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More TV Content,  
Less Channel Surfing
The way in which TV viewers search for and consume content at home on 
their primary television sets is radically changing. Did you know there is a 
pecking order in how we watch TV? It turns out most people choose their 
programs the same way.

These are the findings from our company’s independent research to 
better understand consumer behavior when it comes to watching TV.

Most TV viewers faced with a mountain of available content break down their viewing options into 
a discernable pattern in choosing what to watch first, second, third and fourth in a pecking order of 
preference. … 

Despite the fact there’s more content and channels than ever before, viewers are “channel surfing” 
less and less. This trend is troubling for linear TV programmers and service providers, as much of the 
valued or high-cost content is not on the radar for many of today’s TV viewers. 

What’s holding viewers back from exploring all this diverse content could be the way we navigate.

Stephen Gutman is senior VP, Subscription Broadcast Unit – Americas, at  
Universal Electronics. For more of this blog, visit multichannel.com/Aug8.
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VIDEOPHILE 
LAYER3 TV THINKS INSIDE THE BOX  
Layer3 TV, the self- 
described next-generation cable op-
erator, is preparing to launch service 
in Chicago by Labor Day, where it will 
take on incumbent providers Com-
cast, AT&T and RCN. 

Though Denver-based Layer3 
TV has been coy about how it will 
deliver services to the home via the 
“last mile,” it has more open about 
some of the bells and whistles that 
will grace its set-top boxes. Per a breakdown posted on the Layer3 TV website, the box will in-
clude an integrated cable modem, 802.11ac router, two voice lines, Bluetooth and ZigBee radios, 
two USB 3.0 ports, a beefy hard drive (1 Terabyte to 3 TB of storage), HDMI 2.0 input/output, 
an IP input for a “universal” remote control, and support for 4K video playback at 60 frames per 
second.

Stephen Gutman

“Spotty coverage/reach of 
broadcast television could 
undermine the potential for 
success of a Hulu vMVPD.”
— Richard Greenfield, BTIG analyst, in a blog post 
outlining some of the challenges Hulu will face 
with an OTT-delivered pay TV service poised to 
launch in early 2017. Two other “virtual” MVPDs, 
Sling TV and Sony’s PlayStation Vue, still lack  
nationwide access to the live feeds of major  

local TV broadcasters, though they are 
making progress, particularly in markets with 

owned-and-operated stations.  
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$3.6 million 
Seed funding raised by Zype, 
a startup in the increasingly-
crowded market of cloud-

powered OTT platform 
providers. Zype, which enables 

partners to stream to smart 
TVs, Roku players, Apple TV 

boxes, Web browsers and Fire 
TV devices, said it has signed 
on more than 100 streaming 
partners, including The Rebel 

Media, The Film Detective, 
The Grind House, Chukker.
tv, Brooklyn on Demand and 

Shout! Factory. 

“Sony’s newly upgraded 4K TV line is nice, but not at $7,000 
and $10,000 price points. Who’s buying these?”

— Dan Rayburn (@DanRayburn), executive VP  
for StreamingMedia.com and principal analyst at Frost & 
Sullivan, on Sony’s new “Z” series lineup of 4K TVs (65-, 
75- and 100-inch models) with support for High Dynamic 
Range. 
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