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Streaming Snafu Hits ‘Small Number’ of HBO Now Subs 
In another example showing OTT still isn’t close to rivaling the reliabil-
ity of more traditional pay TV distribution platforms, HBO Now strug-
gled during the April 24 season six premiere of Game of Thrones for 
a subset of subscribers who were apparently new or trying to renew 
an existing subscription.

 New users of the standalone OTT subscription service, which 
launched about a year ago, took to Twitter and Reddit to complain about 
the service requiring users to restart the app and subscribe, and not al-
lowing users to renew when they went through those steps. 

HBO didn’t go into much technical detail about the cause of the issue, 
but said most HBO Now subs were able to access the service without 
any problem.

 “There were a small number of HBO Now subscribers receiving an error message,” an HBO 
offi cial said in a statement. “The problem was quickly recognized and resolved.”

 
For more of this blog, please visit multichannel.com/May2.

BLOG: THE BAUMINATOR

 “@HBONowHelp this is why people torrent GOT”

— Nailer (@WOW_Nailer), an apparent HBO Now subscriber 
who had trouble accessing the service during the season 
six premiere of Game of Thrones. Notably, the episode was 
downloaded more than 1 million times in the first half-day 
following the premiere, per website TorrentFreak. 

TECH TWEETS

NUMBER

65%
The number of U.S. TV homes 
with at least one TV connected 

to the Internet via a game 
console, streaming player, 

Blu-ray Disc player or integrated 
connection, up from 44% in 

2013 and 24% in 2010, per a 
study from Leichtman Research 

Group. LRG also found that 
there are now more connected 

TV devices in the U.S. than 
pay TV set-top boxes — the 

mean number of connected TV 
devices per household is 2.1, 

versus 1.8 pay TV set-top boxes.

VIDEOPHILE
SURVEY: BROADCAST SHOWS ARE ‘MUST HAVE’ TV

Jeff Baumgartner

“We, thus far, haven’t 
seen an OTT model 
that really hunts.” 

— Neil Smit, president and CEO of 
Comcast Cable, when asked on the 

company’s Q1 call last week to weigh 
the competitive implications of DirecTV 

Now, one of three over-the-top TV 
products that AT&T will launch later 
this year. Smit noted that there’s 
nothing barring Comcast from 

developing its own OTT product. 
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Over-the-top video services are increasingly popular but 
the old stand-bys – the major broadcast networks — 
remain the most valued sources of programming, TiVo 
Research found in a new survey of its Advisors Panel. 

In March, members of that panel (an opt-in group 
of about 30,000 TiVo subcribers; 11,426 participat-
ed in the survey) were asked if they could only pick a 
limited number of programming sources from which to 
watch TV, which ones would be considered as “must-
keep?” Among the choices were the 65 top-rated TV 
networks, in addition to Netfl ix,  Amazon and Hulu.

The Big Four broadcasters took the top spots, with 
more than two-thirds saying they couldn’t live with-
out ABC (77%) and CBS (76%), compared to NBC 
(75%) and Fox (57%)

Netfl ix original programming was the top OTT option, 
while Amazon Prime made the must-keep list among 
28% of the panel. Eight percent put Hulu originals on 
their list, placing the OTT TV service as 46th among 
the presented options.

Highest-Ranking 
Programming Sources
1. ABC 11. Syfy 

2. CBS 12. TNT

3. NBC 13. ESPN

4. Fox 14. Discovery Channel

5.   Netfl ix
(original content)

15. BBC America

6. PBS 16. Amazon Prime
(original programing)

7. HBO 17. History

8. AMC 18. TBS

9. FX 19. Comedy Central

10. USA 20. HGTV 

SOURCE: TiVo Research
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