
BY JOHN EGGERTON

W
HEN THE DUST settles on 
a contentious Republican 
convention that featured 
plagiarism allegations, 

attacks on the “liberal” media and the 
booed non-endorsement speech by 
conservative firebrand Ted Cruz, the 
key takeaways will be the now-no-
longer-presumptive nominees—Don-
ald Trump and Mike Pence—and the 
Republican platform they and down-
ticket Republicans are running on.

That platform has plenty to say 
about issues important to the com-
munications industry.

Forget cybercriminals and rogue 
states, it is President Barack Obama 
that is the biggest threat to a free and 
open internet, according to the plat-
form approved in Cleveland last week.

“Its gravest peril originates in the 

White House, the current occupant of 
which has launched a campaign, both 
at home and internationally, to subju-
gate it to agents of government,” the 
platform proclaimed.

President Obama pushed 
for the FCC to reclassify 
internet access as 
a Title II common 
carrier service subject 
to some new regs 
(it did), a move Hill 
Republicans fought and 
blamed on what they saw 
as the President’s interven-
tion. They are also not happy with 
the administration’s decision to move 
domain-naming oversight to a multi-
stakeholder model.

Both items were highlighted in the 
GOP platform.

“The President ordered the chair of 
the supposedly independent Federal 

Communications Commission to 
impose upon the internet rules de-
vised for the 1930s for the telephone 
monopoly. He has unilaterally an-

nounced America’s abandon-
ment of the international 

internet by surrendering 
U.S. control of the root 
zone of web names 
and addresses. He 
threw the internet to 

the wolves, and they—
Russia, China, Iran, 

and others—are ready to 
devour it,” came the word.

The platform also supports con-
gressional Republicans and bills that 
attempt to defund the FCC’s imple-
mentation of net neutrality rules and 
impeded the domain name hand-off.

But the platform also says that a 
Republican president will combat cen-
sorship of web content abroad. 

GOP Stands on Anti-Title II Platform

Lead-In

NO KNOCKING HBO OFF ITS EMMYS THRONE
FX an underdog no more as O.J. and Fargo pace network to second-most nominations

BY MICHAEL MALONE

H
ow strong is HBO’s strangle-
hold on Emmys voters? Not 
only was HBO tops with 94 

nominations—way, way ahead of FX’s 
56—but it’s in position to defend its 
double win from last year, when the 
premium cable net took top drama 
and comedy gold. Silicon Valley and 
Veep are both up for best comedy this 
year, while Game of Thrones is in the 
running for best drama.

Game of Thrones is up for 23—
count ’em, 23—Emmys. So prevalent 
is the Thrones contingent among 
Emmy nominees that both Peter Din-
klage and Kit Harington are vying for 
best supporting actor, while Thrones-
ers Emilia Clarke, Maisie Williams 
and Lena Headey are all up for best 
supporting actress.

Perhaps it was Aziz Ansari, whose 
Master of None series on Netflix is 
up for outstanding comedy, who put 
it best. “I’m bummed the medium-
sized dragon in Game of Thrones got 
snubbed in best supporting, but happy 
to see Master of None and our entire 

team get acknowledged,” he quipped.
Impressive as it was, HBO’s nomi-

nations haul was nonetheless down 
from last year’s astonishing 126. But 
it was the 16th straight year in which 
HBO led the pack.

Let us not overlook FX’s stellar 
showing. Limited series The People 
v. O.J. Simpson received 22 nomina-
tions, while critically adored Fargo 
snagged 18 more—a notable perfor-

mance for a basic cable net. FX’s 56 
nods is up from last year’s 38, while 
Netflix’s 54 dwarfed last year’s 34.

NBC was tops among broadcasters 
at 41.

The outstanding drama short list 
includes FX’s The Americans, AMC’s 
Better Call Saul, PBS’ Downton Ab-
bey, HBO’s Game of Thrones, Show-
time’s Homeland, Netflix’s House of 
Cards and USA’s Mr. Robot.

The outstanding comedy field 
features ABC’s Black-ish and Modern 
Family, Netflix’s Master of None and 
Unbreakable Kimmy Schmidt, HBO’s 
Silicon Valley and Veep, and Ama-
zon’s Transparent.

Winners will be revealed Sept. 18 on 
ABC. Jimmy Kimmel hosts the show.

Bruce Rosenblum, Television 
Academy president and CEO, boasted 
of TV’s elevated perch in culture 
these days. “Television dominates the 
entertainment conversation and is 
enjoying the most spectacular run in 
its history with breakthrough creativ-
ity, emerging platforms and dynamic 
new opportunities for our industry’s 
storytellers,” he said. 

Invokes Fairness Doctrine, which VP Pence fought in Congress
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IT’S BAAACK!?
One plank in the Republican plat-
form post-convention calls for an 
end to the “so-called Fairness Doc-
trine,” a traditional target of con-
servatives, including vice presiden-
tial candidate Mike Pence.

The doctrine was essentially re-
pealed in 1987, when the FCC con-
cluded it was unconstitutional. Then 
it was taken off the FCC’s books 
officially in 2011, but Republicans 
continue to see its guise in other 
government activities they regard 
as an attempt to revive it in spirit.

The absence of the doctrine, 
which required broadcasters to seek 
out and air the other side of con-
troversial issues, helped give rise 
to conservative talk radio—Pence 
is a former talk radio host—so any-
thing that even smacks of its return, 
like, for instance, Democrats occa-
sionally commenting publicly that 
they would like to see its return—is 
viewed as a threat to talk radio.

Under the “Building the Future: 
Technology” section, the Republi-
cans say they “intend to facilitate 
access to spectrum by paving the 
way for high-speed, next-genera-
tion broadband deployment and 
competition on the internet and for 
internet services.”

The FCC has appeared laser-fo-
cused on that issue already, though 
Republicans argue it is taking the 
wrong tack. “At the cost of mil-
lions, the current Administration 
has done little to advance our goal 
of universal broadband coverage,” 
they’ve argued.

Under the “First Amendment” 
heading, the platform focuses on 
religious liberty, which it makes 
first among Firsts, saying the Bill of 
Rights lists religious liberty as the 
“first freedom to be protected.”

The platform does talk about se-
curing other constitutionally pro-
tected speech, saying that means 
private groups—think PACs and Su-
per PACs—should not be required 
to publicly disclose their funding.

And finally, the platform pledges 
to protect intellectual property 
rights and contracts—an issue Re-
publicans, and some Democrats for 
that matter, have pressed in criticiz-
ing the FCC’s set-top box proposal. 
The platform also frames the issue 
in terms of national security, saying 
a Republican president will defend 
the IP laws against all infringers, 
foreign or domestic. —JE

Game of Thrones
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 THE WATCHMAN
    Deputy Editor Michael Malone's weekly look at the programming scene

Disney XD Invertebrate Hardly Spineless, 
Starz Align for O’Malley, Bell’s Best Olympics Memory
RYAN QUINCY PUT IN 14 years 
at South Park, Comedy Central’s 
famously potty-mouthed animated 
iconoclast. But he wanted to work on 
a show that he could actually watch 
with his children, now 9 and 11. “Peo-
ple would say, what does your dad 
do? They’d say, he works in cartoons, 
in animation,” says Quincy, who also 
created the short-lived, aptly titled 
animated series Out There on IFC. 
“But they were never able to see any 
of it”—unless dad hit the mute button.

That changes August 1, when 
Quincy’s Future-Worm debuts on Dis-
ney XD. It’s about a geeky kid named 
Danny (his T-shirt says, simply, 
‘Science’), a time-travel lunch box, 
and a visitor from the future who’s a 
gravelly voiced worm with titanium 
abs. “It’s like Jiminy Cricket on your 
shoulder, only he’s a tough guy,” 
says Quincy, who adds that his worm 
creation is part Hulk Hogan, part Mr. 
T and part Chuck Norris.

Dads and kids watching TV 

together. Our true national pastime—
perhaps even more than baseball. 
Mike O’Malley, creator of Survivor’s 
Remorse on Starz, used to watch his 
beloved Red Sox at Sunny McLean’s 
Irish Pub in Santa Monica. But with 
three small kids, he now watches 
the Sawx from home. “We celebrate 
together when they win, and commis-
erate when they lose,” he says.

The new season of Survivor’s 

Remorse, now on Sundays with the 
premium cable big boys, is “more 
in-depth, with a lot more character 
histories,” says O’Malley. “And the 
show’s title becomes a lot more ap-
parent with the first episode.” (Hint: 
Someone dies.)

It was actually the Red Sox, in a 
sense, that hooked up O’Malley with 
Survivor’s exec producers LeBron 
James and Maverick Carter. The 
matchmaker was Tom Werner, TV 
producer and Red Sox chairman, 
whose Fenway Sports Group partners 
with the James-Carter marketing 
outfit LRMR. (Werner also is a 
Survivor’s EP.)

And here’s something families 
can watch together that, unlike the 
conventions, won’t give the kiddos 
nightmares. The Olympics Open-
ing Ceremony goes down August 
5, followed by a couple weeks of 
swimming, sprinting and other sum-
mer fun. NBC’s point man in Rio is 
executive producer Jim Bell, whose 

professional Olympics experience 
goes back to Barcelona 1992.

Years before that, Bell, a teenager 
at the time, was watching the Open-
ing Ceremony of the Los Angeles 
Games in his Connecticut living room. 
A family friend from China was visit-
ing, and when the Chinese athletes 
strolled onto the floor—it was China’s 
first-ever Summer Games—the house 
guest burst out in tears.

“It was just this powerful moment,” 
Bell told The Watchman. “To see the 
power of what it meant for him and 
his country really made an impres-
sion on me.”

Future-Worm

I
n TV’s pantheon of classic 
shows, Seinfield stands alone 
as one that has never really 

gone away. While it technically 
ended in 1998 after nine seasons on NBC, it still 
feels remarkably omnipresent. 

Jennifer Keishin Armstrong’s Sein-
feldia: How a Show About Nothing 
Changed Everything (Simon 
& Schuster; $26) credits the 
show’s staying power to its 
multiple cycles of syndi-
cation, the explosion of 
digital media, and the ac-
claimed run of cocreator 
Larry David ’s HBO show 
Curb Your Enthusiasm. 

Many key players didn’t 
formally cooperate with the 
book, but Armstrong tracked 
down several dozen cast 
and crew members and makes 
able use of the public record 
ranging from Reddit AMAs to a 
chat-room FAQ to Jerry Sein-
feld’s memoir, Sein Language. 

The book’s title offers a 
helpful organizing conceit. 
“Seinfeldia,” Armstrong writes, 

is a “special dimension of existence, somewhere 
between the show and real life.”

Patches in this crazy quilt include industry-
exec-turned -show-character Joe Davola, “Soup 
Nazi” actor Larry Thomas, catalog purveyor John 
Peterman  and Kenny Kramer, David’s onetime 

roommate who was the basis for the Kramer 
character and now runs a successful 

Seinfeld tour. 
Even the buffest of buffs will 

be impressed with the amount 
of narrative texture Armtrong 
lends to the show’s original 

four-episode order, reluc-
tant renewal and steady 

ascension through the 
1990s. (Industry success, 
it turns out, does have 
many fathers.) 

The book teems 
with Easter eggs 
like the reaction of 

author Richard Yates to 
the show’s portrayal of the 
character Elaine’s father, a 
version of him, or the roots 
of the “Festivus” holiday, 
which run amazingly deep. 
—Dade Hayes

Survivor’s 
Remorse

‘Seinfeldia’ Spelunks Quirky Crevices of a Classic’s Legacy
BOOKMOBILE

Seinfeld


