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“It will help modestly.” 
— Netflix CEO Reed Hastings, on the company’s  

Q2 earnings call on July 18, regarding the plan un-
derway to integrate the OTT service into Comcast’s X1 
platform later this year. “We’re more penetrated than 

we were before, so I don’t know that it’s as  
big a breakthrough, because many of those Comcast 
households now have a smart TV or have a Roku … 

but it will certainly help,” Hastings said.

Amazon Said to Have  
Bigger Eyes for Europe 
As the U.S. video streaming market shows signs of saturation, international 
expansion is becoming increasingly important for OTT players.

It’s a clear strategy point for Netflix, which expanded service to an ad-
ditional 130 markets around the world back in January. And international 
expansion is apparently becoming a bigger focus for one of its chief SVOD 
rivals, Amazon.

Amazon is preparing to launch its Prime Video service in France, Spain 
and Italy before the end of 2016, according to Le Figaro. That would ex-
pand on the service’s reach in the U.S., as well as markets such as the U.K., Germany, and Japan, where 
Prime Video debuted last fall.

 Amazon, which introduced a stand-alone SVOD option in April, has been asked to comment on the 
report. Amazon is scheduled to report Q2 2016 results on Thursday, July 28.

 
For more from this blog, please visit multichannel.com/July25. 
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NUMBER

71,000+
The latest subscriber figure shared by 
fuboTV, the self-proclaimed “sports-first” 
virtual MVPD. fuboTV, which launched 
in January 2015, said it picked up nearly 
24,000 subs in Q2 2016. The OTT service, 
which counts beIN Sports, Galavision and 
Univision among its programming partners, 
starts at $9.99 per month. 

connections

“When it comes to TV, Apple is all hat and no cattle” 

— Phillip Swann (@SwanniOnTV) of TV Predictions regarding an 
interview with Apple senior VP of software and services Eddy 
Cue in The Hollywood Reporter in which Cue offered an update 
on Apple’s TV plans. While viewing Apple TV as a key platform 
for video from Apple and other sources, Cue said he’s “not a big 
fan of the skinny bundle.” 

“New live sports on Akamai record: Traffic peaks at 7.3 Tbps during Portugal-France match of 
European football cup”  

— Akamai Technologies (@Akamai) touting numbers from soccer’s Euro 2016, which, it 
claimed, set a new record for live streaming in sports. The Portugal-France game eclipsed the 
7 Terabytes per second generated by the 2014 Argentina-Netherlands World Cup semifinal.

TECH TWEETS

VIDEOPHILE 
A FAMILY THAT CARES  
IS A FAMILY THAT SHARES 
(PASSWORDS) 
While more than one-quarter of consumers (27%) 
have said they share passwords, a much-larger group 
(42%) indicates that they share passwords with 
family, versus just 4% who dole them out to friends 
and roommates, Clearleap found in a recent survey of 
1,000 U.S. consumers, with about two-thirds of them 
claiming to take an SVOD service. 

Clearleap, a video streaming and data analytics 
specialist acquired by IBM last year, also found that 
“passive” cancellation is a factor among streaming 
services. About 16% of those surveyed said they 
churned off a service because they were issued a 
new credit card and failed to update their billing data. 

But deliberate cancellation is much more common. 
Thirty-one percent of respondents told Clearleap that they’ve cancelled an SVOD service on their own. About 
40% of that group cut Hulu or Amazon, while a smaller subset — about 30% — dropped Netflix. 

Though the top SVOD services show few or no commericals, advertising (27%) was the top reason to cancel a 
streaming service, compared to cost (25%), a lack of good content (20%) and technical problems (17%). Buffer-
ing (49%) and delayed starts (24%) were the most-cited pain points that led viewers to cancel service. 

Notably, traditional TV and streaming are about on par in terms of usage. Per the survey, 24% of respondents 
said they use cable TV the most, with the same number saying the same about streaming. About 52% of 
respondents said they use both cable TV and streaming services equally. 
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