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Netflix, Amazon Outspend Big Players
Through a mix of originals and content licensing, Netflix and Amazon upped 
their investment in programming last year to $7.5 billion, eclipsing CBS, 
HBO and Turner Broadcasting System, as well as most countries, includ-
ing South Korea and Australia, per a new study from IHS Markit. 

Between 2013 and 2015, Netflix and Amazon more than doubled their an-
nual expenditure on programming – with Amazon’s output rising from $1.22 
billion to $2.67 billion, and Netflix’s jumping from $2.38 billion to $4.91 
billion in that timeframe, according to data from the IHS study, World TV Production Report 2016. 

 “The levels of investment we are seeing from Netflix and Amazon are only topped by Disney 
($11.84 billion) and NBC ($10.27 billion),” Tim Westcott, senior principal analyst at IHS Technology, 
said in a statement. 

For more of this blog, please visit multichannel.com/Oct24. 
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VIDEOPHILE 
HIGH ON HIGH DYNAMIC RANGE 
4K has received top billing as video’s next-generation platform in recent years, but High Dynamic Range 
(HDR) will also play a big role in delivering brighter, more colorful pixels to both 4K and HD images. 

And HDR is ready to pick up steam. IHS Technology expects shipments of HDR-capable TVs to 
reach more than 4 million this year and balloon to 30 million-plus by 2020. Also by 2020, IHS expects 
nearly all of the 112 million 4K TVs shipped worldwide to be compatible with HDR, though just 30% 
will have “true HDR performance capabilities.” 

Still, HDR is gaining traction as it gets adopted by over-the-top services such as Netflix and Amazon 
Video, and as major pay TV operators, including Comcast, start to roll out set-tops that support HDR.

“In the case of HDR, only some sets have enhanced display performance that can allow the con-
sumer to see the benefit, while the rest will have little discernable difference to consumers, who may 
become confused about the value of HDR as a result,” Paul Gagnon, director of TV-set research for 
the firm, said. 

IHS also anticipates that 4K 
TV shipments will rise from 55 
million units this year to more 
than 100 million units by 2019, 
while also achieving a 100% 
share of TVs with screens 
of 50 inches and wider. 
More than 80% of HDR TV 
shipments have screens of 50 
inches or larger, the company 
added in its latest report, which 
tracks TV shipments, by region, 
technology, size and resolution 
for nearly 60 brands. 
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“VR has some  
interesting applications, 
but I don’t think it’s  

a broad-based  
technology like AR.” 
— Tim Cook, Apple CEO, in an interview 

with BuzzFeed that digs into the 
company’s pursuit of virtual reality and of 
augmented reality products and services.

NUMBER

10%
Share of consumers who 

intend to buy a virtual 
reality headset this holiday 
buying season, according 
to a survey of 1,005 U.S. 
adults conducted by the 
Consumer Technology 

Association, which 
projects VR headset sales 

of 700,000. Wearables 
topped the technology 

wish list at 27%, followed 
by smart watches (17%) 

and fitness activity trackers 
(15%). Overall, CTA 

expects 2016 holiday retail 
tech sales to rise 3.1%, 
reaching $36.05 billion. 

“I have $43 in my wallet. After I hit the cash machine, who’s in with me?” 

— Rich Eisen (@richeisen), sportscaster and NFL Network anchor, sharing 
a news item speculating on who might buy Twitter, the social media giant 
that has expanded to live streaming with NFL Thursday Night Football. 
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