
“I’ve been working 
on this thing 

for so long, and 
you’re the fi rst 

person to actually 
get one.”

—Palmer Luckey (below right),
Oculus cofounder, who fl ew to 

Alaska last week to hand-deliver an 
Oculus Rift to Ross Martin (left), 

the fi rst consumer to put in a 
pre-order for the $599 virtual-

reality headset/platform in January. 
Ross should consider himself lucky 
in more ways than one, as the Rift 

is currently on back order. 
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Twitter Scores With NFL 
Streaming Rights Deal
Live sports content continues to help revolutionize the television/entertain-
ment marketplace as the National Football League last week said it will 
stream 10 Thursday Night Football games via social-media service Twitter.

With Twitter gaining live-streaming rights to the 10-game Thursday-night 
package, the NFL completes a distribution triple play—or “Tri-Cast,” as the 
league described it in a press release announcing the deal—of broadcast 
TV distribution through NBC and CBS, cable carriage via NFL Network and digital access through Twitter.

The NFL’s distribution pass to Twitter, which will offer free live-streaming video of the games without 
authentication to more than 800 million registered and nonregistered Twitter users, further continues the 
league’s immersion into new content distribution platforms for its games beyond traditional broadcast 
and cable networks. That push arguably began in the 1990s with DirecTV’s “NFL Sunday Ticket” out-of-
market pay-per-view package and continued last season with its deal with Yahoo to stream the Oct. 25 
Buffalo Bills-Jacksonville Jaguars game.

As my colleague Jeff Baumgartner reported earlier, the deal could also help the NFL engage with 
younger potential cord-cutters while helping Twitter with its struggles in growing its user base.

For more of this blog, visit multichannel.com/April11.
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TECH TWEET
“@thebauminator @MultiNews I’m excited to try this. 
Not a big fan of streaming sticks so far, but my wife 
hates hanging wires!” 

—Mr. Cable Cutter (@CutCableToday) on a new, 
more powerful streaming stick from Roku that 
contains a processor the vendor claims is eight 
times faster than its predecessor.

VIDEOPHILE
BROADBAND WILL 
DELIVER VIDEO’S FUTURE
Broadband’s share of total video viewing is poised to double in the 
next decade from 17% of total viewing minutes in 2015 to 38% by 
2025—an increase of 81%—according to a new forecast from The 
Diffusion Group. 

That rise is due in part to a decline of legacy TV viewing, which 
will drop from 80% of total viewing minutes last year to 53% in 
2025, TDG predicted in the report: The Future of TV Viewing, 
2016-2025.

“Professionally produced, TV-quality video is now accessible 
from a widening array of sources and services, in virtually any con-
text, and on multiple devices,” Joel Espelien, TDG senior analyst 
and the report’s author, said. “Though operators and networks are now aware of these trends, few have any idea what they mean for the future 
of TV viewing—that is, the extent to and rate at which they will redefi ne the viewing mix in the next decade.” 

R. Thomas Umstead

is currently on back order. 

Online platforms such as Starz’s new standalone 
over-the-top offering are poised to grab a bigger share

 of TV viewing, per The Diffusion Group. 
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