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“Under $40,  
that’s going to  
be the price.” 
— Mike Hopkins, CEO of Hulu, speaking last  

Tuesday (Jan. 3) at Citi’s 2017 Internet, Media  
& Telecommunications Conference in Las Vegas,  

regarding Hulu’s soon-to-be-launched  
OTT-delivered pay TV service. He said Hulu is also 
shooting for a pricing model that is “pretty simple” 

and includes access to Hulu’s current $8-per-
month SVOD service and a cloud DVR offering. 

Why Sinclair Likes ATSC 3.0
LAS VEGAS — ATSC 3.0, a new standard for a broadcast system that will blend over-the-
air with broadband capabilities, is poised to deliver a big bundle of benefits to both broad-
casters and consumers alike, a panel of experts predicted here last week at CES.

Among the big believers in ATSC 3.0, a standard that is on track for completion by this 
spring, was Chris Ripley, CEO and president of Sinclair Broadcast Group, who outlined 
five “tenets” of the new platform and how it will help to “super-charge” the business of 
broadcasters. … 

Others on the panel agreed that ATSC 3.0 would open the door to new business opportunities for broadcasters.
Consumers are watching more and more content on mobile devices, and broadcasters need to play a role  

in that shift and support a seamless experience across an array of screen types, Gordon Castle, vice president 
and head of the Mediacom industry area at Ericsson, said. “The last thing you want to do is keep these things 
separate.” 

Devices like the iPad led the move toward consumption of high-quality video on mobile devices, said Aslam 
Khader, chief product officer of Elemental Technologies, the multiscreen video technology company that was ac-
quired by Amazon Web Services in 2015. “ATSC 3.0 … is the next step in that process” as broadcasters pursue a 
unified video infrastructure to support any device, anywhere, he said.

 
Read about the five “tenets” and see more of this blog at multichannel.com/Jan9. 
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NUMBER

13,000
The number of games in 2016 that 
utilized the “Auto-Extend” feature 
of Comcast’s X1 platform that 

extends DVR recordings of select 
sports events if they continue 
beyond their scheduled time.  
X1 also delivered 310 million 

program reminders in 2016, while 
the X1 voice remote handled  
3.4 billion voice commands.

connections

VIDEOPHILE 
OTT MULTIPLIERS 
About 31% of U.S. broadband homes 
subscribe to multiple over-the-top 
services, and nearly half of the 63% of 
U.S. broadband homes subscribe to at 
least one OTT service, Parks Associ-
ates highlighted in its latest OTT Video 
Market Tracker study. 

Parks Associates noted that the 
most popular OTT service “stack” is 
Netflix and Amazon Video, as 12% of 
all U.S. broadband homes subscribe 
to that combo. 

“Consumer willingness to subscribe 
to multiple services provides the 
consumer-paid revenues necessary for 
continued industry growth,” Brett Sap-
pington, senior director of research at 
Parks Associates, said in a statement. 
“There are service stackers willing to experiment with different OTT combinations as new services arise.” 

The study also found that U.S. consumers pay an average of $29 per month for incremental video-related entertain-
ment that extends beyond traditional pay TV, and that U.S. broadband homes spent just 80 cents per month buying 
video downloads. Parks Associates also observed that the average monthly spend of $7.95 on subscription OTT 
video services is on par with the $7.99 pricing of the lowest tiers of service for Netflix and Hulu. 

— Jeff Baumgartner 

TECH TWEETS
“legitimizes ACR data as crucial to TV measurement”

— Tim Hanlon (@timhanlon), founder and CEO of The Vertere Group, talking up the role of 
automatic content recognition technologies that factor into Nielsen’s proposed $560 million 
acquisition of Gracenote 

“Captain America: Civil War is now available on Netflix, but it’s not available to download in the 
Netflix app. You can record it with PlayOn!” 

— PlayOn (@playontv) pointing to rights limitations associated with Netflix’s new downloading 
option and touting its own service called PlayOn Cloud that lets customers (for a fee) record 
and playback shows and movies from OTT services such as Netflix, Amazon Video, Hulu and 
HBO Now  

Jeff Baumgartner


