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Netfl ix Streaming Takes Flight 
Netfl ix is joining the mile-high club — make that the 6.6 mile-high club 
— as the service will be available on select Virgin America fl ights once 
they reach 35,000 feet. 

Netfl ix has been abundantly clear that it won’t follow the foot-
steps of Amazon, Comcast and Epix and provide its customers with 
a downloading option that will allow them to enjoy their subscrip-
tions when they are offl ine or have access to typically pitiful in-fl ight
WiFi connections. 

But that scenario is changing in some ways for consumers who fl y Virgin America. 
While downloading still isn’t an option for Virgin fl iers, Netfl ix and the “low-fare, upscale airline” 

said last week that they provide complementary in-fl ight WiFi access that will provide enough 
pop to support streaming starting next month. 

To prime the pump, Virgin America will also offer the fi rst three seasons of Netfl ix original 
House of Cards for free on its new “Red” touchscreen seatback in-fl ight entertainment platform. 

For more of this blog, please visit multichannel.com/Oct5.

BLOG: THE BAUMINATOR

NUMBER

2
The number of 4K-capable apps 
(from Netfl ix and YouTube) that 
TiVo will initially offer on ‘Bolt,’ a 
new HD-DVR that also features 

a new ad-skipping capability 
that lets users zip over complete 

TV commercial breaks. 

VIDEOPHILE
Pay TV Is Still King, But OTT Makes Strides 
Is every app or streaming platform cre-
ated equal? Not even close. 

That’s according to a new U.S.-
focused  video index called AMOV (Av-
erage Minutes of Viewing) from stream-
ing-video platform vendor Wurl, which 
quant ifi es its fi ndings on a mix of public
sources, including Nielsen, the National 
Cable & Telecommunications Associa-
tion, Pew Research and media reports, 
as well as OTT platforms and service 
providers themselves. The index takes 
into account both usage (minutes of viewing) and reach (percentage of U.S. adults that use the 
service) and outlines how it arrived at its fi ndings.  Per the fi rst AMOV report, mobile and over-
the-top platforms are eating into overall video usage patterns, but traditional pay TV still leads the 
way — by a big margin (see chart). — Jeff Baumgartner

“Maybe this one will work. I had high hopes 
for v1, but they were never achieved.” 

— Peter Percosan (@percosan), cable-industry 
tech veteran and former CTO of Cable Europe 
Labs, on the debut of the new Google Chromecast TV-connected streaming 
adapter, which promises faster playback and improved WiFi connectivity for 
the same price point ($35) of the original model introduced in July 2013.

TECH TWEET

Jeff Baumgartner

“Binge viewing 
steps on the fun of 
being a part of that 

communal experience. 
So it’s not either/

or—bingeing is just 
one more option in an 

on-demand world.” 
—Richard Plepler, HBO chairman 

and CEO, as quoted in the Sept. 21 
“The Question Everything Issue” 

of Time, which asked: How much 
binge-watching is too much? binge-watching is too much? 

SOURCE: Wurl
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