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CONNECTIONS

NUMBER

$2.62
billion

The size of the global 4K 
set-top box market in 2015, 

taking into account IPTV, 
OTT and other types of 
devices that support the 
format, per Grand View 

Research, which sees that 
fi gure climbing to 

$3.65 billion by 2024. 

Project Sansar’s Next Step: 
A ‘Creator Preview’ 
Linden Lab, the company behind Second Life, appears to be making 
progress with Project Sansar, the label currently affi xed to the compa-
ny’s latest project — a digitized world that will be made to work with a 
variety of virtual reality platforms. 

Linden Lab recently announced that it is seeking applicants for a 
“Creator Preview ” for Project Sansar, with the expectation that they’ll be picked by this summer  
ahead of an anticipated commercial rollout by the end of 2016.

Ahead of this call for help, Linden Lab said a “small number of creators” have already built 
out some social VR experiences for its new project, including some virtual versions of real-world 
locations, fantasy worlds and stylized game-like environment 

In the early phases of launch, Project Sansar (Linden Lab hasn’t announced what the name of 
the actual product will be) will target the Oculus Rift and HTC Vive, as well as PCs, with mobile 
devices to be added to the mix later.

For more of this blog, please visit multichannel.com/May16.

BLOG: THE BAUMINATOR

“PS4 and Xbox One have a new competitor in the Chinese 
console market” 

— Blair Westlake (@blairwestlake), media strategist, dealmaker 
and former Microsoft executive, on news that a company called 
Fuze is launching an Android-powered console for China that is 
being billed as a cheaper alternative to high-end platforms like 
the PS4 and Xbox One. Fuze, set to start shipping its console on 
June 1, also has a VR headset on the roadmap. 

TECH TWEETS

VIDEOPHILE
SPORTS A SMALL BUT GROWING PART OF OTT MIX 
EVEN THOUGH IT doesn’t stream coverage of live 
games, NFL Game Pass is the most highly adopted 
over-the-top sports subscription service, according  to 
a new study from Parks Research.

The study, based on a Q4 2015 survey of 10,000 
U.S. broadband homes, found that 16% of all U.S. 
broadband homes subscribe to an OTT sports ser-
vice.

NFL Game Pass is present in about 6% of U.S. 
broadband homes, followed by 4% for WWE Network 
and MLB.TV.

Notably, the highest proportions of those surveyed 
said they signed up for a sports service via a TV pro-
vider, with 63% of NFL Game Pass subscribers hav-
ing taken that path, the research fi rm said.

Jeff Baumgartner

“We don’t think 
there will be any 
negative impact 
whatsoever to us 

going into the 
business of distrib-
uting our channel.” 

— Bob Iger, chairman and CEO of The 
Walt Disney Co., talking about Hulu’s 
plans to offer a slimmed-down bundle 

of live TV channels over-the-top, 
during the company’s Q1 earnings call 

last Tuesday (May 10). last Tuesday (May 10). 

NextTvStand_connections_BNC.indd   17 5/12/16   6:12 PM
  BNC_Redesign_Standard_CS6.indd   29 5/12/16   6:15 PM


