
NUMBER

4:54
The number of hours and 

minutes adults 18 and older 
spend watching TV compared 
to the next three highest media 
categories—radio (62 minutes), 
e-mail (56 minutes) and social 
media (50 minutes)—according 
to GfK Research’s 2016 Media 

Comparisons study. It also 
found that those consumers 

spend 16% more time watching 
traditional TV than all other 

media platforms combined. In the 
digital news category, 68% of 
adults cited local broadcast TV 

news sites and apps as the most 
trusted, compared to all other 

types of Internet-sourced news 
(48%) and social media (31%). 

What ESPN Wants You to Know  
About the World Cup of Hockey 
ESPN has hit the ice to televise —and stream on multiple platforms—professional- 
caliber hockey for the first time since 2004 with exclusive coverage of the World Cup 
of Hockey, which started Sept. 17.

All games in the two-week elimination tournament—which features eight national teams 
from around the world, including the U.S. and Canada—will be televised live across 
ESPN, ESPN2, ESPNews and WatchESPN. Under the watchful eye of ESPN senior VP of production and 
remote events Mark Gross, the network will use 31 cameras to deliver a wide range of camera angles. ESPN 
also will place infrared trackers inside the puck and player jerseys to allow the network to create sleek on-air 
graphics to enhance the viewer’s experience.

Here’s what Gross and ESPN want you to know about the World Cup of Hockey. 
Hockey scores again on ESPN: “It’s great to be back into hockey and we get to jump in with a tournament 

featuring the best players in the world. We have a lot of hockey fans who grew up watching [the National Hockey 
League] on ESPN ,so we’re going to give it our best shot when the tournament starts in the middle of September. 
It will be offered across all of our platforms—the multiplatform approach will be in full effect.”

For more of this blog, please visit multichannel.com/Sept19. 

BLOG: PICTURE THIS 

VIDEOPHILE 
TV GORGING:  
A THEMATIC VIEW 
It’s no secret that binge-viewing television series con-
tinues to be a popular trend, thanks to services such 
as Netflix, Amazon Prime Video and TV Everywhere 
apps from pay-TV providers and programmers. But 
a new study from CSG Systems using global viewing 
data sheds more light on which shows resonate the 
most by category. 

Showtime’s Homeland is the most binge-worthy 
of the political dramas, just ahead of Netflix’s House 
of Cards, CSG Systems found. Netflix’s Hemlock 
Grove edges out Showtime’s Penny Dreadful in 
the horror category. 

On the social media front, CSG, citing Nielsen data, 
notes that AMC’s The Walking Dead generates the 
most average Twitter posts of any show, beating out 
Fox’s Empire, HBO’s Game of Thrones and ABC’s 
The Bachelor. 
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“I believe it’s  
imperative that we 
put the company on 
a course, to be in a 
position, to offer an 
end-to-end solution, 
direct-to-consumer.” 
—John Martin, Turner Broadcasting System 
CEO, discussing his company’s OTT ambi-
tions in an interview with Recode. Turner 
hasn’t announced plans for a direct OTT 

offering for networks such as CNN, but its 
acquisition last year of iStreamPlanet could 

provide some of the required technical 
underpinnings for such offerings. 

R. Thomas Umstead

TECH TWEETS
“Preparing for the five stages of Apple announcement: Anticipation, Disap-
pointment, Anger, Acceptance and Purchase.” —Mike Conte (@MikeConte), 
tech expert, in anticipation of Apple’s debut of a new line of smart-
phones (the iPhone 7 and iPhone 7 Plus) and its new generation of smart 
watches, the Apple Watch Series 2. 
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