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Comcast Revs Up 
Some 360 Video
Offering a taste of 360-degree video, Comcast has expanded on its 
NASCAR title sponsorship by posting a short virtual reality video that 
gives viewers an immersive view of the Homestead-Miami Speedway 
and a chance to ride shotgun with driver Daniel Suárez (fi ttingly in 
the Arris car).

Comcast, which has already bulked up its VOD library with 
NASCAR fare and updated its NASCAR sports app for the MSO’s X1 platform, said it devel-
oped the video in tandem with Offi ce of Baby and Groove Jones, a studio that specializes in VR 
content and apps. Fox Sports, by the way, applied some VR focus to its recent coverage of the 
Daytona 500. 

Comcast’s NASCAR-focused 360 video can be streamed via YouTube  or accessed via mo-
bile VR platforms such as Google Cardboard and Merge VR by downloading the Littlstar app 
and searching for “Xfi nity.”

Comcast Ventures, the company’s VC arm, has been active on the VR front via recent invest-
ments in AltSpaceVR (social VR), NextVR (live VR production), and Baobab Studios, a company 
specializing in animated virtual reality content.

For more of this blog, please visit multichannel.com/March7.

BLOG: THE BAUMINATOR“We didn’t buy DirecTV 
because we love 

satellite exclusively as 
a distribution medium; 
we bought it because 
it gave us scale in 
entertainment and 

scale in distribution of 
entertainment.” 

 — John Stankey, CEO, AT&T Entertainment 
Group, speaking last Wednesday (March 2) at 

the Morgan Stanley Technology, Media & 
Telecom Conference in San Francisco, the day after 

AT&T said it will launch three DirecTV-branded 
over-the-top video services in Q4. 

NUMBER

$799
The U.S. starting price 

for the HTC Vive, a 
new virtual reality 

platform from 
the Taiwanese 

CE giant that will 
take on the Oculus 

Rift, a headset/platform that starts 
at $599. Following the current 

pre-order window, shipments on 
both products, which need to 

be tethered to high-performance 
PCs, will be underway by next 

month. 
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iOS Still Top Platform for TVE Authentications 
DEVICES POWERED 
BY iOS, such as the 
iPhone and iPad, attract 
the most TV Everywhere 
app authentications, but 
Roku players and other 
TV-connected platforms 
are rapidly gaining 
ground, according to 
Adobe Digital Index’s 
latest Digital Video 
Benchmark Report.

The study, based on 
3.6 billion TV Every-
where authentications across more than 300 TVE websites and apps, found that iOS had a 
36% share of TVE authentications by access type in Q4 2015, but its share dropped 20% year-
over-year. Browser-based TV authentications were fl at, at 18%, compared to Android (18%, up 
3%) and TV-connected devices (21%, up 16%).

ADI also found that TV Everywhere viewing climbed 102% in Q4 versus the year-ago period, 
another indication that authentication-based issues continue to shrink. On a genre basis, regular, 
episodic broadcast and cable content saw the greatest rate of TVE growth, at 11% year-over-
year, beating out categories such as movies, sports and teens and toons. 

CONNECTIONS

TECH TWEET
“Woah, more than 15k units in less than 10min :o” 

— Shen Ye (@shen), VR product specialist and Europe E-commerce lead at HTC, 
moments after pre-orders for the HTC Vive started on Monday, Feb. 9.
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