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“Just between May 
[2015] and today, we’ve 

put 5 million voice 
remotes in customers’ 

homes. That’s the fastest 
ramp of any product 
we’ve ever done.” 

Brian Roberts, chairman and CEO of Comcast, 
speaking at the recent Morgan Stanley 

Technology, Media & Telecom conference in San 
Francisco. He said heaviest users use the X1 

voice remote “a couple hundred times a week.” 

NUMBER

$1.1 
billion 
The investment plowed into 
augmented and virtual reality 
companies so far in 2016 — a 

record set just two months into 
the year — according to a report 

and study from Digi-Capital. About 
$800 million of that was invested 
just in one company, augmented 

reality startup Magic Leap. 

CONNECTIONS

“Will @Comcast Allow @DirecTV to Become the Bring-
Your-Own Box vMVPD Leader? http://www.btigresearch.
com/2016/03/04/will-comcast-allow-directv-to-become-the-
bring-your-own-box-vmvpd-leader/ … $T $CMCSA” 

BTIG analyst Rich Greenfield (@RichBTIG), linking to a blog post won-
dering if Comcast will respond to AT&T’s over-the-top moves by becoming 
a “virtual” multichannel video programming distributor and launching a na-
tional OTT video service. AT&T has said it plans to launch three DirecTV-
branded OTT offerings in the fourth quarter of 2016. 

TECH TWEETS

VIDEOPHILE
CONSUMERS WILL PAY FOR PERKS 
ABOUT 76% of consumers are 
willing to pay an additional $3.99 
per month for a subscription that 
gives them access to premium con-
tent or other members-only benefi ts, 
according to a new survey of 1,000 
adult U.S. consumers commissioned 
by subscription billing specialist 
Vindicia. 

That fi gure jumps to 84% if that price 
is set at an extra $1.99 per month. 

The study also found that 90% of 
consumers are interested in upgrading 
from a basic subscription to one with 
valuable privileges such as discounts, 
exclusives and access to events or ac-
tivities that involve other subscribers.

Surveyed consumers with multiple subscriptions said products with over-the-top video or video-on-demand 
services were most important to them (40%), followed by ones with with shopping (32%) and audio (9%). 

OTT/VOD was also the most frequently used subscription service (42%), followed by shopping (28%), audio 
(13%) and print media (5%). About 45% said OTT services such as HBO Now, Netfl ix and Hulu were the most impor-
tant to them, while 30% cited shopping services such as Amazon Prime and Google Express, and just 8% identifi ed 
audio services such as Apple Music, Pandora, Spotify and Audible. 

Vindicia’s study also shed light on why some consumers cancel their subscriptions. The biggest part of the group 
(39%) said it was because they didn’t see the value in the subscription, followed by 36% who no longer wanted the 
fi nancial obligation. 
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Study: 49M U.S. Homes 
Connect TVs to Internet 
ABOUT 49 MILLION U.S. Internet homes now own some type of connected-TV or 
connected-TV streaming device, an increase of about 6 million homes (or 14%) over 
the past year, according to a new report from NPD Group. 

The study, based on a survey of more than 5,000 U.S. consumers conducted in 
Q4 2015, found that the latest numbers mean more than half (52%) of all U.S. Inter-
net homes have at least one device in the growing category. 

Broadband-fueled gaming consoles still represent the highest penetration among 
device types, followed by the growing streaming-media player market, connected 
TVs and Blu-ray Disc players, per NPD’s study, the Connected Intelligence Connected Home Entertainment 
Report.

The research fi rm also estimates that the average connected TV home had installed nearly three (2.9) devices 
that could stream video programming from apps directly to the television screen. 

“Ownership of connected televisions and streaming media players is accelerating while the availability of 
streaming content is simultaneously expanding,” John Buffone, executive director of Connected Intelligence at 
NPD Group, said in a statement. 

For more of this blog, please visit multichannel.com/March14.  

BLOG: THE BAUMINATOR
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