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CONNECTIONS

92% of Millennials Favor Phones 
In a study that should provide comfort to Comcast and Verizon as 
they try to draw eyeballs to their new Watchable and go90 over-the-
top services (see page 19), Adobe found that 92% of millennials in 
the U.S. consider the smartphone to be their primary device.

That compares to 84% of Generation Xers, 69% of baby 
boomers and 67% of the 70-and-older crowd, per Adobe’s survey 
of a cross-section of 4,000 consumers in the United States, the 
United Kingdom, Germany and France (the stats cited here are 

Adobe’s for the U.S.). Additionally, 38% of those surveyed said they are using mobile devic-
es to watch live sports, well above the 9% from Adobe’s 2014 study. 

And most consumers aren’t shy about registering personal info in order to gain access to 
ad-supported content. About 63% of U.S. mobile users told Adobe that they provide their email 
address in exchange for receiving premium content with advertising. 

Among other fi ndings, Adobe said 67% of U.S. respondents favored apps for streaming TV 
shows and full-length movies. But just 31% of millennials said they were extremely satisfi ed with 
that mobile experience, versus 20% of the Gen X group, 13% of baby boomers, and 9% of 
consumers 70 years and older.

For more of this blog, please visit multichannel.com/Oct12.

BLOG: THE BAUMINATOR

“It’s no longer 
about the shift 
to mobile; the 

shift has already 
happened.”

Carolyn Everson, vice president 
of global marketing solutions at Facebook, 
during a keynote discussion at Advertising 

Week on the topic of “Capitalizing on 
Mobile Video.” 

NUMBER

$129,999.99
The manufacturer suggested 

retail price for Vizio’s new 120-
inch “Reference Series” 4KTV, 

which features Dolby Vision High 
Dynamic Range, 802.11ac, an 
app store with Netfl ix, Amazon 

Instant Video, UltraFlix, and 
ToonGoggles. That compares to 
Vizio’s 65-inch Reference Series 

model ($5,999.99 MSRP)

VIDEOPHILE

“Twitter is the most powerful communications tool of our 
time. It shows everything the world is saying [right now] … 
10-15 minutes before anything else.” 

Jack Dorsey (@Jack), the Twitter co-founder who last 
week was named the permanent CEO of the social-media 
giant. He’ll also stay at the helm of Square, his mobile payment startup.  

TECH TWEET

Jeff Baumgartner

OTT Wave 
Rises
This year, 181 million 
people in the U.S. will 
watch video via an app 
or Website that streams 
content over-the-top, a 
number that will near 200 
million by 2019, according 
to eMarketer’s fi rst-ever 
forecast in the area.  

Nearly nine out of 10 
digital video viewers already watch content over-the-top, the research fi rm said. 

Broken down further, eMarketer estimates that there will be about 170.7 million YouTube 
users by year-end, good for a penetration of 94.3% among all OTT users, followed by Netfl ix’s 
114.3 million, or a penetration of 63.2%. For 2015, eMarketer sees Netfl ix leading U.S. growth 
among OTT providers, at 20.4%, followed by Hulu’s 16.2% and Amazon’s 13.5%. However, 
eMarketer expects Hulu and Amazon to overtake Netfl ix’s growth rate in 2016. 

U.S. Over-the-Top Video Service Users, 2014–2019 
 2014 2015 2016 2017 2018 2019
OTT Video Service 
Users (millions)  173.0 181.0 186.9 191.9 196.2 199.6

% change 5.6% 4.6% 3.3% 2.7% 2.3%  1.7%

% of
Internet users 68.4% 69.7% 70.4% 70.9% 71.5% 72.1%

% of digital
video viewers 88.4% 88.6% 88.8% 89.0% 89.1% 89.3%

NOTE: Individuals of any age who watch video via any app or website that provides streaming video content over 
the Internet and bypasses traditional distribution; examples include Hulu, Netfl ix and YouTube. 

SOURCE: eMarketer, October 2015 
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