
Cable Shows Lead TV’s All-Timers
Anyone who doubts the impact that cable programming has had on television only needs 
to look at Rolling Stone’s recent list of the 100 greatest TV shows ever. While original 
cable programming only really began to take shape in the early 2000s, cable shows 
represent nearly 40% of RS’ top 100 during TV’s more than seven-decade history. 

In fact, Rolling Stone’s top four shows—The Sopranos, HBO’s The Wire and AMC’s 
Breaking Bad and Mad Men—were all born on cable and ran over the past decade, also 
giving credence to the claim that we’re in the midst of TV’s Golden Age. Even FX’s The 
People v. O.J. Simpson: American Crime Story—which premiered last spring and won nine Emmys last month—re-
ceived some love from the RS pollsters, finishing 75th. Binge-viewing-friendly, video streaming shows such as Orange 
Is the New Black (No. 37) and House Of Cards (83) from Netflix and Amazon’s Transparent (73) also made the list.

Some may argue that Rolling Stone’s relatively youthful audience focus skewed the rankings more favorably 
toward current series over classic shows. Also, there are some choices that will raise a few eyebrows (I Love Lucy, 
The Dick Van Dyke Show and The Mary Tyler Moore Show all ranked outside the top 30? The Cosby Show and 
The Carol Burnett Show not even on the list?)

Still, there’s no question that cable programming has had a lasting influence on the TV landscape in terms of 
quality and popularity. Very few TV aficionados will quarrel with the cable-originated shows listed by Rolling Stone 
as among the best of all time.

For more of this blog, please visit multichannel.com/Oct3. 
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VIDEOPHILE 
DIGITAL MEDIA’S INCREASINGLY  
FRAGMENTED WORLD 
The proliferation of devices and ways to access content is causing the continued fragmen-
tation of digital media, Nielsen highlighted in its second quarter Total Audience Report.

On average, adults are visiting 55 sites via PCs and using 28 smartphone apps per 
month. They are also viewing 20 TV channels and tuning in seven AM/FM radio stations 
during that same period. Those four platforms account for the majority of time spent across 
devices, according to Nielsen. 

And while more PC sites are being visited than TV channels viewed, both are on the 
decline, Nielsen said, noting that the fall in PC site viewing mirrors the increase seen on 
smartphones over the past two years. Radio, on the other hand, is experiencing an uptick — 
the average radio number of stations tuned into has increased slightly amid greater choice 
on the AM/FM dial. 

Nielsen also found that the viewing of live TV dipped, but at a slower rate than a year ago. 
Viewers spent four hours and nine minutes per day watching live TV in the second quarter of 
2016, down two minutes from four hours and 11 minutes reported last year. Meanwhile, the 
number of homes with subscription VOD services rose to 53%, compared to 45% a year ago. 
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TECH TWEETS
“Will AT&T eliminate the satellite dish for good?” 
—Phillip Swann (@SwanniOnTV), president of TV Predictions, on a report from Bloomberg specu-
lating that AT&T intends to make DirecTV Now—its over-the-top-TV service slated to launch in the 
fourth quarter—its primary video service in three to five years. 

“We are a big fan 
of Netflix. We don’t 

think they are eating 
the world. We don’t 
think they are trying 

to put us out of 
business. Yes, they 
are producing more 

original content. 
That’s OK.” 

—CBS Corp. CEO Leslie Moonves, speaking 
at the recent Goldman Sachs Communacopia 

Conference, about the rise in popularity 
of subscription VOD services that create a 
marketplace with a wide range of buyers. 
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