
Comcast Appears to Be Trying 
New Twist on ‘Send to TV’ Beta
Comcast’s X1 platform already supports integrated access to a small number of OTT 
apps such as Pandora, the MSO’s new ad-supported Watchable service, and has 
plans to add Netflix to that list later this year.

In the meantime, Comcast has also been beta-testing a feature called “Send to TV” 
that uses a “bookmarklet” app/extension for browsers, including Chrome, Firefox, Safari 
and Internet Explorer, that lets the users send content from browsers on PCs, smart-
phones or tablets to the TV screen. Depending on how a website is tagged, it’ll send the video directly or mirror the 
contents of the web page where the video appears. It’s sort of like Google Cast, but definitely more of a kluge.

Send to TV has been in beta for years and Comcast hasn’t announced if it will ever take it further down the 
path to the commercial rollout phase.  In fact, the company really hasn’t said much of anything about it for at 
least three years. It’s just…there.

 
For more of this blog, please visit multichannel.com/Sept12

BLOG: THE BAUMINATOR

VIDEOPHILE 
TV EVERYWHERE AWARENESS CONTINUES ITS SLOW CLIMB
TV EVERYWHERE SERVICES are still stymied 
by a lack of unified content (pay TV subscribers 
still only have access to a subset of their service 
when they are on the go), but those customers 
are increasingly aware that they have access to 
authenticated TVE fare. 

Consumer awareness of TVE inched up to 
48.2% in the second quarter of 2016, up about 
10% in the past two years and 16% over a three-
year span, according to Digitalsmiths’s latest 
Video Trends Report. 

TV everywhere adoption, at 26.2%, rose 2.2% 
year-over-year and 4.5% over the past two years, 
the TiVo-owned video search and recommenda-
tion firm found in a survey of more than 3,100 
consumers. Of consumers who partake in TVE, 
57.6% said they use it weekly. 

The study also shed more light on broader pay 
TV trends, with 7.2% of respondents saying they 
plan to cut their cable or satellite TV service alto-

gether within the next six months, while 7% said 
they plan to change providers and 3.7% said 
they intend to switch to an online app or rental 
service in lieu of a traditional pay TV offering. 

Among consumers who don’t subscribe to 
pay TV, 51% said they use an antenna to receive 
broadcast TV signals, up from 44.5% in Q1 
2016 and 33.3% in Q2 2015. 

Of the 22.8% who said they are unsatisfied with 

their pay TV service, the most cited reasons were 
the cost, channel selection and poor service.

About 76.8% of those surveyed said they’d 
prefer to pick only the channels they want to 
watch, down 2.6% from a survey conducted a 
year earlier, and 19 channels would comprise 
their “ideal” lineup. The five channels respon-
dents desired most? Discovery Channel, ABC, 
CBS, the History Channel and NBC. —JB

Jeff Baumgartner
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“This is it, 
bitches.  

Get in line.”
—James Corden, host of CBS’ 

‘The Late Late Show’ (below, 
right), suggesting an opening line 
for Apple CEO Tim Cook (left) to 

use for last week’s media event in 
which Apple launched a new line 

of smartwatches and the iPhone 7.  
In a video skit that also featured a 

sing-along with Cook that promoted 
Carpool Karaoke (a series for Apple 

Music), Corden also suggested 
that Cook arrive  in a “suit entirely 

made up of apples or maybe a 
cane with an Apple logo on the 
top.” Advice not taken—Cook en-

tered the stage, sans cane, adorned 
in a boring blue pullover.

TECH TWEETS
“We are playing the Tron: Legacy soundtrack at our internal hackathon. It doubles productivity.”

—Palmer Luckey (@PalmerLuckey), founder of Facebook-owned VR specialist Oculus, on 
the apparent added benefits of the soundtrack for the 2010 film of the same name that  
features tracks including “The Grid,” “The Son of Flynn” and “Recognizer,” and marks the 
first film score by French music duo Daft Punk. 
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