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“We kind of don’t want 
to be Netflix. We don’t 
want an $8 or $9 prod-

uct.…Not to knock 
them or anything, but 
we want to be a Tesla 
or Mercedes and be a 

premium product.” 
—Sree Kotay, chief technology officer of Comcast, in an in-
terview with ‘The Philadelphia Inquirer’ in a feature focused 
on Comcast’s cloud-powered X1 video platform and other 
new tech and service initiatives underway at the company.

Apple’s New TV Pursuit 
Is an All-Seeing, All-Knowing 
Guide: Report
Having run into a brick wall trying to build an OTT TV service with national 
reach and access to local broadcast TV feeds, Apple is now working on a new 
“digital TV guide” for Apple TV boxes and other Apple devices that would serve 
as a smart aggregation point for other video and TV apps, Recode reported.

The idea, Recode said, is to help users search and access what’s on from indi-
vidual programmers and MVPDs without having to open up the individual apps.

In many respects, this sounds a lot like what Roku is already doing with its interface/streaming platform via a 
universal search function that can currently pull app data from more than 50 sources, including ABC, Comedy 
Central, Crackle, Disney Channel, Google Play, HBO Go, Tubi TV, Netflix, Vudu and even the TWC TV app 
(now part of Charter). Expect Comcast’s Xfinity TV app to join that mix as it moves ahead with an integration 
deal with Roku.

Word of Apple’s new angle emerges after the CE giant failed to cut the deal needed to build its own 
national pay TV service in large part because programmers and broadcasters balked at Apple’s demands and 
assertive negotiating style, according to The Wall Street Journal.

“Apple just wants too much,” an industry source familiar with those discussions told me last year.
For more from this blog, please visit multichannel.com/Aug15.

BLOG: THE BAUMINATOR

NUMBER

8 Million
The number of 4K Ultra HD 
televisions that have 
been sold in the U.S. 
through mid-2016, up 
120% from a year ago, 
according to DEG: The 
Digital Entertainment 
Group. About 1.5 
million 4K TVs were 
sold during the second quarter, alongside 
about 288,000 4K Blu-ray discs. 

connections

“The free TV on the internet experiment died years ago. Now Hulu is burying it.”

-Recode’s Peter Kafka (@pkafka) on Hulu’s decision to shut down its free streaming 
option and focus more heavily on SVOD and its coming live TV streaming service. Free, 
ad-supported content from Hulu will live on at Yahoo View, a TV-viewing site launched 
Aug. 8. 

“No more free-ad-supported video at Hulu. Misses a golden opportunity to become THE TV 
site online. http://ow.ly/yhdn3033kj6” 

-nScreenMedia analyst Colin Dixon (@nScreenMedia), pointing to his column that 
outlines five reasons why Hulu “shouldn’t dump free TV.” Topping his list: It will further 
fragment (and confuse) this portion of the viewing audience, forcing it to seek out other 
sources for that free fare. 

TECH TWEETS

VIDEOPHILE 
GOING FOR 
STREAMING GOLD 
Thanks in part to NBCU’s 4,500 hours 
of streaming coverage on the web and 
via the NBC Sports app, the Summer 
Olympics in Rio is sizing up to be a major 
over-the-top event. 

Early streaming figures from the global 
sporting event are tracking well, but 
they still fall well behind some recent 
tentpoles from the world’s most popular 
sport—soccer. 

According to data tabulated by content 
delivery networking giant Akamai Technolo-
gies, peak streaming traffic originating from 
the Rio Games tallied 3.28 terabits per sec-
ond on Aug. 8, alongside a peak audience 
size of 1.09 million. That still put it behind the 
3.5 Tbps traffic peak from the 2014 Sochi 
Winter Olympics and well behind the data bursts from soccer’s 2014 World Cup and 2016 Euro Cup. 

By region, 53% of streaming traffic for the Rio Games so far originated from Europe, versus 39% from North 
America, 6% from South America, 1% each from Asia and Australia and less than 1% from Africa. 
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