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“Look, bottom line, we 
have to be better than 

anybody else.”
— Jeffrey Binder, CEO of Layer3 TV, in a 

profi le in Wired about the startup’s plan to 
offer a competitive array of pay TV services 

that, in some ways, appear to be similar 
to the ones already offered now by more 

traditional MVPDs. 

Layer3 TV Inches Toward Launch
Layer3 TV, the Denver-based startup that is taking a fresh angle on the business 
of providing pay TV services, has been relatively quiet about its technology and its 
launch plans, but some details were revealed in a recent profi le in Wired.

On the technology end, it’s even clearer that Layer3 TV, which has been billing 
itself as a “next-generation cable provider,” will deliver its services into the home via 
a managed IP connection, and not “over-the-top” via a public Internet connection. 
The story offers some details on Layer3 TV’s “redundant, fault-proof, tornado-proof” 
distribution facility in the Denver area, and notes that, Layer3 TV has leased its own 

12,000-mile fi ber backbone to link it to its target com-
munities, and has “struck deals with large infrastruc-
ture companies” to get its service into homes via the 
proverbial last-mile.

 “This, according to [CEO Jeffrey] Binder, is a standard business practice in the industry,” Wired said. “Most big 
cable companies provide their own services, including pay TV services, but they also rent the use of their pipes to 
other providers.”

For more of this blog, please visit multichannel.com/April18.
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NUMBER

3.69
Mbps

The average Netfl ix streaming
speed during primetime that Verizon 
Communications delivered to Fios 

Internet customers in March, according 
to the OTT provider’s latest ISP 

Speed Index. That was enough to 
keep Fios atop the heap of major U.S. 
ISPs tracked by Netfl ix. With smaller 

providers factored in, Midco and 
Grande Communications were tops, 

with averages of 3.73 Mbps. 
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“Running a startup is like teenage sex. Everyone talks about it. Nobody 
really knows how to do it. Everyone thinks everyone else is doing it.”

— Jay Samit (@jaysamit), posting to Twitter on April 10, just three days 
after SeaChange International announced that the multiscreen video 
software specialist’s board of directors had ousted him as CEO. 

TECH TWEETS

VIDEOPHILE
VOD SKEWS YOUNG, OLD — AND IN BETWEEN 
Mobile video may be the domain of millennials, but video-on-demand (VOD) is popular across all age groups, accord-
ing to new data from Nielsen. 

A study by the measurement giant found that among the 65% of respondents worldwide who watch any type of 
VOD programming, more than four in 10 (43%) said they watch at least once per day. 

Although a larger group of Generation Z viewers (age 15-20) and millennials (age 21-34) watch VOD most often, 
more than one-fi fth (21%) of Silent Generation respondents (born between 1925 and 1945) and 26% of baby boom-
ers (born between 1945 and 1964) still watched VOD in some form once a day. 

More than half (59%) said 
they don’t mind getting ads 
in exchange for free content, 
Nielsen found in its poll of more 
than 30,000 online consum-
ers in 61 countries conducted 
from Aug. 10 to Sep. 4, 2015. 

Nielsen also discovered that 
movies are the dominant VOD 
fare watched the most across 
regions and demographics 
(80%), followed by TV shows 
(50%). Among genres, com-
edies were the most popular 
(38%), followed by original 
series (32%), and sports and 
documentaries (31%). 

“The increasing popularity of 
online-only video services will 
continue to put pressure on net-
works and MVPDs, but a substantial replacement of one for the other is unlikely,” Megan Clarken, president of Nielsen Product 
Leadership, said in a statement. “While some consumers are cutting back on traditional TV services, many aren’t severing the 
cord completely. For most viewers, online and traditional services are not mutually exclusive, but complementary.” 

Jeff Baumgartner
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