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CONNECTIONS

NUMBER

38%
Average share of viewers 

who watched a past season 
across any platform in the 
weeks leading up to the 
premiere of a TV show’s 
new season, according 

to a study from data 
tech and research fi rm 

SymphonyAM. The study, 
which monitored viewing 

patterns for 30 broadcast-
TV shows, also found that 

Netfl ix was the primary 
source for most prior-

season viewing last fall. 

“We’ve literally put 
TV back in the TV.”

— Mike Hopkins, CEO of OTT 
video hub Hulu, announcing at its 

upfront presentation last week 
that 70% of the service’s 

audience watches it on a big 
screen in the family room. screen in the family room. 

Facebook Still Preaching Patience About VR
Oculus, the Facebook-owned virtual-reality company, started shipping its 
high-end platform, the Rift, late last month and has been grappling with 
shipping delays in the early going. 

So, it’s off to a slow start despite a broader market that continues to 
maintain buzz thanks to the Samsung Gear VR (which also uses Oculus’s 
platform but requires users to pair the headset to a compatible smart-
phone), the launch of the HTC Vive and excitement over the coming Sony 
PlayStation VR.

 But getting off to a slow start is not much of issue in the eyes of 
Facebook chairman and CEO Mark Zuckerberg. In fact, he expects it.

 “This is very early and we don’t expect VR to take off as a mainstream 
success right away,” he said on the company’s recent fi rst-quarter earnings 
call, noting that most early adopters of Rift are gamers and developers.

For more of this blog, please visit multichannel.com/May9. 

BLOG: THE BAUMINATOR

“Could Hulu’s silent partner, Comcast, be a bit peeved at some of Hulu’s 
current plans?”

— Phillip Swann (@SwanniOnTV) of TV Predictions, on confirmation from Hulu 
that it is working on an OTT-delivered multichannel TV service with slimmed-
down channel packages that would presumably compete with traditional pay TV 
services from MSOs, telcos and satellite-TV operators. 

TECH TWEETS

VIDEOPHILE
FOR MOBILE VIDEO DOWNLOADS, FILE SIZES STILL MATTER
Mobile service providers continue to raise the bar with faster speeds, but most users don’t need ac-
cess to the network’s peak speeds to fulfi ll their over-the-top video and music downloading needs, 
per new data from Nielsen. 

Nielsen’s analysis of the performance of more than 45,000 Android-powered smartphones in the U.S. 
discovered that nearly 50% 
of all consumer downloads 
are less than half a Mega-
byte in size, and more than 
80% are less than 2 MB.  
Based on actual consumer 
usage, less than 4% of all 
downloads are larger than 
10 MB, Nielsen found. 

 “Once activities such as 
live mobile video viewing 
become more frequent … 
desirable top speeds will 
become more important to 
[users’] daily lives,” Nielsen 
said. “When smaller fi les 
are in play, speeds will 
rarely be a factor.” 

Jeff Baumgartner
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