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High Churn for OTT Services
OVER-THE-TOP SUBSCRIBERS SAMPLE broadband video services then drop them 
at a sizeable pace, according to a new Parks Associates study. For example, about 
half of the Hulu Plus viewer base has canceled the service within the past year, 
representing about 7% of all OTT households, the research found.

At Netfl ix, 9% of the consumer base churned off, equivalent to 4% of U.S. broad-
band homes. Amazon Prime Instant Video’s churn rate was about 30% for the past 12 
months, according to Parks’ OTT Video Market Tracker.

Smaller, special-interest OTT services had churn rates exceeding 60%, the Parks 
analysis revealed. Seven percent of U.S. broadband homes subscribe to an online video service other than Hulu, 
Amazon Instant Video or Netfl ix, said the research fi rm, which tracks more than 75 OTT services and a dozen 
more such ventures expected to debut soon. Many of the broadband video options offer ethnic programming or 
genre content such as health, horror, comedy or kids’ shows.  

“The high churn rate for many of these services suggests that consumers are holding onto their Netfl ix account 
while experimenting with the wide variety of other video-subscription options,” Brett Sappington, director of 
research at Parks Associates, said. Shedding “half or more of your current subscriber base is a huge problem,” 
he added.

For more of this blog, please visit http://www.multichannel.com/blog/i-was-saying/high-churn-ott-services/
392674.

BLOG:  AS I WAS SAYING

NUMBER

43 
million

The number of virtual reality  
devices that will ship by 2020, 

representing a compound 
annual growth rate of 106%, 
according to ABI Research, 
citing expected traction from 

a range of VR platforms, 
including the Oculus Rift. 

CONNECTIONS

“Here’s now HBONow wants me to fix their App from its frequent 
crashes on my AppleTV” — Walter Piecyk (@WaltBTIG), BTIG analyst, 
lamenting a tweet from the @HBONowHelp handle that suggested 

he take care of the issue by “hiding the 
app,” then rebooting the over-the-top 
device 

“I wish pre-rolls ads would die. Same pre-roll 
add, delivered 10x in a row to me on 
MLB.com and other sites. All too common.” 
— Dan Rayburn (@DanRayburn), EVP for StreamingMedia.com and 
principal analyst at Frost & Sullivan 

TECH TWEETS

VIDEOPHILE
Dongles: A Driving Force 
While the traditional set-top box 
market is slipping, demand for 
HDMI-connected TV streaming 
“dongles” continues to grip the 
market. 

Shipments of HDMI dongles, a 
category that includes the Google 
Chromecast, Roku Streaming Stick 
and Amazon Fire TV Stick, will bal-
loon to 27 million units by 2019, and 
represent the highest unit growth 
among all digital media adapters, 
IHS found in a new forecast of the 
overall set-top market. 

The global set-top market totaled 
$4.2 billion in the fi rst quarter of 
2015, the fi rm said, down 3% from 
the previous quarter. Cable set-top 
sales, meanwhile, dropped 2%, to 
$1.5 billion, as declines in traditional 
digital boxes, media players and 
client devices offset gains in gate-
ways and hybrid IP/QAM devices. 

Gary Arlen

“The linear TV business is 
mature and growing and is 
now declining. It’s been 

declining since 2012 …
OTT is growing.” 

— Charlie Ergen, Dish Network chairman, 
speaking last Wednesday (Aug. 5) on the 

company’s second-quarter earnings call. Dish 
lost 81,000 pay TV subs in the period, a fi gure 
that included subs for Sling TV. Dish said it had 
169,000 Sling TV subs by end of March 2015, 
and MoffettNathanson estimated that Dish 
added about 105,000 Sling TV subs in Q2. 
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