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BY JON LAFAYETTE

MICHAEL PHELPS and 
Simone Biles weren’t the 
only ones bringing back 

gold from Rio.
NBCUniversal CEO Steve 

Burke, speaking at the Bank 
of America/Merrill Lynch 
Communications and Entertain-
ment Conference on 
Sept. 14, said the 
company made more 
than $250 million on 
the Games, nearly 
double the $120 
million it earned in 
London in 2012.

The profits came 
despite a big drop 
in TV ratings that 
raised fears that the 
sponsors who bought 
more than $1.2 bil-
lion worth of advertising would 
be due tons of makegoods. But 
Burke said ratings shortfalls were 
made up during the 17 days 
of the Olympiad. In fact, pre-
existing liabilities were covered 
during the Games, leaving NBC 
in good shape heading into the 

new season.
Burke blamed 

the ratings decline 
partly on more 

aggressive programming of live 
events on NBCU cable networks 
during NBC’s big primetime 
show, plus an increase in stream-
ing, especially by younger view-
ers. Despite the drop, the Olym-
pics were “a tremendous success.” 
They drew ratings that more than 

tripled NBC’s broadcast competi-
tion combined, making it a must-
buy for advertisers looking to 
reach big audiences. Using Total 
Audience Measurement, Olympic 
viewership was down only by 
single digits, Burke added.

Though the digital revolution 
appeared to be hurting NBC’s 
traditional business model, Burke 
said all of NBCU’s business man-
agers are hard at work looking 

for opportunities in the stream-
ing space.

NBCU has launched Seeso, a 
streaming subscription comedy 
service. Also, Burke said, NBC 
Broadcasting and Sports chair-
man Mark Lazarus “has spent 
a lot of time talking to his team 
about ways that you can do 
individual sports direct-to-con-
sumers, and we’ve experimented 
with the Tour de France and I 
think you’ll see us experiment 
more in the future.”

Burke also noted other digital 
businesses at NBCU, such as 
Fandango, which he said is grow-
ing rapidly and is very profitable, 
and Golf Now, which handles 
booking for golf courses around 
the world and is promoted on 
NBCU’s Golf Channel. NBC also 
has investments in digital media 
companies Vox and Buzzfeed.

Burke also touted growth at 
Telemundo, which has closed 
the Spanish-language ratings 
gap and now sometimes actually 
beats leader Univision in prime 
time. That makes Telemundo a 
huge monetization opportunity, 
he said. 
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Burke: We Stuck the Landing in Rio 
Streaming hurt linear TV ratings, but digital drove $250-million profit from Games 

NCTA CASTS NEW ‘NET IN REBRAND
THE NATIONAL Cable & Telecom-
munications Association is now 
NCTA–The Internet & Television 
Association.

“NCTA” will remain the second-
reference shorthand for 
the association. NCTA’s 
executive committee ap-
proved the name change 
earlier this summer.

The trade group was 

granted the fifth, and last, exten-
sion of its trademark request 
for “NCTA The Internet & Televi-
sion Association” on July 30, 
which gave it six months to use it 

or lose it.
The association first ap-

plied for the new name back in 
December 2012 and rechristened 
its annual Cable Show “INTX: The 
Internet and Television Expo” in 
September 2014.

NCTA president Michael Powell 
has long suggested that “cable” 
underrepresented the breadth of 
the business. —John Eggerton

NBCU’s Bob Costas with gymnasts Ally Raisman and Simone Biles at the 
Olympics, which had $1.2B billion in ad sales, said CEO Steve Burke (inset). 

Powell
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 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look at the programming scene

Rock the Mike, Beers on Thursday and Josh Loves ‘Bosch’ 
ALMOST NINE YEARS removed 
from his last NFL game, Mi-
chael Strahan still looks like he 
could terrorize a quarterback 
pretty good. Standing next to 
the giant former Giant, you 
can’t help but wonder how the 
heck anybody ever blocked 
him. So this time of year, when 
a touch of chill slips into the 
northeast air, surely the GMA 
anchor misses playing?

“Absolutely not!” he 
shoots back defiantly. 
“After the show, George 
[Stephanopoulos, chief 
anchor] and I go for coffee, 
and I’m not even sore. 
I’m good.”

Watching Strahan on the 
set, he is good (see page 
16). There’s plenty of room 
to improve, but he has a 
natural rapport with his 

new team. Robin Roberts cites 
Strahan’s competitive streak 
and says she’s “extremely 
grateful” to see the show is 
tops in total viewers. “We 
never take it for granted,” she 
says. “My Momma said, ‘When 
you strut, you stumble.’ We 
are very humble.”’

Strahan’s megawatt smile 
lights up with that. “I love 
it when you pull out your 

Momma-isms!” 
he says.

Elsewhere on 
ABC, Betsy Beers 
plays Momma to a 
bunch of Thursday 
shows (see page 
30), including How 
to Get Away With 
Murder, which debuts Sept. 22. 
She mentions the “continuing 
saga” of shifty law prof Annal-

ise Keating’s “kids.” “To 
me, they’re kids,” Beers 
says of the program’s law 
students. “They’re young 
adults whose lives are inex-
tricably tied to the charis-
matic but slightly destructive 
world of Annalise.”

Beers credits creator Peter 
 Nowalk for keeping Murder 
twisting and turning. “He 
always figures out a slightly 

different turn on the 
formula that keeps it 
fresh,” she says. “This 
season promises lots 
of surprises.”

And there’s plenty of 
murder, and surprises, 
in the new season of 
Dateline (see page 16).  

How does correspondent Josh 
Mankiewicz unwind after the 
grueling spadework required 
at NBC’s true-crime staple? By 
watching a gritty drama about 
a detective figuring out grisly 
murders. “I’m loving Bosch,” he 
says of the Amazon series.

Mankiewicz concedes it can 
be tough leaving his work at 
work. “There’s no denying it’s 
somewhat wrenching to cover 
these stories,” he says. “But 
I’m also seeing people with just 
unbelievable strength.” 

STATOFTHEWEEK
11 Total number of Star Wars films—the original six, 

plus last year’s The Force Awakens, this December’s Rogue 
One and three future installments—licensed by Turner in 

a deal reportedly worth $35 million to $40 million.

(From left) GMA’s Strahan and 
Lara Spencer with guest Michelle Lee

Beers

                   “imagine dropping your  
                   kid off at school and the          
           teacher asking for a health 
form. “naw we’re good dr. oz said  
everything looks cool.”—@jasongay, Jason 
Gay, author and Wall Street Journal reporter, on presidential 
candidate Donald Trump’s Sept. 15 appearance on The Dr. 
Oz Show, where he discussed his medical condition.

FATES AND FORTUNES

HIGH-LEVEL  
INS AND OUTS
Among the executive moves last week 
were these high-profile changes:

n (1) TED HARBERT is exiting his post as 
chairman of NBC Broadcasting. The indus-
try vet, who spent five years in the role, 
will leave the company on Oct. 14. n (2) 
TOBY BYRNE, ad sales president for Fox Net-
works Group, left the company to “pursue 
other opportunities.” His exit comes soon 
after those of top sales execs at Discovery, 
AMC Networks and NBCUniversal. n JOE 
RIPP, CEO of Time Inc., passed the baton to 
former Fox exec Rich Battista. Ripp report-
edly had a “health incident” that made him accelerate succession plans in recent 
months. n (3) SERGE MATTA, who transitioned in August from CEO to executive 
chairman of comScore, said he would be leaving the company. comScore, now 
led by cofounder Gian Fulgoni, is facing a review of its accounting practices. n (4) 
JOHN WENTWORTH, executive VP of communications at CBS Television Distribu-
tion and a 33-year veteran of Paramount and CBS, said he will retire in 2017.
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