. 

“I’m not even the chief con-
tent officer in my own home!” 
howled comic Jeff Garlin. 

Garlin is behind a new detec-
tive comedy film on Netflix 
called Handsome, and he was 
on fire at the Reege—relentless-
ly teasing attendee 
Ashton Kutcher for 
being, well, hand-
some, and for his 
comedy The Ranch.  

“You’ve got a 
ranching show and 
there are guest 

actors who come on and have 
sex with you? Who wouldn’t 
want to watch that show?” 
needled Goldbergs star Garlin. 

“That’s what Ted said,” 
shot back Kutcher. (Fans of 
a certain comedy set in ’70s 
Wisconsin made note of the 
Kutcher-Laura Prepon reunion 
at the event, just as The 
Ranch reunites Kutcher and 
Danny Masterson.) 

CNN’s Jake Tapper intro-
duced Meyers, mostly playing 
it straight before bringing up 
Meyers’ time at the SNL news 
desk, calling him the best 
ever…minus Chevy Chase, and 
Dennis Miller, and Tina Fey, and 
even Norm MacDonald—but 

still ahead of Brad Hall 
and Brian Doyle-Murray. 

Meyers, for his part, 
quipped about asking 
Sarandos to rate the gala, 
1 to 10. Ted’s response, ac-
cording to Seth: “We don’t 
release numbers.”

FATES AND FORTUNES

EXEC MOVES  
OF THE WEEK
n Starz has promoted (1) JEFFREY HIRSCH and (2) DAVID 
WEIL. Hirsch, who joined the network as president of 
global marketing and product development a year ago 
from Time Warner Cable, was named chief operating 
officer. Weil, who had been executive VP and general 
counsel, was appointed chief legal officer. n BRYAN 
SEABURY will succeed JULIE MCNAMARA as senior VP, 
drama development, broadcast and cable programming 
at CBS Television Studios. Seabury will oversee devel-
opment and creation of all primetime drama series. 
McNamara was named executive VP, original content 
at CBS All Access. n CRISTINA SALA has been tapped 
as VP of sales, Italy, Italian-speaking Switzerland and 
Greece for Twentieth Century Fox Television Distribu-
tion. Sala, who is based in the company’s Milan office, 
has had previously worked at Entertainment One and 
Endemol. n (3) JANA STEELE HELMAN has been named 
VP of programming and development at Freeform. 
Helman, who previously headed comedy development 

at Warner Bros. Television, will oversee the development of scripted drama 
and comedy series for Disney-owned network. n Ailes Apprentice Program 
graduate BRYAN LLENAS has been appointed as a full-time correspondent 
for Fox News Channel. Llenas first joined Fox News in 2009 as an intern.

 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look at the programming scene

More ‘Sex’ on FX, Kutcher’s ‘Ranch’ Undressing  

Sex&Drugs&Rock&Roll

STATOFTHEWEEK

5%
Increase in total TV spending for broadcast so far this year,  

according to figures from Standard Media Index released June 21.
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From left: Steve Newberry, CEO of Commonwealth Broadcasting Cor-
poration; Michael Fiorile, vice chairman and CEO, Dispatch Broadcast 
Group; Caroline Beasley, executive VP and chief financial officer, Beasley 
Broadcast Group; NAB president and CEO Gordon Smith; Dave Lougee, 
president, Tegna Media; Mary Quass, president and CEO, NRG Media; 
Charles Warfield, senior advisor, YMF Media; and Brian Lawlor, senior VP, 
broadcast, E.W. Scripps Co., break ground on the future site of the 
National Association of Broadcasters’ headquarters at the Capitol 
Riverfront area of Washington, D.C., on June 20.
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