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Ad-Vantage Netfl ix? 
Offering hints that advertising could eventually become a component of Netfl ix’s streaming 
business, several users have told website Cord Cutters News that they are starting to see 
post-roll ads for Netfl ix originals show up when viewing content on the Xbox 360.

Netfl ix didn’t deny it had inserted those promos, but likewise did not offer more details 
on what else it might have in mind. “We are always testing new things via the service, many 
of which never see a rollout,” a Netfl ix spokeswoman said via email. “We have nothing 
more to add at this point.”

One person who thinks Netfl ix should add advertising to its platform is WPP CEO 
Sir Martin Sorrell, who told a London conference last month that he believes the OTT 
provider will need to blend in advertising in order to stay in the black amid increasing 
fi nancial commitments tied to original productions.

Paired with strong subscriber growth, Netfl ix pulled in a profi t in the fi rst quarter of 2015, though it was less than 
what analysts were expecting. Netfl ix streaming subs also watched 10 billion hours during Q1. 

Meanwhile, Hulu, a service that competes with Netfl ix and is coming off a string of distribution deals with MVPDs, 
enjoys a dual revenue stream — its base subscription service, plus advertising. It reasons that advertising is necessary 
in order to “reduce the monthly subscription price of the service.” ◆

For more, see http://www.multichannel.com/blog/bauminator/ad-vantage-netfl ix/390875
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10%
The share of adults very interested in 

HBO Now, HBO’s new standalone OTT 
service, at $14.99 per month, according 
to a Leichtman Research Group survey 
of 1,215 U.S. households. The report 
also found that 56% of all U.S. homes 
have at least one TV set connected to 
the Internet via a video game system, 
a smart TV set, a Blu-ray player or a 
standalone device such as a Roku, 

Apple TV, Chromecast or Amazon Fire 
TV, up from up from 44% in 2013. 

CONNECTIONS

“Considering how Pay TV providers keep raising prices, for HD video, #4K 
has NO FUTURE. Consumers are NOT going to pay higher prices for 4K.” 

Dan Rayburn (@DayRayburn), EVP for StreamingMedia.com and a 
principal analyst at Frost & Sullivan 

“My head hurts from evaluating VR Jam entries 
that aren’t even close to 60 fps [frames per second]”

John Carmack (@ID_AA_Carmack), chief technology officer of 
Oculus, the virtual-reality firm now owned by Facebook, about 
Mobile VR Jam 2015, a competition that awards a total prize 
pool of more than $1 million for VR gaming and apps innovations
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SHARE OF AD VIEWS BY CONTENT DURATION
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“TiVo has moved 
way beyond being just 

a DVR company.” 
Tom Rogers, president and CEO of TiVo, 

last Tuesday (May 26) as the DVR pioneer 
announced the acquisition of Cubiware, a 

Poland-based middleware company that will 
accelerate TiVo’s pursuit of emerging markets 

and run its platform on non-DVR devices.

Source: FreeWheel, Video Monetization Report, Q1 2015
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