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Adult Swim Swings 
Full TV Episode on Vine
Vine, Twitter’s video-sharing platform, is apparently getting into 
long-form programming.

Turner’s Adult Swim said it has become the fi rst TV network 
to unleash a full episode on Vine—in this case, the fi rst episode 
of Brad Neely’s strange, animated sketch show Harg Nallin’ 
Sclopio Peepio (pictured)—ahead of its scheduled premiere on 
regular TV on Sunday (July 10).

Vine originally let users share six-second videos, but recently extended that to up to 140 
seconds for a “small group of creators.” Adult 
Swim’s premiere episode of Harg Nallin’ Sclopio 
Peepio on Vine clocks in at more than 10 minutes.

And Adult Swim’s social-media gambit ap-
pears to be getting some results. At last check, 
its post on Vine generated more than 847,819 
“loops,” along with 3,516 likes, 499 “Revines” 
and 162 comments.

For more of this blog, please visit multichannel.
com/July11. 

BLOG: THE BAUMINATOR

VIDEOPHILE
SVOD’S ON PAR WITH DVR 
Thanks to Netfl ix, Hulu, Amazon Prime and a growing num-
ber of new niche offerings, subscription video-on-demand 
growth continues to soar. And the popularity of SVOD 
has fi nally caught up with the reach and penetration of an 
older, yet still-useful service—the digital video recorder. 

Penetration of SVOD services in the U.S. has, for the 
fi rst time, matched that of the DVR, according to Nielsen’s 
Q1 Total Audience Report, which found that half of all 
homes now have access to SVOD services, equaling the 
good ol’ DVR. 

Nielsen’s latest study also found that live TV remains in decline, though the rate of decline appears to be tapering off. 
In Q1 2016, Nielsen said U.S. adults spent an average of 4 hours, 31 minutes tuning into live TV, about three minutes less than in the 

year-ago quarter. That compares to an average decline of 16 minutes in live TV viewing from 2013 to 2014. —JB

Jeff Baumgartner

“We really are genuinely 
trying to create an emotional 
experience—whether that’s 
love, or whatever—like you 
have with your phone. We 
want people to be able to 

put something from Comcast 
in their study or their living 
room and people can look 
at it and go, ‘Oof, what is 

that? It’s amazing.’ ”
—Fraser Stirling, Comcast senior VP of hardware 
development, to Bloomberg in a story about how
the MSO’s X1 platform is helping to transform

the operator’s pay TV business. 

 “so does it still reboot every night at 3AM or is that a Comcast only feature?

—Richard Lawler (@rjcc), senior editor of technology blog Engadget, 
serving up some snark in response to Bloomberg’s report that Com-
cast’s “skunkworks” is developing a voice-activated smart home hub 
unit that could work in tandem with X1 as well as the MSO’s other home 
security and automation apps and services.
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