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BY JOHN EGGERTON

LAST WEEK, the focus 
of the spectrum auction 
shifted from the mechan-

ics of the band plan to the legal 
eagles circling the process, and 
ended with a big victory for 
the Federal Communications 
Commission .

The FCC settled the 
challenge leveled 
by LPTV owners 
Videohouse, Fifth 
Street Enter prises 
and WMTM, which sued 
over their exclusion from the 
auction.

It did not appear that the 
station owners got provisional 
parti cipation in the auction in 
the settlement, which was ap-
proved by the court, but instead 
likely concluded it was better 
not to press their case and po-
tentially delay the auction, given 
that they also own stations that 
are in the auction and eligible 
for big paydays.

An FCC source said the 
settlement would not have any 
impact on the May 31 start of 
the auction or its timeline, also 
suggesting the FCC did not have 
to accommodate the excluded 
stations. Oral argument had been 
scheduled for May 9 in the court.

Coincidentally, on the day 
the settlement was announced, 
FCC lawyers were squaring 
off in the same court against 
attorneys for LPTV station 

owner Mako Communications 
and LPTV option owner FAB 
Telemedia, which  told the court 
that the FCC is trying to turn 
those stations’ acknowledged 
secondary status when it comes 
to interference issues into a 
blanket license to displace them 
in the auction.

If that challenge were upheld, 
and the FCC were forced to fi nd 
new channels for all the LPTVs, 
it could double the number 

of stations the FCC would need 
to repack.

Mako’s arguments were most-
ly on substance, while FAB’s 
counsel spent most of his time 
arguing for the court challenge.

Mako and FAB both contend-
ed that the FCC was violating 
the congressional directive in 
section b(5) of the auction legis-
lation, which says that “nothing 
in the incentive auction alter[s] 
the spectrum usage rights” of 
LPTV stations.

FCC sttorney Jacob Lewis 
said that b(5) essentially 
prevented the FCC from being 
able to displace LPTVs without 
respect to whether or not they 
would interfere with full-power, 
Class A or unlicensed wireless 
spectrum users, given the new 
repack authority the FCC was 
also getting in the statute.

As to the FCC being able to 
displace them for interference 
reasons, Lewis said the agency 
had that authority and nothing 
in the statute trumped it. 

  mememe

Full Court Press for Spectrum Auction
FCC settles with Videohouse, Fifth Street, WMTM; squares off with Mako, FAB

TODAY 'S NATALIE MORALES TO HOST 
ACCESS HOLLYWOOD, ACCESS HOLLYWOOD LIVE
Will also serve as West Coast anchor for Today

NOT EVEN A WEEK after the 
news was confi rmed that longtime 
Access Hollywood and Access 
Hollywood Live host Billy Bush 
would be headed to Today, NBC 
confi rmed that Today’s Natalie 
Morales would be headed west to 
take his spot.

Morales, Today’s 7 to 9 a.m. 
news reader and a staple of the 

show’s 9 a.m. hour, will move to 
Los Angeles to host Access Hol-
lywood, Access Hollywood Live 
and be Today’s West Coast anchor. 
She’ll also contribute entertain-
ment and other stories to Dateline 
and other NBC news programs.

“With our show’s increasing 
focus on West Coast stories, it 
became clear to me that having 

a permanent anchor presence in 
L.A. would be of enormous value,” 
Noah Oppenheim, Today’s senior 
VP and executive in charge told 
NBC News staff in a memo.

Industry sources note that a 
slot on a network morning show 
has long been Bush’s goal, while 
Morales wanted to live somewhere 
warmer. —Paige Albiniak

SPECTRUM 
WATCH

Morales

The FCC last week 
scored a big victory in 

its march toward the 
spectrum auction.
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 THE WATCHMAN
 Deputy Editor Michael Malone’s weekly look 
 at the programming scene

MeTV Lands Castaway, 
CNN Goes Full Nelson 
JUST SIT RIGHT BACK and you’ll hear a tale 
about a guy getting to speak with a woman he—
along with thousands of other kids—may have had 
a wee crush on as a boy. 

Yes, Dawn Wells, forever Gilligan’s Island’s perk-
ily pulchritudinous Mary Ann in The Watchman’s 
mind, was talking about her new role as brand 
ambassador for classic hits network MeTV. 

“I surf the channels a lot, and there’s an awful 
lot of programing you don’t want your kids to 
see,” she said. “I really believe in MeTV.”

Its lineup includes Bonanza, Cheers and, yes, Gilligan’s Island. Wells will tour the 
country, meeting with affi liates and chatting up MeTV at events. 

Her viewing tastes include The Good Wife, Game of Thrones and football. “The Rams 
are back!” she gushed, mentioning the time then-Rams QB Roman Gabriel  played a 
head-hunting native on Gilligan. “We [Los Angeles] almost got the Raiders. We almost 

got San Diego. But we got the Rams, and that tickles me.”
The classically trained actress doesn’t have a favorite 

Gilligan  episode (uh, what about that one where they nearly 
got off the island, until Gilligan mucked up the plan?), but 
liked it any time the show slipped into dream sequences and 
let her play other characters. “The plots were pretty ridicu-
lous,” Wells conceded. “But so was The Three Stooges.”

Speaking of dream sequences, who remembers when 
wisecracking alien ALF dreamed he was on Gilligan’s Island, 
and asked Mary Ann to whip him up a coconut cream pie? 

ALF’s catchphrase on the NBC comedy was, of course, 
“Hey Willie!” and—steering this TV time machine back 
to present day—that’s the title of a new program on CNN 
digital channel Great Big Story. CNN President Jeff Zucker 

called the Willie Nelson series “a collection of life advice dispensed by one of the great-
est storytellers alive.” 

Walking with a cane due to recent knee surgery, JZ described Great Big Story’s yarns 
as, “the awesome, the untold, the fl at-out amazing.”

Pretty fl at-out amazing were those s’mores at its upfront shindig, before they sent 
us on our way with handmade marshmallows and tiny bottles of small-batch bourbon. 
Toss in a couple coconuts, and Mary Ann can whip us up something tasty. 

STATOFTHEWEEK

$1 TRILLION 
Annual value that the U.S. broadband and information 
and communications technology sectors have added 
to the U.S. economy, according to an economic analy-
sis commissioned by the Internet Innovation Alliance.

THEY 
SAID IT

“Many assume that 
storytelling rules for 
scripted entertain-
ment do not apply to 
an unscripted show. 
On the contrary, we adhere to the same rules 
as scripted shows … The expertise required 
to take a premise all the way to a successful 
reality series can include everything from 
knowing game theory to a deep understanding 
of human psychology. But above all, you can’t 
make reality TV without real knowledge of 
entertainment.” 

—Cris Abrego, co-chairman and co-CEO of Endemol Shine 
North America, in an except from his memoir, Make It Reality: 
Create Your Opportunity. Own Your Success. The book, which 
blends career advice with Abrego’s tracing of the path to 
showbiz from his modest upbringing in L.A. exurb El Monte, 
was published May 3 by Penguin/Celebra.

ALF meets 
Gilligan’s Island 
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TRAVEL SHOW A DEPARTURE 
FOR MENEFEE
THE AIRPORT is 
almost certainly the 
least interesting part of 
travel, but that’s pre-
cisely where veteran 
sports broadcaster 
Curt Menefee goes to 
fi nd vignettes for Trav-
el Channel show Hello 
Goodbye. The series, from Ellen DeGeneres ’ 
A Very Good Production, debuts May 9. 
Menefee, host of Fox NFL Sunday, camped 
out at four U.S. airports, including Chicago 
O’Hare and LAX, and chatted up passers-by 
about their destinations, and their lives. 

“I spent a lot of time in airports anyway—
I fi gured I may as well get a show out of it,” 
quipped the well-traveled host. 

Menefee said he interviewed around 350 
people, about 40 of them making it onto 
the show. He was surprised by how many of 
them opened up to a stranger. 

A travel enthusiast, Menefee says he’s 
visited over 80 countries, and his preferred 
pastime is simply striking up conversations 
with the locals. “[The show] fi ts my life-
style,” he says. “And my curiosity.” 

—Michael Malone

Menefee
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FATES AND FORTUNES

INDUSTRY MOVES  
OF THE WEEK
n JACQUELINE PARKES and 
(1) ELI LEHRER are joining 
MTV. Parkes, who was a 
longtime chief marketing 
officer for Major League 
Baseball, was named 
executive VP of market-
ing and creative. Lehrer, 
previously senior VP and 
head of non fiction pro-
gramming for Lifetime, 
will serve as executive 
VP of MTV2. Viacom vets 
KRISTIN FRANK and ERIK 
FLANNIGAN are also tak-
ing on new roles at MTV. 
Frank, previously execu-
tive VP of connected con-
tent for MTV and VH1, 
will become executive 
VP of strategy, revenue 
and operations at MTV. 
Flannigan, formerly ex-
ecutive VP at Viacom’s 
Music & Entertainment 
Group, will be executive 
VP of music/events strat-
egy and development at 
the network. n (2) SHERI 
SALATA is exiting her post 
as co president of OWN 
to launch a brand innova-
tion agency and content/
story platform. Copresi-
dent ERIK LOGAN will be 
the sole president of the 
network. Salata and Lo-
gan were named copresi-
dents in 2011. n (3) ED HENRY is taking time 
off from Fox News, where he was chief White 
House correspondent. The move follows a 
story in tabloid In Touch Weekly that alleged 
he was having an affair with a Las Vegas host-
ess. n (4) ADAM WIENER has been upped to ex-
ecutive VP and general manager of CBS Local 
Digital Media. Wiener was most recently se-
nior VP. n (5) DANIEL TIBBETS has been named 
president and general manager of El Rey Net-
work. Tibbets, who was chief content officer 
of Machinima, will oversee day-to-day opera-
tions for the network and report to chairman 
and founder Robert Rodriguez. n Former Fox 
Sports exec HUNTER NICKELL has been tapped 
as CEO of Raycom Sports. Nickell succeeds 
KEN HAINES, who retired at the end of 2015. 
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NEWFRONTS
Hulu Blends Star Power and 
Ambition in Stepped-Up Front
STEPPING UP its venue size to the Theatre 
at Madison Square Garden, Hulu declined 
to bill its May 4 event as a NewFront, even 
though the streaming service is a charter 
member of the Digital Content NewFronts 
and had a prime date in the heart of a busy 
Week 1.

The company busted out comedic star 
power, including Mindy Kaling, Amy 
Poehler, Billy Eich-
ner and event hosts 
Ilana Glazer and 
Abbi Jacobson  from 
Comedy Central 
hit Broad City. Later, 
Poehler, executive 
producer of Difficult 
People (and Broad 
City), took the stage 
with stars Eichner  and 
Julie Klausner. Riffing 
on Larry Wilmore’s 
address at the White 
House Correspon-
dents’ Dinner, which 
included a variation 
of the n-word, a 
hyperkinetic Eichner 
quipped, “The n-word at 
this upfront is Netflix.” (Hulu reported 12 
million subscribers, up 30% over last year’s 
tally but still a fraction of Netflix’s base.)

The trio gleefully went off script, riffing 
on everything from Mario Lopez’s toenail 
fungus to the perceived lameness of Hulu’s 
“Hulu-gans” moniker for the streaming ser-
vices’ devotees. “Hulu hoopers?” suggested 
Klausner.

A buoyant Kaling was pleased to 
announce a fifth season of The Mindy 
Project  in the works on Hulu, and remarked 
on the switch from a broadcast network 
to a streaming service. Kaling said she can 
now say she works in tech—way more 

believable, she said, than claims to being an 
Indian-American entertainer.

Also stepping on stage, amidst the 
typical parade of network executives, was 
Aaron Paul, Michelle Monaghan and Hugh 
Dancy from The Path, Hugh Laurie from 
new thriller series Chance, and Jeffrey 
Donovan and KaDee Strickland from new 
drama Shut Eye.

Ron Howard and Sir Paul McCartney, 
meanwhile, addressed the Manhattan crowd 
via video conference, talking up Beatles 
documentary Eight Days a Week.

Beyond the programming razzle-dazzle, 
there were plenty of eye-catching announce-
ments. Chief Mike Hopkins confirmed plans 
for a skinny bundle distribution offer-
ing, launching in 2017. The company also 
revealed deals with BrightLine to create ad 
units viewers can interact with in their living 
rooms, as well as with Nielsen and Millward 
Brown to gain more efficient measurement 
tools for advertisers and marketers. —Mike 
Malone and Jon Lafayette

Mindy Kaling (center) was on hand at the Hulu NewFront to announce a new season of 
her comedy The Mindy Project, which also stars Ed Weeks (left) and Chris Messina.
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NEWFRONTS

(1) DAWN OSTROFF, president 
of Condé Nast Entertain-
ment, with JOY MARCUS, 
CNÉ’s EVP/GM of digital 
video, at the company’s 
presentation. (2) YouTuber 
BETHANY MOTA posed for a 
photo with fans at YouTube 
Brandcast. (3) YouTube CEO 
SUSAN WOJCICKI took the 
stage during the Brandcast. 
(4) ANDREW MORSE (center), 
executive VP of editorial 
for CNN U.S., GM of CNN 
Digital Worldwide and co-
founder of Great Big Story, 
at CNN’s presentation. (5) 
Singer DEMI LOVATO per-
forms during the AOL New-
Front. (6) Actress GABOUREY 
SIDIBE and AMY EMMERICH, 
Refinery29’s chief con-
tent officer, presented the 
company’s video slate. (7) 
Time Inc. took to New York 
City’s Gotham Hall for its 
NewFront, where (8) guests 
were given the opportunity 
to try out VR headsets. (9) 
COURTNEY HOLT, head of 
Maker Studios, gave a peek 
at what the company has in 
store for the coming year.
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For much more about the NewFronts,  
visit broadcastingcable.com/UpfrontCentral
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