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“We’re working on 
this now. And it’s 

still early, so I don’t 
want to get your 

hopes up too much. 
We have a demo. 
We don’t have a 

product yet.” 
— Mark Zuckerberg, Facebook CEO, speaking 
at the Oculus Connect 3 conference about the 

ongoing development of a new, standalone virtual 
reality headset, codenamed Santa Cruz, that 

would represent the “sweet spot” between mobile 
VR headsets like the Gear VR and the high-end, 

PC-tethered Oculus Rift. 

Hulu Catches Many TV Viewers in a Lie
If your buddy says that he saw the most recent episode of HBO’s Westworld, 
there’s a good chance he’s lying, according to a new Hulu survey.

Nearly half of 18-to-49-year-olds (46%) recently surveyed by Hulu lied about 
being caught up on a particular TV series, according to research from the stream-
ing service. Men in particular tend to lie more than women – 62% of men in the 
demographic admitting to fibbing about watching a show, while only 32% of 
women confessed to the behavior.

Millennials in particular are major fabricators, with more than half (55%) admit-
ted to having lied about watching a TV show, according to Hulu.

Of course, there’s no real crime in lying about watching a TV show. In fact, it’s 
virtually impossible to stay current with the more than 400 scripted series currently 
on cable, broadcast television and subscription VOD channels.

What the survey does highlight is the power that television shows still hold in 
the pantheon of popular culture. A good number of people are willing to lie about 
watching a show just to a part of the conversation about TV, according to Hulu.

 
For more of this blog, please visit multichannel.com/Oct17. 
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35%
The share of U.S. broadband 

homes watching user-generated 
video online from sources such as 
YouTube, Vimeo and Dailymotion 
more than 10 days per month, 
according to a new OTT study 
from Parks Associates. About 

75% of those homes access that 
content at least once per month, 
said the firm, which also found 

that 22% of viewers who watch 
user-generated video online 

said they are “very likely” to use 
an ad blocker.
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VIDEOPHILE 
VIRTUAL REALITY IS ON THE RISE 
Thanks in part to 
the emergence 
of smartphone-
powered virtual 
reality platforms such 
as Google’s new 
Daydream View, the 
installed base of VR 
headsets will soar 
from a mere 4 million 
in 2015 to 81 million 
in 2020, IHS Tech-
nology predicted. 

On the higher end 
of the VR headset 
spectrum, IHS also 
expects Sony’s Play-
Station VR platform 
(for PS4 consoles) 
to outsell the two main PC-connected platforms — Oculus Rift and HTC Vive — in 2016. This year, IHS Technology 
forecasts that PlayStation VR will sell 1.4 million headsets, and generate $134 million in spending on VR entertain-
ment, versus $69 million for PC-based headsets. 

However, mobile VR headsets, such as the Oculus-powered Samsung Gear VR and Google’s Daydream View, 
will grab the most market share. IHS predicted smartphone VR headsets would 87% of the market’s installed base 
by the end of 2016. 

On the mobile side, IHS expects the Gear VR to have the largest installed base of all major branded headsets 
with 5.4 million sold this year, but does expect to see the Daydream View “slowly disrupt Samsung’s dominant 
market position” and become the most popular headset for VR by 2019. 

IHS also expects consumers to spend $1.6 billion on VR headsets this year, bolstered by more expensive plat-
forms like the Oculus Rift, HTC Vive and Sony PS VR. 

The firm also expects higher-end VR headsets to dominate content monetization, predicting that consumer 
spending on VR entertainment will hit $3.3 billion by 2020, up from an expected $310 million in 2016. 

R. Thomas Umstead

TECH TWEETS
“I’ve heard people argue that transformative innovations only come from the private 
sector. But you might be surprised …”

— Bill Gates, former Microsoft CEO, teeing up an embedded video that  
expresses an opinion that governments should invest in innovation. Though  
government R&D budgets are relatively small, they are “critical” to driving in-
novation forward and sparking new jobs and new companies, he said.


