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TiVo Ready to ‘Bolt’ on Roamio?
ROAMIO, WE HARDLY KNEW YA. TiVo appears to be closing in on the launch of a new 
family of products that will succeed the Roamio lineup, according to a bunch of evidence 
that Dave Zatz of blog ZatzNotFunny has uncovered in recent weeks. 

In addition to trademark fi lings, CableLabs certifi cations and artwork from TiVo itself, 
the stars are aligning to signal that the DVR pioneer is gearing up to launch new products 
under the “Bolt” banner.

Adding to the intrigue are some promotions that include a new Roamio OTA for 
$49.99 and the option of a lifetime service plan for $249, down from a regular price of almost $500. That’s an 
indication that TiVo is looking to unload current inventory to make room for a new line of products.

“It’s really quite the deal,” Zatz writes. “However, the TiVo Bolt could be just weeks away… and we do anticipate 
it will replace the Roamio.”

TiVo launched its initial Roamio product lineup in August 2013, and followed about a year later with the broadcast-
based Roamio OTA version.

TiVo isn’t commenting on what’s going on with Bolt, though Zatz hears that it will involve a “substantive design 
refresh.” But TiVo materials indicate there will be a fl agship product under the “Unifi ed Entertainment System” banner, 
as well as the TiVo Bolt Aereo Edition.

TiVo launched its initial Roamio product lineup in August 2013, and followed about a year later with the OTA 
version. 

For more of this blog, please visit: http://www.multichannel.com/blog/bauminator/tivo-ready-bolt-
roamio/392960.
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3.62 
Mbps 

The average Netfl ix streaming speed 
delivered by Cox in primetime during 
July, maintaining the MSO’s position 
atop the OTT provider’s monthly ISP 

Speed Index for major U.S. ISPs. That 
gave Cox the edge on Cablevision 
Systems (3.59 Mbps) and Verizon 

FiOS (3.54 Mbps), but wasn’t speedy 
enough to shoot past Google Fiber, 
which led all U.S. ISPs with a Netfl ix 

streaming average of 3.82 Mbps.  
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“Dish bad Q2 offset by Sling TV, HBO has bad Q2 while HBO Now does great. Are OTT ser-
vices propping up pay TV?” — Colin Dixon (@nScreenMedia), founder and chief analyst of 
nScreenMedia, amid quarterly results that showed an increase in consumer cord-cutting 
and a growing opportunity for direct-to-consumer OTT services.

“Back to Sling TV. I really like the service, but I can’t imagine replacing a pay TV op with it. Not 
ready yet. http://bit.ly/1f80pM2” — Phillip Swann (@SwanniOnTV) of TVPredictions.com, after 
the Sling TV service encountered some technical issues during the midseason finale of ABC 
Family’s Pretty Little Liars, prompting Sling TV subscribers who are fans of the show to vent 
their anger and frustration on Twitter.

TECH TWEETS

VIDEOPHILE
OTT is More Friend Than Foe to Pay TV
WHILE OVER-THE-TOP VIDEO is considered a big driver of cord-cutting, a new study from Horowitz Research 
indicates that OTT remains a complement to, rather than a replacement for, traditional pay TV. 

Horowitz’s new report, Multiplatform Content & Services, found that 40% of Internet users have multichannel TV 
and an OTT subscription VOD service, 
while 42% have multichannel service 
only, 11% have only an OTT service, 
and just 7% have neither. Among OTT 
SVOD users, 78% also take a more 
traditional pay TV service, the research 
found, but likewise wondered if new 
OTT services such as Sling TV and 
DirecTV’s Hispanic-focused Yaveo of-
fering “could start changing the game.” 

The report also found that Internet 
users 18-34 streamed much more 
video each week than their older coun-
terparts (see chart). 

The study, based on a survey of 
1,568 broadband users, also found 
that millennials are three times more 
likely than broadband users 35 or 
older to have an OTT SVOD service 
and no multichannel service — 21% vs. 
just 7%. 

—Jeff Baumgartner 

“We’d love to transfer 
as much of the current 
non-monetized DVR 

post-seven-day viewing 
to monetized viewing.” 
— David Poltrack, chief research offi cer, 
CBS, speaking about his “crusade” to 

get people off the DVR at the Television Critics 
Association Summer Press Tour in Beverly Hills, 

Calif., last Monday (Aug. 10). 

Jeff Baumgartner
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