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CONNECTIONS

Good-Bye, Betamax … 
Hello, Cloud DVR
When I read the news that Sony is “fi nally killing its ancient Betamax 
format,” I was shocked. Wasn’t it dead already?

Almost dead, as it turns out. Sony is about to toss the last heaps of 
sand on the Betamax grave, 40 years after the format was born.

As CNN and other media outlets reported, Sony will stop making 
Betamax tapes in March 2016, about 14 years after the company 
stopped producing Betamax players/recorders.

“This will make the fi nal shipment of all our memory media for Betamax,” Sony said a statement.
So let’s all shed a tear for the platform, which fought (and lost) its battle with the inferior VHS 

format, which later gave way to DVDs and, still later, Blu-ray Disc (which, as a point on the Sony 
scoreboard, soundly defeated the competing HD DVD format) … up to today and streaming/
digital distribution.

For more of this blog, please visit multichannel.com/Nov16.

BLOG: THE BAUMINATOR

“@TMobile eliminating the pain points of mobile data just 
like @Sling TV eliminating the pain points of pay TV” 

— Sling TV CEO Roger Lynch (@RogerLynch) on the launch of 
Binge On. Tied in, Sling TV is offering a 30% discount on its 
core $20 per month OTT TV package (for 12 months) to qualified 
T-Mobile subscribers. 

“T-Mobile is shedding network neutrality if it gets away with this. FCC 
needs to intervene right now.” 

— Dan Gillmor (@dangillmor), who teaches digital media literacy at 
Arizona State University’s Walter Cronkite School of Journalism and 
Mass Communication, on T-Mobile’s announcement of Binge On.

TECH TWEETS

“We are going to 
disrupt the scam, 

starting now.” 
— John Legere, T-Mobile CEO, 
between frequent F-bombs, 

taking aim at usage-based data 
policies of other mobile providers 

(and wired ISPs) with the 
introduction of Binge On, a new, 
more bandwidth-effi cient streaming 
video option that enables mobile 

subscribers to watch video 
from two dozen partners 

(including HBO, Crackle, Sling TV, 
Showtime, Vudu and Starz) 
without eating away at their 
monthly mobile data plan. 

NUMBER

155,000
MoffettNathanson analyst 
Craig Moffett’s estimated 

number of Sling TV subcribers 
added by Dish Network in 

the third quarter. The OTT TV 
service ended the quarter with 
about 394,000 subscribers, 
Moffett added. Evercore ISI 
analyst Vijay Jayant offered 

a “best guess” that Sling TV 
added 92,000 subscribers 
in the period. Dish does not 

break out Sling TV’s quarterly 
subscriber additions.

VIDEOPHILE
TV-OTT CONNECTIONS CONTINUE TO BLOSSOM 
By the end of 2018, there will be 231 million Inter-
net-connected TV devices, representing a growth 
rate of 82%, The NPD Group found in a new study. 
Growth will be driven by increased acceptance of 
smart TVs and the proliferation of media players, the 
fi rm predicted. As of July, 5% of U.S. Internet homes 
subscribed to at least one streaming service from 
a group that includes Netfl ix, Amazon, Hulu, HBO 
Now, CBS All Access, WWE Network, Showtime 
and Shudder, NPD’s study found. Of that group, 
nearly 10% of 18-to-34-year-olds subscribe to an 
OTT TV-streaming service, versus less than 5% 
among consumers 35-54, and about 3% of those 
who are 55 years or older, NPD reported. 

Jeff Baumgartner
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